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NOTICE OF THE MUNICIPAL DEVELOPMENT DISTRICT  

MUNICIPAL DEVELOPMENT DISTRICT 
REGULAR MEETING 

 

June 08, 2021 at 6:00 PM  

Argyle Town Hall, 308 Denton Street, Argyle, Texas  

AGENDA 
 

Notice is hereby given as required by Title 5, Chapter 551.041 of the Government Code that the Argyle Municipal 
Development District will meet in a Regular Meeting on Tuesday, June 08, 2021 at 6:00 PM at the Argyle Town 
Hall, 308 Denton Street, Argyle, Texas. 

CALL TO ORDER 

PLEDGE OF ALLEGIANCE 

American Flag 

Texas Flag: "Honor the Texas Flag; I pledge allegiance to thee Texas, one state under God, one 
and indivisible." 

OPEN FORUM 

This is an opportunity for the public to address the Municipal Development District on any matter of 
public business, except public hearings. Comments related to public hearings will be heard when the 
specific hearing begins. Each speaker is limited to five (5) minutes, unless the speaker requires the 
assistance of a translator, in which case the speaker is limited to ten (10) minutes, in accordance with 
applicable law. Each speaker shall approach the podium and state their name and address.  Speakers 
shall address the governing body with civility that is conducive to appropriate public discussion. Speakers 
can address only the governing body as a whole and not individual city officials or employees. The public 
cannot speak from the gallery but only from the podium. Per the Texas Open Meetings Act, the Board is 
prohibited from deliberating or taking action on any matter not listed on the agenda. The Municipal 
Development District may only: (1) make a statement of fact regarding the item; (2) make a recitation of 
existing policy regarding the item; or (3) propose the item be placed on a future agenda, in accordance 
with Council adopted procedures. 

STAFF REPORT 
(Staff Reports are for discussion only. No action may be taken on items listed under this portion of the 
agenda, other than to provide general direction to staff or to direct staff to place such items on a future 
agenda for action.) 

Town Administrator Project and Financial Updates 

1. Presentation and discussion on the 2021 Retail Trade Area Study by The Retail Coach. 
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CONSENT AGENDA 
Any Board member may request an item on the Consent Agenda to be taken up for individual 
consideration. 

2. Consider approval of the May 11, 2021 Municipal Development District Board meeting 
minutes as recorded.  

WORKSHOP ITEMS 
(Workshop items are for discussion only. No action may be taken on items listed under this portion of 
the agenda, other than to provide general direction to staff or to direct staff to place such items on a 
future agenda for action.) 

3. Discuss and consider the proposed budgetary revenue and expenditures for Fiscal Year 2021-
2022. 

4. Discuss and consider the branding and marketing strategy for the Municipal Development 
District. 

EXECUTIVE SESSION 
Pursuant to Texas Government Code, Annotated, Chapter 551, Subchapter D, Texas Open Meetings Act 
(the "Act"), Municipal Development District will recess into Executive Session (closed meeting) to discuss 
the following: 

Economic Development 
§551.087: Economic Development negotiations (to discuss or deliberate commercial or financial 
information from a business prospect, or to deliberate the offer of a financial or other incentives 
to a business prospect): 

5. MDD Project Number 21-01 

6. MDD Project Number 21-02 

7. MDD Project Number 21-03 

RECONVENE INTO OPEN SESSION 
In accordance with Texas Government Code, Section 551, the Municipal Development District will 
reconvene into Open Session and consider action, if any, on matters discussed in Executive Session. 

RECEIVE REQUESTS FROM MEMBERS FOR ITEMS TO BE PLACED ON NEXT MEETING AGENDA 
Discussion under this section must be limited to whether or not the Board wishes to include a potential 
item on a future agenda. 

ADJOURN 

NOTE:  As authorized by Section 551.071 of the Texas Government Code (Consultation with Town 
Attorney), this meeting may be convened into closed Executive Session for the purpose of seeking 
confidential legal advice from the Town Attorney on any agenda item herein. 



 
Municipal Development District Regular Meeting June 08, 2021 
 Page 3 of 3 

A quorum of the Town Council members or Planning and Zoning Commission may be in attendance at 
this meeting. The council/commission will take no action during the course of this meeting. 

CERTIFICATION 
I hereby certify that the above notice was posted in the bulletin board at Argyle Town Hall, 308 Denton 
Street, Argyle, Texas, by 1:00 PM on the 4th day of June, 2021. 

 

 

 

 

 Erika McComis, Town Secretary  
 

 

Persons with disabilities who plan to attend this public meeting and who may need auxiliary aid 
or services are requested to contact the Argyle Town Hall 48 hours in advance, at 940-464-7273, 
and reasonable accommodations will be made for assistance. 

 



MUNICIPAL DEVELOPMENT DISTRICT 
DATA SHEET 

 

Agenda Item: 
Presentation and discussion on the 2021 Retail Trade Area Study by The Retail Coach. 
 
Meeting Date: 
June 8, 2021 
 
Prepared by: 
Rich Olson, Town Administrator 
 
Background: 
Back in June 2020, the EDC budgeted $10,000 for an updated Retail Trade Area Study to be 
completed this FY20-2021 as part of their 2018 EDC Action Plan. The last study was completed 
back in 2010 and was in need of an update. The contract with The Retail Coach was executed 
back in November 2020 to have this study completed. The information that The Retail Coach has 
provided the Town will be used to help recruit new retail developments across the Town as well 
as rethink the Waterbrook Commercial parcel. The Town Council, in conjunction with the 
developer, will be looking at other types of businesses to complete the commercial portion of 
this development.  The retail gap analysis included in the scope of work will also allow the Town 
and developer to market this site jointly. Included with this memo is the latest Retail Trade Area 
Study reports. Retail Coach presented their work at the Town Council meeting held on February 
1, 2021. Since this study was completed, Town Staff has provided the attached document to six 
developers. The developers primary interest has been in the Grocery Sector Analysis Summary 
which is outlined below. Staff has asked for a representative from Retail Coach to present the 
findings to the MDD.  
 
Requested Action: 
No formal action is needed by the Town Council. 
 
Attachments: 
Retail Trade Area Study Complete Packet (11 different reports) 
 
 
 
 
 
 
 
 
 



Argyle, Texas Primary Retail Trade Area  
Grocery  Sector Analysis  Summary  

 
 
 

Demographic  and Demand  Highlights  

�x Argyle Primary Retail Trade Area Population: 31,924 

�x Argyle Primary Retail Trade Area Average Household Income: $161,354 

�x Argyle Primary Retail Trade Area 2021 Grocery Demand: $61,005,371 

�x Argyle Primary Retail Trade Area 2026 Grocery Sector Demand: $69,805,881 

�x Compound Annual Growth 8ate Percentage - Grocery Sector (CAGR): 2.73% 

 

Top Potential  Grocery Store  Locations  {Ranked 1 -4 with  1 representing  the strongest  
potential  location}  

1. IH-35W & FM 407 

2. IH-35W and Crawford Rd./Robson Ranch Rd. 

3. U.S.377 and FM 407 

4. IH-35W and Old Justin Rd. 

 

Conclusions  

�x Based on our analysis, there is a need for a grocery store in Argyle. This need is 
supported by the retail de mand numbers and population growth occurring 
throughout the region. 

�x 22% of shoppers at the Lantana Town Center (Kroger Marketplace) come from 
Argyle and communities West of Argyle. 

�x The potential grocery store sites further West in Argyle are more appealing due the 
higher housing and population density, now and in the future, in areas such as 
Northlake, Harvest, and Robson Ranch, which are all located within the Argyle 
Primary Retail Trade Area. 



1800.851.0962    |    INFO@THERETAILCOACH.NET    |    THERETAILCOACH.NET    |     AUSTIN, TEXAS  •  TUPELO, MISSISSIPPI

Community
�)�I�Q�S�K�V�E�T�L�M�G���5�V�S�Ò�P�I

ARGYLE, TEXAS



2

Town of Argyle
David Hawkins, AICP 
Director of Community Development

308 Denton Street
Argyle, Texas 76226

Phone   940.464.7273
Fax        940.464.7274
dhawkins@argyletx.com
www.argyletx.com

Community

Prepared for:
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�&�F�S�Y�X���9�L�I���7�I�X�E�M�P���(�S�E�G�L
�7�K�H���5�H�W�D�L�O���&�R�D�F�K���L�V���D���Q�D�W�L�R�Q�D�O���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���D�Q�G���G�H�Y�H�O�R�S�P�H�Q�W���d�U�P���W�K�D�W���F�R�P�E�L�Q�H�V���V�W�U�D�W�H�J�\����

technology, and creative expertise to develop and deliver high-impact retail recruitment and development 

�S�O�D�Q�V���W�R���O�R�F�D�O���J�R�Y�H�U�Q�P�H�Q�W�V�����F�K�D�P�E�H�U�V���R�I���F�R�P�P�H�U�F�H�����H�F�R�Q�R�P�L�F���G�H�Y�H�O�R�S�P�H�Q�W���R�U�J�D�Q�L�]�D�W�L�R�Q�V���D�Q�G���S�U�L�Y�D�W�H��

developers.

Through its unique Retail360 ® Process, The Retail Coach offers a dynamic system of products and 

�V�H�U�Y�L�F�H�V���W�K�D�W���E�H�W�W�H�U���H�Q�D�E�O�H���F�R�P�P�X�Q�L�W�L�H�V���W�R���P�D�[�L�P�L�]�H���W�K�H�L�U���U�H�W�D�L�O���G�H�Y�H�O�R�S�P�H�Q�W���S�R�W�H�Q�W�L�D�O��

�7�I�X�E�M�P��������® Process
Providing more than simple data reports of psychographic and demographic trends, The Retail Coach 

�J�R�H�V���Z�H�O�O���E�H�\�R�Q�G���R�W�K�H�U���U�H�W�D�L�O���F�R�Q�V�X�O�W�L�Q�J���D�Q�G���P�D�U�N�H�W���U�H�V�H�D�U�F�K���d�U�P�V�5���R�I�I�H�U�L�Q�J�V���E�\���F�R�P�E�L�Q�L�Q�J���F�X�U�U�H�Q�W��

national and statewide demographics and trend data with real-world, “on-the-ground” information 

�J�D�W�K�H�U�H�G���W�K�U�R�X�J�K���H�[�W�H�Q�V�L�Y�H���Y�L�V�L�W�V���W�R���R�X�U���F�O�L�H�Q�W�V�5���F�R�P�P�X�Q�L�W�L�H�V�����(�Y�H�U�\���F�R�P�P�X�Q�L�W�\���L�V���G�L�I�I�H�U�H�Q�W�����D�Q�G���W�K�H�U�H��

�L�V���Q�R���8�R�Q�H���V�L�]�H���d�W�V���D�O�O�9���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���V�R�O�X�W�L�R�Q�����&�R�P�S�L�O�L�Q�J���W�K�H���J�D�W�K�H�U�H�G���G�D�W�D���L�Q�W�R���F�O�L�H�Q�W���W�D�L�O�R�U�H�G��

�L�Q�I�R�U�P�D�W�L�R�Q���S�D�F�N�H�W�V���W�K�D�W���D�U�H���X�Q�L�T�X�H�O�\���G�H�V�L�J�Q�H�G���I�R�U�����D�Q�G���W�D�U�J�H�W�H�G���W�R�����V�S�H�F�L�d�F���U�H�W�D�L�O�H�U�V���D�Q�G���U�H�V�W�D�X�U�D�Q�W�V��

�Z�K�R���P�H�H�W���W�K�H���F�R�P�P�X�Q�L�W�\�5�V���Q�H�H�G�V���K�H�O�S���D�V�V�X�U�H���R�X�U���F�O�L�H�Q�W�V���W�K�D�W���W�K�H�\���D�U�H���U�H�F�H�L�Y�L�Q�J���W�K�H���O�D�W�H�V�W���D�Q�G���E�H�V�W��

information for targeted retail recruitment efforts — all with personal service and coaching guidance that 

�F�R�Q�W�L�Q�X�H�V���E�H�\�R�Q�G���W�K�H���L�Q�L�W�L�D�O���S�U�R�M�H�F�W���V�F�R�S�H���D�Q�G���W�L�P�H�O�L�Q�H��

Our Retail:360® Process assures that communities get timely, accurate and relevant information.

�7�U�D�Q�V�O�D�W�L�Q�J���W�K�D�W���G�D�W�D���L�Q�W�R���W�K�H���L�Q�I�R�U�P�D�W�L�R�Q���W�K�D�W���U�H�W�D�L�O�H�U�V���Q�H�H�G���D�Q�G���V�H�H�N���D�V�V�X�U�H�V���R�X�U���F�O�L�H�Q�W�V���H�Y�H�Q���E�H�W�W�H�U��

�S�R�V�V�L�E�L�O�L�W�L�H�V���I�R�U���W�U�H�P�H�Q�G�R�X�V���U�H�W�D�L�O���J�U�R�Z�W�K���D�Q�G���V�X�F�F�H�V�V��
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DESCRIPTION DATA %

Population

2021 Estimate 4,277

2010 Census 3,282

2000 Census 1,627

Growth 2010 - 2021 30.32%

Growth 2000 - 2010 101.72%

�����������(�V�W�����3�R�S�X�O�D�W�L�R�Q���E�\���6�L�Q�J�O�H���&�O�D�V�V�L�(�F�D�W�L�R�Q��
�5�D�F�H 4,277

White Alone 3,851 90.04%

Black or African American Alone 113 2.64%

Amer. Indian and Alaska Native Alone 17 0.40%

Asian Alone 77 1.80%

�1�D�W�L�Y�H���+�D�Z�D�L�L�D�Q���D�Q�G���2�W�K�H�U���3�D�F�L�d�F���,�V�O�D�Q�G���$�O�R�Q�H0 0.00%

Some Other Race Alone 131 3.06%

Two or More Races 88 2.06%

�����������(�V�W�����3�R�S�X�O�D�W�L�R�Q���E�\���+�L�V�S�D�Q�L�F���R�U���/�D�W�L�Q�R��
Origin 4,277

Not Hispanic or Latino 3,752 87.73%

Hispanic or Latino 525 12.28%

Mexican 412 78.48%

Puerto Rican 18 3.43%

�&�X�E�D�Q 4 0.76%

All Other Hispanic or Latino 91 17.33%

�����������(�V�W�����+�L�V�S�����R�U���/�D�W�L�Q�R���3�R�S���E�\���6�L�Q�J�O�H���&�O�D�V�V����
�5�D�F�H 525

White Alone 347 66.10%

Black or African American Alone 3 0.57%

American Indian and Alaska Native Alone 6 1.14%

Asian Alone 3 0.57%

�1�D�W�L�Y�H���+�D�Z�D�L�L�D�Q���D�Q�G���2�W�K�H�U���3�D�F�L�d�F���,�V�O�D�Q�G�H�U��
Alone 0 0.00%

Some Other Race Alone 129 24.57%

Two or More Races 37 7.05%

�����������(�V�W�����3�R�S���E�\���5�D�F�H�����$�V�L�D�Q���$�O�R�Q�H�����E�\���&�D�W�H�J�R�U�\77

Chinese, except Taiwanese 18 23.38%

Filipino 0 0.00%

Japanese 0 0.00%

Asian Indian 43 55.84%

Korean 8 10.39%

Vietnamese 1 1.30%

�&�D�P�E�R�G�L�D�Q 0 0.00%

Hmong 0 0.00%

Laotian 0 0.00%

Thai 0 0.00%

All Other Asian Races Including 2+ Category 7 9.09%

DESCRIPTION DATA %

�����������(�V�W�����3�R�S�X�O�D�W�L�R�Q���E�\���$�Q�F�H�V�W�U�\4,277

�$�U�D�E 3 0.07%

�&�]�H�F�K 40 0.94%

Danish 5 0.12%

Dutch 49 1.15%

English 479 11.20%

French (except Basque) 82 1.92%

French Canadian 13 0.30%

German 567 13.26%

Greek 4 0.09%

Hungarian 12 0.28%

Irish 323 7.55%

Italian 173 4.05%

Lithuanian 19 0.44%

United States or American 329 7.69%

Norwegian 34 0.80%

Polish 110 2.57%

Portuguese 0 0.00%

Russian 5 0.12%

Scottish 181 4.23%

Scotch-Irish 98 2.29%

Slovak 30 0.70%

�6�X�E�V�D�K�D�U�D�Q���$�I�U�L�F�D�Q 13 0.30%

Swedish 78 1.82%

Swiss 5 0.12%

Ukrainian 3 0.07%

Welsh 26 0.61%

West Indian (except Hisp. groups) 6 0.14%

Other ancestries 958 22.40%

�$�Q�F�H�V�W�U�\���8�Q�F�O�D�V�V�L�d�H�G 632 14.78%

�����������(�V�W�����3�R�S���$�J�H���������E�\���/�D�Q�J�X�D�J�H���6�S�R�N�H�Q���$�W��
Home

Speak Only English at Home 3,574 87.68%

�6�S�H�D�N���$�V�L�D�Q���3�D�F�L�d�F���,�V�O�D�Q�G���/�D�Q�J�X�D�J�H���D�W���+�R�P�H25 0.61%

Speak IndoEuropean Language at Home 87 2.13%

Speak Spanish at Home 383 9.40%

Speak Other Language at Home 7 0.17%

�(�S�Q�Q�Y�R�M�X�]���Ë���)�I�Q�S�K�V�E�T�L�M�G���5�V�S�J�M�P�I
Argyle, Texas
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DESCRIPTION DATA %

2021 Est. Population by Age 4,277

Age 0 - 4 201 4.70%

Age 5 - 9 211 4.93%

Age 10 - 14 268 6.27%

Age 15 - 17 181 4.23%

Age 18 - 20 167 3.91%

Age 21 - 24 232 5.42%

Age 25 - 34 637 14.89%

Age 35 - 44 466 10.90%

Age 45 - 54 625 14.61%

Age 55 - 64 682 15.95%

Age 65 - 74 390 9.12%

Age 75 - 84 179 4.19%

Age 85 and over 38 0.89%

Age 16 and over 3,537 82.70%

Age 18 and over 3,416 79.87%

Age 21 and over 3,249 75.97%

Age 65 and over 607 14.19%

2021 Est. Median Age 40.18

2021 Est. Average Age 40.10

2021 Est. Population by Sex 4,277

Male 2,132 49.85%

Female 2,145 50.15%

DESCRIPTION DATA %

2021 Est. Male Population by Age 2,132

Age 0 - 4 103 4.83%

Age 5 - 9 108 5.07%

Age 10 - 14 146 6.85%

Age 15 - 17 94 4.41%

Age 18 - 20 88 4.13%

Age 21 - 24 121 5.68%

Age 25 - 34 332 15.57%

Age 35 - 44 229 10.74%

Age 45 - 54 283 13.27%

Age 55 - 64 335 15.71%

Age 65 - 74 192 9.01%

Age 75 - 84 85 3.99%

Age 85 and over 16 0.75%

2021 Est. Median Age, Male 38.03

2021 Est. Average Age, Male 39.30

2021 Est. Female Population by Age 2,145

Age 0 - 4 98 4.57%

Age 5 - 9 103 4.80%

Age 10 - 14 122 5.69%

Age 15 - 17 87 4.06%

Age 18 - 20 79 3.68%

Age 21 - 24 111 5.18%

Age 25 - 34 305 14.22%

Age 35 - 44 237 11.05%

Age 45 - 54 342 15.94%

Age 55 - 64 347 16.18%

Age 65 - 74 198 9.23%

Age 75 - 84 94 4.38%

Age 85 and over 22 1.03%

2021 Est. Median Age, Female 42.24

2021 Est. Average Age, Female 40.90

�(�S�Q�Q�Y�R�M�X�]���Ë���)�I�Q�S�K�V�E�T�L�M�G���5�V�S�J�M�P�I
Argyle, Texas
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DESCRIPTION DATA %

2021 Est. Pop Age 15+ by Marital Status

Total, Never Married 742 20.63%

Males, Never Married 447 12.43%

Females, Never Married 295 8.20%

Married, Spouse present 2,413 67.08%

�0�D�U�U�L�H�G�����6�S�R�X�V�H���D�E�V�H�Q�W 54 1.50%

Widowed 109 3.03%

Males Widowed 12 0.33%

Females Widowed 97 2.70%

Divorced 279 7.76%

Males Divorced 138 3.84%

Females Divorced 141 3.92%

2021 Est. Pop Age 25+ by Edu. Attainment

Less than 9th grade 45 1.5%

Some High School, no diploma 62 2.1%

High School Graduate (or GED) 449 14.9%

Some College, no degree 619 20.5%

Associate Degree 179 5.9%

�%�D�F�K�H�O�R�U�5�V���'�H�J�U�H�H 1,117 37.0%

�0�D�V�W�H�U�5�V���'�H�J�U�H�H 421 14.0%

Professional School Degree 56 1.9%

Doctorate Degree 69 2.3%

2021 Est. Pop Age 25+ by Edu. Attain., Hisp./
�/�D�W��

No High School Diploma 60 21.35%

High School Graduate 41 14.59%

�6�R�P�H���&�R�O�O�H�J�H���R�U���$�V�V�R�F�L�D�W�H�5�V���'�H�J�U�H�H69 24.56%

�%�D�F�K�H�O�R�U�5�V���'�H�J�U�H�H���R�U���+�L�J�K�H�U 111 39.50%

Households

2021 Estimate 1,445

2010 Census 1,090

2000 Census 556

Growth 2010 - 2021 32.57%

Growth 2000 - 2010 96.04%

2021 Est. Households by Household Type 1,445

Family Households 1,210 83.74%

Nonfamily Households 235 16.26%

2021 Est. Group Quarters Population 18

�����������+�R�X�V�H�K�R�O�G�V���E�\���(�W�K�Q�L�F�L�W�\�����+�L�V�S�D�Q�L�F���/�D�W�L�Q�R128

DESCRIPTION DATA %

�����������(�V�W�����+�R�X�V�H�K�R�O�G�V���E�\���+�R�X�V�H�K�R�O�G���,�Q�F�R�P�H1,445

Income < $15,000 23 1.59%

Income $15,000 - $24,999 23 1.59%

Income $25,000 - $34,999 53 3.67%

Income $35,000 - $49,999 43 2.98%

Income $50,000 - $74,999 133 9.20%

Income $75,000 - $99,999 186 12.87%

Income $100,000 - $124,999 183 12.66%

Income $125,000 - $149,999 141 9.76%

Income $150,000 - $199,999 181 12.53%

Income $200,000 - $249,999 121 8.37%

Income $250,000 - $499,999 197 13.63%

Income $500,000+ 161 11.14%

2021 Est. Average Household Income $197,908

2021 Est. Median Household Income $138,092

�����������0�H�G�L�D�Q���+�+���,�Q�F�����E�\���6�L�Q�J�O�H���&�O�D�V�V�����5�D�F�H���R�U��
Eth.

White Alone $135,908

Black or African American Alone $76,427

American Indian and Alaska Native Alone $200,000

Asian Alone $186,571

�1�D�W�L�Y�H���+�D�Z�D�L�L�D�Q���D�Q�G���2�W�K�H�U���3�D�F�L�d�F���,�V�O�D�Q�G�H�U��
Alone $0

Some Other Race Alone $195,594

Two or More Races $191,137

Hispanic or Latino $89,174

Not Hispanic or Latino $144,684

�����������(�V�W�����)�D�P�L�O�\���+�+���7�\�S�H���E�\���3�U�H�V�H�Q�F�H���R�I���2�Z�Q��
Child. 1,210

Married-Couple Family, own children 549 45.37%

Married-Couple Family, no own children 521 43.06%

Male Householder, own children 24 1.98%

Male Householder, no own children 19 1.57%

Female Householder, own children 59 4.88%

Female Householder, no own children 38 3.14%

2021 Est. Households by Household Size 1,445

1-person 187 12.94%

2-person 487 33.70%

3-person 287 19.86%

4-person 281 19.45%

5-person 132 9.14%

6-person 49 3.39%

7-or-more-person 22 1.52%

�����������(�V�W�����$�Y�H�U�D�J�H���+�R�X�V�H�K�R�O�G���6�L�]�H 2.95

�(�S�Q�Q�Y�R�M�X�]���Ë���)�I�Q�S�K�V�E�T�L�M�G���5�V�S�J�M�P�I
Argyle, Texas
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DESCRIPTION DATA %

�����������(�V�W�����+�R�X�V�H�K�R�O�G�V���E�\���3�U�H�V�H�Q�F�H���R�I���3�H�R�S�O�H��
Under 18 1,445

Households with 1 or More People under Age 18: 664 45.95%

Married-Couple Family 571 85.99%

Other Family, Male Householder 26 3.92%

Other Family, Female Householder 64 9.64%

Nonfamily, Male Householder 1 0.15%

Nonfamily, Female Householder 2 0.30%

Households with No People under Age 18: 781 54.05%

Married-Couple Family 499 63.89%

Other Family, Male Householder 16 2.05%

Other Family, Female Householder 34 4.35%

Nonfamily, Male Householder 109 13.96%

Nonfamily, Female Householder 123 15.75%

�����������(�V�W�����+�R�X�V�H�K�R�O�G�V���E�\���1�X�P�E�H�U���R�I���9�H�K�L�F�O�H�V1,445

No Vehicles 9 0.62%

1 Vehicle 144 9.97%

2 Vehicles 880 60.90%

3 Vehicles 282 19.52%

4 Vehicles 115 7.96%

5 or more Vehicles 15 1.04%

�����������(�V�W�����$�Y�H�U�D�J�H���1�X�P�E�H�U���R�I���9�H�K�L�F�O�H�V 2.3

Family Households

2021 Estimate 1,210

2010 Census 912

2000 Census 478

Growth 2010 - 2021 32.68%

Growth 2000 - 2010 90.80%

2021 Est. Families by Poverty Status 1,210

�����������)�D�P�L�O�L�H�V���D�W���R�U���$�E�R�Y�H���3�R�Y�H�U�W�\1,169 96.61%

�����������)�D�P�L�O�L�H�V���D�W���R�U���$�E�R�Y�H���3�R�Y�H�U�W�\���Z�L�W�K���&�K�L�O�G�U�H�Q506 41.82%

2021 Families Below Poverty 41 3.39%

2021 Families Below Poverty with Children 22 1.82%

2021 Est. Pop 16+ by Employment Status 3,537

�&�L�Y�L�O�L�D�Q���/�D�E�R�U���)�R�U�F�H�����(�P�S�O�R�\�H�G2,294 64.86%

�&�L�Y�L�O�L�D�Q���/�D�E�R�U���)�R�U�F�H�����8�Q�H�P�S�O�R�\�H�G65 1.84%

Armed Forces 0 0.00%

�1�R�W���L�Q���/�D�E�R�U���)�R�U�F�H 1,178 33.31%

DESCRIPTION DATA %

2021 Est. Civ. Employed Pop 16+ by Class of 
�:�R�U�N�H�U 2,302

�)�R�U���3�U�R�d�W���3�U�L�Y�D�W�H���:�R�U�N�H�U�V 1,522 66.12%

�1�R�Q���3�U�R�d�W���3�U�L�Y�D�W�H���:�R�U�N�H�U�V 126 5.47%

Local Government Workers 56 2.43%

State Government Workers 134 5.82%

Federal Government Workers 140 6.08%

Self-Employed Workers 315 13.68%

Unpaid Family Workers 9 0.39%

�����������(�V�W�����&�L�Y�����(�P�S�O�R�\�H�G���3�R�S�����������E�\���2�F�F�X�S�D�W�L�R�Q2,302

Architect/Engineer 32 1.39%

Arts/Entertainment/Sports 45 1.96%

Building Grounds Maintenance 56 2.43%

Business/Financial Operations 176 7.65%

Community/Social Services 53 2.30%

Computer/Mathematical 96 4.17%

Construction/Extraction 57 2.48%

�(�G�X�F�D�W�L�R�Q���7�U�D�L�Q�L�Q�J���/�L�E�U�D�U�\ 148 6.43%

Farming/Fishing/Forestry 3 0.13%

Food Prep/Serving 63 2.74%

Health Practitioner/Technician 108 4.69%

Healthcare Support 50 2.17%

Maintenance Repair 39 1.69%

Legal 23 1.00%

Life/Physical/Social Science 4 0.17%

Management 552 23.98%

�2�f�F�H���$�G�P�L�Q�����6�X�S�S�R�U�W 196 8.51%

Production 107 4.65%

Protective Services 19 0.83%

Sales/Related 338 14.68%

Personal Care/Service 11 0.48%

Transportation/Moving 126 5.47%

�����������(�V�W�����3�R�S�����������E�\���2�F�F�X�S�D�W�L�R�Q���&�O�D�V�V�L�(�F�D�W�L�R�Q2,302

White Collar 1,771 76.93%

Blue Collar 329 14.29%

Service and Farm 202 8.78%

�����������(�V�W�����:�R�U�N�H�U�V���$�J�H�����������E�\���7�U�D�Q�V�S�����W�R���:�R�U�N2,273

Drove Alone 1,860 81.83%

Car Pooled 121 5.32%

�3�X�E�O�L�F���7�U�D�Q�V�S�R�U�W�D�W�L�R�Q 0 0.00%

Walked 10 0.44%

Bicycle 0 0.00%

Other Means 26 1.14%

Worked at Home 256 11.26%

�(�S�Q�Q�Y�R�M�X�]���Ë���)�I�Q�S�K�V�E�T�L�M�G���5�V�S�J�M�P�I
Argyle, Texas
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DESCRIPTION DATA %

�����������(�V�W�����:�R�U�N�H�U�V���$�J�H�����������E�\���7�U�D�Y�H�O���7�L�P�H���W�R��
�:�R�U�N

Less than 15 Minutes 281

15 - 29 Minutes 728

30 - 44 Minutes 465

45 - 59 Minutes 389

60 or more Minutes 162

2021 Est. Avg Travel Time to Work in Minutes 34

�����������(�V�W�����2�F�F�X�S�L�H�G���+�R�X�V�L�Q�J���8�Q�L�W�V���E�\���7�H�Q�X�U�H1,445

Owner Occupied 1,276 88.30%

Renter Occupied 169 11.70%

2021 Owner Occ. HUs: Avg. Length of Residence 11.1

2021 Renter Occ. HUs: Avg. Length of Residence 5.3

�����������(�V�W�����2�Z�Q�H�U���2�F�F�X�S�L�H�G���+�R�X�V�L�Q�J���8�Q�L�W�V���E�\��
Value 1,445

Value Less than $20,000 1 0.08%

Value $20,000 - $39,999 7 0.55%

Value $40,000 - $59,999 1 0.08%

Value $60,000 - $79,999 8 0.63%

Value $80,000 - $99,999 2 0.16%

Value $100,000 - $149,999 13 1.02%

Value $150,000 - $199,999 42 3.29%

Value $200,000 - $299,999 175 13.72%

Value $300,000 - $399,999 233 18.26%

Value $400,000 - $499,999 204 15.99%

Value $500,000 - $749,999 333 26.10%

Value $750,000 - $999,999 149 11.68%

Value $1,000,000 or $1,499,999 49 3.84%

Value $1,500,000 or $1,999,999 32 2.51%

Value $2,000,000+ 27 2.12%

2021 Est. Median All Owner-Occupied Housing 
Value $474,765

�����������(�V�W�����+�R�X�V�L�Q�J���8�Q�L�W�V���E�\���8�Q�L�W�V���L�Q���6�W�U�X�F�W�X�U�H

1 Unit Detached 1,427 95.07%

1 Unit Attached 14 0.93%

2 Units 10 0.67%

3 or 4 Units 0 0.00%

5 to 19 Units 0 0.00%

20 to 49 Units 0 0.00%

50 or More Units 0 0.00%

�0�R�E�L�O�H���+�R�P�H���R�U���7�U�D�L�O�H�U 50 3.33%

Boat, RV, Van, etc. 0 0.00%

�(�S�Q�Q�Y�R�M�X�]���Ë���)�I�Q�S�K�V�E�T�L�M�G���5�V�S�J�M�P�I
Argyle, Texas

DESCRIPTION DATA %

�����������(�V�W�����+�R�X�V�L�Q�J���8�Q�L�W�V���E�\���<�H�D�U���6�W�U�X�F�W�X�U�H���%�X�L�O�W

Housing Units Built 2014 or later 413 27.52%

Housing Units Built 2010 to 2014 133 8.86%

Housing Units Built 2000 to 2009 504 33.58%

Housing Units Built 1990 to 1999 185 12.33%

Housing Units Built 1980 to 1989 138 9.19%

Housing Units Built 1970 to 1979 78 5.20%

Housing Units Built 1960 to 1969 23 1.53%

Housing Units Built 1950 to 1959 1 0.07%

Housing Units Built 1940 to 1949 12 0.80%

Housing Unit Built 1939 or Earlier 14 0.93%

2021 Est. Median Year Structure Built 2006
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�7�K�H���R�E�V�H�U�Y�D�W�L�R�Q�V�����F�R�Q�F�O�X�V�L�R�Q�V���D�Q�G���U�H�F�R�P�P�H�Q�G�D�W�L�R�Q�V���F�R�Q�W�D�L�Q�H�G���L�Q���W�K�L�V���V�W�X�G�\���D�U�H���V�R�O�H�O�\���W�K�R�V�H���R�I���7�K�H���5�H�W�D�L�O��

�&�R�D�F�K�����/�/�&���D�Q�G���V�K�R�X�O�G���Q�R�W���E�H���F�R�Q�V�W�U�X�H�G���W�R���U�H�S�U�H�V�H�Q�W���W�K�H���R�S�L�Q�L�R�Q�V���R�I���R�W�K�H�U�V�����L�Q�F�O�X�G�L�Q�J���L�W�V���F�O�L�H�Q�W�V�����R�U���D�Q�\��

�R�W�K�H�U���H�Q�W�L�W�\���S�U�L�R�U���W�R���V�X�F�K���H�Q�W�L�W�\�5�V���H�[�S�U�H�V�V���D�S�S�U�R�Y�D�O���R�I���W�K�L�V���V�W�X�G�\����

�$�O�O���L�Q�I�R�U�P�D�W�L�R�Q���I�X�U�Q�L�V�K�H�G���L�V���I�U�R�P���V�R�X�U�F�H�V���G�H�H�P�H�G���U�H�O�L�D�E�O�H���D�Q�G���L�V���V�X�E�P�L�W�W�H�G���V�X�E�M�H�F�W���W�R���H�U�U�R�U�V�����R�P�L�V�V�L�R�Q�V����

change of terms and/or conditions. 

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Environics 

�$�Q�D�O�\�W�L�F�V�����(�6�5�,�����8���6�����&�H�Q�V�X�V���%�X�U�H�D�X�����(�F�R�Q�R�P�\���F�R�P�����3�O�D�F�H�U���$�,�����6�S�D�W�L�D�O���,�Q�V�L�J�K�W�V���,�Q�F�������8�U�E�D�Q���/�D�Q�G���,�Q�V�W�L�W�X�W�H����

�&�H�Q�V�X�V�9�L�H�Z�H�U���F�R�P�����,�Q�W�H�U�Q�D�W�L�R�Q�D�O���&�R�X�Q�F�L�O���R�I���6�K�R�S�S�L�Q�J���&�H�Q�W�H�U�V�����D�Q�G���R�U���8���6�����%�X�U�H�D�X���R�I���/�D�E�R�U���D�Q�G���6�W�D�W�L�V�W�L�F�V����

�7�R���E�H�W�W�H�U���U�H�S�U�H�V�H�Q�W���F�X�U�U�H�Q�W���G�D�W�D�����Z�K�H�U�H���D�S�S�O�L�F�D�E�O�H�����S�R�U�W�L�R�Q�V���R�I���H�V�W�L�P�D�W�H�G���D�F�W�X�D�O���V�D�O�H�V���P�D�\���E�H���F�D�O�F�X�O�D�W�H�G��

�X�V�L�Q�J���D�Q���D�Y�H�U�D�J�H���V�D�O�H�V���S�H�U���V�T�X�D�U�H���I�R�R�W���P�R�G�H�O�����0�D�S�S�L�Q�J���G�D�W�D���L�V���S�U�R�Y�L�G�H�G���E�\���*�R�R�J�O�H�����1�L�H�O�V�H�Q�����(�6�5�,���D�Q�G���R�U��

Microsoft Corporation.

�$�O�O���L�Q�I�R�U�P�D�W�L�R�Q���I�X�U�Q�L�V�K�H�G���L�V���I�U�R�P���V�R�X�U�F�H�V���G�H�H�P�H�G���U�H�O�L�D�E�O�H���D�Q�G���L�V���V�X�E�P�L�W�W�H�G���V�X�E�M�H�F�W���W�R���H�U�U�R�U�V�����R�P�L�V�V�L�R�Q�V����

change of terms and/or conditions.
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Town of Argyle
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Argyle, Texas 76226
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Community

Prepared for:



3

About The Retail Coach
�7�K�H���5�H�W�D�L�O���&�R�D�F�K���L�V���D���Q�D�W�L�R�Q�D�O���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���D�Q�G���G�H�Y�H�O�R�S�P�H�Q�W���d�U�P���W�K�D�W���F�R�P�E�L�Q�H�V���V�W�U�D�W�H�J�\����

technology, and creative expertise to develop and deliver high-impact retail recruitment and development 

�S�O�D�Q�V���W�R���O�R�F�D�O���J�R�Y�H�U�Q�P�H�Q�W�V�����F�K�D�P�E�H�U�V���R�I���F�R�P�P�H�U�F�H�����H�F�R�Q�R�P�L�F���G�H�Y�H�O�R�S�P�H�Q�W���R�U�J�D�Q�L�]�D�W�L�R�Q�V���D�Q�G���S�U�L�Y�D�W�H��

developers.

Through its unique Retail360 ® Process, The Retail Coach offers a dynamic system of products and 

�V�H�U�Y�L�F�H�V���W�K�D�W���E�H�W�W�H�U���H�Q�D�E�O�H���F�R�P�P�X�Q�L�W�L�H�V���W�R���P�D�[�L�P�L�]�H���W�K�H�L�U���U�H�W�D�L�O���G�H�Y�H�O�R�S�P�H�Q�W���S�R�W�H�Q�W�L�D�O��

Retail360® Process
Providing more than simple data reports of psychographic and demographic trends, The Retail Coach 

�J�R�H�V���Z�H�O�O���E�H�\�R�Q�G���R�W�K�H�U���U�H�W�D�L�O���F�R�Q�V�X�O�W�L�Q�J���D�Q�G���P�D�U�N�H�W���U�H�V�H�D�U�F�K���d�U�P�V�5���R�I�I�H�U�L�Q�J�V���E�\���F�R�P�E�L�Q�L�Q�J���F�X�U�U�H�Q�W��

national and statewide demographics and trend data with real-world, “on-the-ground” information 

�J�D�W�K�H�U�H�G���W�K�U�R�X�J�K���H�[�W�H�Q�V�L�Y�H���Y�L�V�L�W�V���W�R���R�X�U���F�O�L�H�Q�W�V�5���F�R�P�P�X�Q�L�W�L�H�V�����(�Y�H�U�\���F�R�P�P�X�Q�L�W�\���L�V���G�L�I�I�H�U�H�Q�W�����D�Q�G���W�K�H�U�H��

�L�V���Q�R���8�R�Q�H���V�L�]�H���d�W�V���D�O�O�9���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���V�R�O�X�W�L�R�Q�����&�R�P�S�L�O�L�Q�J���W�K�H���J�D�W�K�H�U�H�G���G�D�W�D���L�Q�W�R���F�O�L�H�Q�W���W�D�L�O�R�U�H�G��

�L�Q�I�R�U�P�D�W�L�R�Q���S�D�F�N�H�W�V���W�K�D�W���D�U�H���X�Q�L�T�X�H�O�\���G�H�V�L�J�Q�H�G���I�R�U�����D�Q�G���W�D�U�J�H�W�H�G���W�R�����V�S�H�F�L�d�F���U�H�W�D�L�O�H�U�V���D�Q�G���U�H�V�W�D�X�U�D�Q�W�V��

�Z�K�R���P�H�H�W���W�K�H���F�R�P�P�X�Q�L�W�\�5�V���Q�H�H�G�V���K�H�O�S���D�V�V�X�U�H���R�X�U���F�O�L�H�Q�W�V���W�K�D�W���W�K�H�\���D�U�H���U�H�F�H�L�Y�L�Q�J���W�K�H���O�D�W�H�V�W���D�Q�G���E�H�V�W��

information for targeted retail recruitment efforts — all with personal service and coaching guidance that 

�F�R�Q�W�L�Q�X�H�V���E�H�\�R�Q�G���W�K�H���L�Q�L�W�L�D�O���S�U�R�M�H�F�W���V�F�R�S�H���D�Q�G���W�L�P�H�O�L�Q�H��

Our Retail360® Process assures that communities get timely, accurate and relevant information.

�7�U�D�Q�V�O�D�W�L�Q�J���W�K�D�W���G�D�W�D���L�Q�W�R���W�K�H���L�Q�I�R�U�P�D�W�L�R�Q���W�K�D�W���U�H�W�D�L�O�H�U�V���Q�H�H�G���D�Q�G���V�H�H�N���D�V�V�X�U�H�V���R�X�U���F�O�L�H�Q�W�V���H�Y�H�Q���E�H�W�W�H�U��

�S�R�V�V�L�E�L�O�L�W�L�H�V���I�R�U���W�U�H�P�H�Q�G�R�X�V���U�H�W�D�L�O���J�U�R�Z�W�K���D�Q�G���V�X�F�F�H�V�V��
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BUSINESS DESCRIPTION TOTAL ESTABLISHMENTS TOTAL EMPLOYEES EMPLOYEES PER ESTABLISHMENT 

Grand Total 286 1,807 6

11: Agriculture, Forestry, Fishing and Hunting 6 18 3

111: Crop Production 2 4 2

112: Animal Production and Aquaculture 2 8 4

113: Forestry and Logging 0 0 0

114: Fishing, Hunting and Trapping 0 0 0

115: Support Activities for Agriculture and 
Forestry 2 6 3

21: Mining, Quarrying, and Oil and Gas 
Extraction 2 9 5

211: Oil and Gas Extraction 2 9 5

212: Mining (except Oil and Gas) 0 0 0

213: Support Activities for Mining 0 0 0

22: Utilities 0 0 0

221: Utilities 0 0 0

23: Construction 23 74 3

236: Construction of Buildings 15 50 3

237: Heavy and Civil Engineering Construction 0 0 0

238: Specialty Trade Contractors 8 24 3

31: Manufacturing 1 3 3

311: Food Manufacturing 0 0 0

�����������%�H�Y�H�U�D�J�H���D�Q�G���7�R�E�D�F�F�R���3�U�R�G�X�F�W��
Manufacturing 1 3 3

313: Textile Mills 0 0 0

314: Textile Product Mills 0 0 0

315: Apparel Manufacturing 0 0 0

316: Leather and Allied Product 
Manufacturing 0 0 0

32: Manufacturing 0 0 0

321: Wood Product Manufacturing 0 0 0

322: Paper Manufacturing 0 0 0

323: Printing and Related Support Activities 0 0 0

324: Petroleum and Coal Products 
Manufacturing 0 0 0

325: Chemical Manufacturing 0 0 0

�����������3�O�D�V�W�L�F�V���D�Q�G���5�X�E�E�H�U���3�U�R�G�X�F�W�V��
Manufacturing 0 0 0

327: Nonmetallic Mineral Product 
Manufacturing 0 0 0

Community • Workplace Population
Argyle, Texas
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BUSINESS DESCRIPTION TOTAL ESTABLISHMENTS TOTAL EMPLOYEES EMPLOYEES PER ESTABLISHMENT 

33: Manufacturing 1 5 5

331: Primary Metal Manufacturing 0 0 0

�����������)�D�E�U�L�F�D�W�H�G���0�H�W�D�O���3�U�R�G�X�F�W���0�D�Q�X�I�D�F�W�X�U�L�Q�J0 0 0

333: Machinery Manufacturing 0 0 0

334: Computer and Electronic Product 
Manufacturing 0 0 0

335: Electrical Equipment, Appliance, and 
Component Manufacturing 0 0 0

336: Transportation Equipment Manufacturing 0 0 0

337: Furniture and Related Product 
Manufacturing 0 0 0

339: Miscellaneous Manufacturing 1 5 5

42: Wholesale Trade 3 10 3

�����������0�H�U�F�K�D�Q�W���:�K�R�O�H�V�D�O�H�U�V�����'�X�U�D�E�O�H���*�R�R�G�V 2 5 3

�����������0�H�U�F�K�D�Q�W���:�K�R�O�H�V�D�O�H�U�V�����1�R�Q�G�X�U�D�E�O�H��
Goods 1 5 5

425: Wholesale Electronic Markets and Agents 
and Brokers 0 0 0

44: Retail Trade 13 73 6

441: Motor Vehicle and Parts Dealers 1 1 1

442: Furniture and Home Furnishings Stores 1 4 4

443: Electronics and Appliance Stores 0 0 0

444: Building Material and Garden Equipment 
and Supplies Dealers 1 2 2

445: Food and Beverage Stores 4 26 7

446: Health and Personal Care Stores 4 36 9

447: Gasoline Stations 0 0 0

448: Clothing and Clothing Accessories Stores 2 4 2

45: Retail Trade 6 15 3

�����������6�S�R�U�W�L�Q�J���*�R�R�G�V�����+�R�E�E�\�����0�X�V�L�F�D�O��
Instrument, and Book Stores 1 2 2

452: General Merchandise Stores 1 2 2

453: Miscellaneous Store Retailers 2 6 3

454: Nonstore Retailers 2 5 3

48: Transportation and Warehousing 5 31 6

481: Air Transportation 0 0 0

482: Rail Transportation 0 0 0

483: Water Transportation 0 0 0

484: Truck Transportation 3 21 7

485: Transit and Ground Passenger 
Transportation 0 0 0

486: Pipeline Transportation 0 0 0

487: Scenic and Sightseeing Transportation 0 0 0

488: Support Activities for Transportation 2 10 5

49: Transportation and Warehousing 0 0 0

491: Postal Service 0 0 0

492: Couriers and Messengers 0 0 0

493: Warehousing and Storage 0 0 0

Community • Workplace Population
Argyle, Texas
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BUSINESS DESCRIPTION TOTAL ESTABLISHMENTS TOTAL EMPLOYEES EMPLOYEES PER ESTABLISHMENT 

51: Information 6 50 8

�����������3�X�E�O�L�V�K�L�Q�J���,�Q�G�X�V�W�U�L�H�V�����H�[�F�H�S�W���,�Q�W�H�U�Q�H�W��2 21 11

512: Motion Picture and Sound Recording 
Industries 1 1 1

515: Broadcasting (except Internet) 0 0 0

517: Telecommunications 1 4 4

518: Data Processing, Hosting, and Related 
Services 2 24 12

519: Other Information Services 0 0 0

52: Finance and Insurance 23 70 3

521: Monetary Authorities-Central Bank 0 0 0

522: Credit Intermediation and Related 
Activities 6 24 4

523: Securities, Commodity Contracts, and 
Other Financial Investments and Related 
Activities

7 18 3

524: Insurance Carriers and Related Activities 10 28 3

525: Funds, Trusts, and Other Financial 
Vehicles 0 0 0

53: Real Estate and Rental and Leasing 15 37 2

531: Real Estate 13 31 2

532: Rental and Leasing Services 2 6 3

�����������/�H�V�V�R�U�V���R�I���1�R�Q�d�Q�D�Q�F�L�D�O���,�Q�W�D�Q�J�L�E�O�H��
Assets (except Copyrighted Works) 0 0 0

���������3�U�R�I�H�V�V�L�R�Q�D�O�����6�F�L�H�Q�W�L�(�F�����D�Q�G���7�H�F�K�Q�L�F�D�O��
Services 24 136 6

�����������3�U�R�I�H�V�V�L�R�Q�D�O�����6�F�L�H�Q�W�L�d�F�����D�Q�G���7�H�F�K�Q�L�F�D�O��
Services 24 136 6

55: Management of Companies and 
Enterprises 2 8 4

551: Management of Companies and 
Enterprises 2 8 4

56: Administrative and Support and Waste 
Management and Remediation Services 4 13 3

561: Administrative and Support Services 4 13 3

562: Waste Management and Remediation 
Services 0 0 0

61: Educational Services 5 532 106

611: Educational Services 5 532 106

62: Health Care and Social Assistance 55 242 4

�����������$�P�E�X�O�D�W�R�U�\���+�H�D�O�W�K���&�D�U�H���6�H�U�Y�L�F�H�V 45 160 4

622: Hospitals 0 0 0

623: Nursing and Residential Care Facilities 0 0 0

624: Social Assistance 10 82 8

71: Arts, Entertainment, and Recreation 2 8 4

711: Performing Arts, Spectator Sports, and 
Related Industries 0 0 0

712: Museums, Historical Sites, and Similar 
Institutions 0 0 0

�����������$�P�X�V�H�P�H�Q�W�����*�D�P�E�O�L�Q�J�����D�Q�G���5�H�F�U�H�D�W�L�R�Q��
Industries 2 8 4

Community • Workplace Population
Argyle, Texas
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BUSINESS DESCRIPTION TOTAL ESTABLISHMENTS TOTAL EMPLOYEES EMPLOYEES PER ESTABLISHMENT 

72: Accommodation and Food Services 11 78 7

721: Accommodation 0 0 0

722: Food Services and Drinking Places 11 78 7

81: Other Services (except Public 
Administration) 33 251 8

811: Repair and Maintenance 7 47 7

812: Personal and Laundry Services 12 54 5

813: Religious, Grantmaking, Civic, 
�3�U�R�I�H�V�V�L�R�Q�D�O�����D�Q�G���6�L�P�L�O�D�U���2�U�J�D�Q�L�]�D�W�L�R�Q�V 14 150 11

92: Public Administration 8 138 17

921: Executive, Legislative, and Other General 
Government Support 3 61 20

�����������-�X�V�W�L�F�H�����3�X�E�O�L�F���2�U�G�H�U�����D�Q�G���6�D�I�H�W�\��
Activities 5 77 15

923: Administration of Human Resource 
Programs 0 0 0

924: Administration of Environmental Quality 
Programs 0 0 0

925: Administration of Housing Programs, 
�8�U�E�D�Q���3�O�D�Q�Q�L�Q�J�����D�Q�G���&�R�P�P�X�Q�L�W�\���'�H�Y�H�O�R�S�P�H�Q�W0 0 0

926: Administration of Economic Programs 0 0 0

927: Space Research and Technology 0 0 0

928: National Security and International 
Affairs 0 0 0

99: Unassigned 38 6 0

999: Unassigned 38 6 0

Community • Workplace Population
Argyle, Texas



�7�K�H���R�E�V�H�U�Y�D�W�L�R�Q�V�����F�R�Q�F�O�X�V�L�R�Q�V���D�Q�G���U�H�F�R�P�P�H�Q�G�D�W�L�R�Q�V���F�R�Q�W�D�L�Q�H�G���L�Q���W�K�L�V���V�W�X�G�\���D�U�H���V�R�O�H�O�\���W�K�R�V�H���R�I���7�K�H���5�H�W�D�L�O��

�&�R�D�F�K�����/�/�&���D�Q�G���V�K�R�X�O�G���Q�R�W���E�H���F�R�Q�V�W�U�X�H�G���W�R���U�H�S�U�H�V�H�Q�W���W�K�H���R�S�L�Q�L�R�Q�V���R�I���R�W�K�H�U�V�����L�Q�F�O�X�G�L�Q�J���L�W�V���F�O�L�H�Q�W�V�����R�U���D�Q�\��

�R�W�K�H�U���H�Q�W�L�W�\���S�U�L�R�U���W�R���V�X�F�K���H�Q�W�L�W�\�5�V���H�[�S�U�H�V�V���D�S�S�U�R�Y�D�O���R�I���W�K�L�V���V�W�X�G�\����

�$�O�O���L�Q�I�R�U�P�D�W�L�R�Q���I�X�U�Q�L�V�K�H�G���L�V���I�U�R�P���V�R�X�U�F�H�V���G�H�H�P�H�G���U�H�O�L�D�E�O�H���D�Q�G���L�V���V�X�E�P�L�W�W�H�G���V�X�E�M�H�F�W���W�R���H�U�U�R�U�V�����R�P�L�V�V�L�R�Q�V����

change of terms and/or conditions. 

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Environics 

�$�Q�D�O�\�W�L�F�V�����(�6�5�,�����8���6�����&�H�Q�V�X�V���%�X�U�H�D�X�����(�F�R�Q�R�P�\���F�R�P�����3�O�D�F�H�U���$�,�����6�S�D�W�L�D�O���,�Q�V�L�J�K�W�V���,�Q�F�������8�U�E�D�Q���/�D�Q�G���,�Q�V�W�L�W�X�W�H����

�&�H�Q�V�X�V�9�L�H�Z�H�U���F�R�P�����,�Q�W�H�U�Q�D�W�L�R�Q�D�O���&�R�X�Q�F�L�O���R�I���6�K�R�S�S�L�Q�J���&�H�Q�W�H�U�V�����D�Q�G���R�U���8���6�����%�X�U�H�D�X���R�I���/�D�E�R�U���D�Q�G���6�W�D�W�L�V�W�L�F�V����

�7�R���E�H�W�W�H�U���U�H�S�U�H�V�H�Q�W���F�X�U�U�H�Q�W���G�D�W�D�����Z�K�H�U�H���D�S�S�O�L�F�D�E�O�H�����S�R�U�W�L�R�Q�V���R�I���H�V�W�L�P�D�W�H�G���D�F�W�X�D�O���V�D�O�H�V���P�D�\���E�H���F�D�O�F�X�O�D�W�H�G��

�X�V�L�Q�J���D�Q���D�Y�H�U�D�J�H���V�D�O�H�V���S�H�U���V�T�X�D�U�H���I�R�R�W���P�R�G�H�O�����0�D�S�S�L�Q�J���G�D�W�D���L�V���S�U�R�Y�L�G�H�G���E�\���*�R�R�J�O�H�����1�L�H�O�V�H�Q�����(�6�5�,���D�Q�G���R�U��

Microsoft Corporation.

�$�O�O���L�Q�I�R�U�P�D�W�L�R�Q���I�X�U�Q�L�V�K�H�G���L�V���I�U�R�P���V�R�X�U�F�H�V���G�H�H�P�H�G���U�H�O�L�D�E�O�H���D�Q�G���L�V���V�X�E�P�L�W�W�H�G���V�X�E�M�H�F�W���W�R���H�U�U�R�U�V�����R�P�L�V�V�L�R�Q�V����

change of terms and/or conditions.
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Town of Argyle
David Hawkins, AICP 
Director of Community Development

308 Denton Street
Argyle, Texas 76226

Phone   940.464.7273
Fax        940.464.7274
dhawkins@argyletx.com
www.argyletx.com

Primary Retail Trade Area
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About The Retail Coach
�7�K�H���5�H�W�D�L�O���&�R�D�F�K���L�V���D���Q�D�W�L�R�Q�D�O���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���D�Q�G���G�H�Y�H�O�R�S�P�H�Q�W���d�U�P���W�K�D�W���F�R�P�E�L�Q�H�V���V�W�U�D�W�H�J�\����

technology, and creative expertise to develop and deliver high-impact retail recruitment and development 

�S�O�D�Q�V���W�R���O�R�F�D�O���J�R�Y�H�U�Q�P�H�Q�W�V�����F�K�D�P�E�H�U�V���R�I���F�R�P�P�H�U�F�H�����H�F�R�Q�R�P�L�F���G�H�Y�H�O�R�S�P�H�Q�W���R�U�J�D�Q�L�]�D�W�L�R�Q�V���D�Q�G���S�U�L�Y�D�W�H��

developers.

Through its unique Retail360 ® Process, The Retail Coach offers a dynamic system of products and 

�V�H�U�Y�L�F�H�V���W�K�D�W���E�H�W�W�H�U���H�Q�D�E�O�H���F�R�P�P�X�Q�L�W�L�H�V���W�R���P�D�[�L�P�L�]�H���W�K�H�L�U���U�H�W�D�L�O���G�H�Y�H�O�R�S�P�H�Q�W���S�R�W�H�Q�W�L�D�O��

Retail:360® Process
Providing more than simple data reports of psychographic and demographic trends, The Retail Coach 

�J�R�H�V���Z�H�O�O���E�H�\�R�Q�G���R�W�K�H�U���U�H�W�D�L�O���F�R�Q�V�X�O�W�L�Q�J���D�Q�G���P�D�U�N�H�W���U�H�V�H�D�U�F�K���d�U�P�V�5���R�I�I�H�U�L�Q�J�V���E�\���F�R�P�E�L�Q�L�Q�J���F�X�U�U�H�Q�W��

national and statewide demographics and trend data with real-world, “on-the-ground” information 

�J�D�W�K�H�U�H�G���W�K�U�R�X�J�K���H�[�W�H�Q�V�L�Y�H���Y�L�V�L�W�V���W�R���R�X�U���F�O�L�H�Q�W�V�5���F�R�P�P�X�Q�L�W�L�H�V�����(�Y�H�U�\���F�R�P�P�X�Q�L�W�\���L�V���G�L�I�I�H�U�H�Q�W�����D�Q�G���W�K�H�U�H��

�L�V���Q�R���8�R�Q�H���V�L�]�H���d�W�V���D�O�O�9���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���V�R�O�X�W�L�R�Q�����&�R�P�S�L�O�L�Q�J���W�K�H���J�D�W�K�H�U�H�G���G�D�W�D���L�Q�W�R���F�O�L�H�Q�W���W�D�L�O�R�U�H�G��

�L�Q�I�R�U�P�D�W�L�R�Q���S�D�F�N�H�W�V���W�K�D�W���D�U�H���X�Q�L�T�X�H�O�\���G�H�V�L�J�Q�H�G���I�R�U�����D�Q�G���W�D�U�J�H�W�H�G���W�R�����V�S�H�F�L�d�F���U�H�W�D�L�O�H�U�V���D�Q�G���U�H�V�W�D�X�U�D�Q�W�V��

�Z�K�R���P�H�H�W���W�K�H���F�R�P�P�X�Q�L�W�\�5�V���Q�H�H�G�V���K�H�O�S���D�V�V�X�U�H���R�X�U���F�O�L�H�Q�W�V���W�K�D�W���W�K�H�\���D�U�H���U�H�F�H�L�Y�L�Q�J���W�K�H���O�D�W�H�V�W���D�Q�G���E�H�V�W��

information for targeted retail recruitment efforts — all with personal service and coaching guidance that 

�F�R�Q�W�L�Q�X�H�V���E�H�\�R�Q�G���W�K�H���L�Q�L�W�L�D�O���S�U�R�M�H�F�W���V�F�R�S�H���D�Q�G���W�L�P�H�O�L�Q�H��

Our Retail:360® Process assures that communities get timely, accurate and relevant information.

�7�U�D�Q�V�O�D�W�L�Q�J���W�K�D�W���G�D�W�D���L�Q�W�R���W�K�H���L�Q�I�R�U�P�D�W�L�R�Q���W�K�D�W���U�H�W�D�L�O�H�U�V���Q�H�H�G���D�Q�G���V�H�H�N���D�V�V�X�U�H�V���R�X�U���F�O�L�H�Q�W�V���H�Y�H�Q���E�H�W�W�H�U��

�S�R�V�V�L�E�L�O�L�W�L�H�V���I�R�U���W�U�H�P�H�Q�G�R�X�V���U�H�W�D�L�O���J�U�R�Z�W�K���D�Q�G���V�X�F�F�H�V�V��
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DESCRIPTION DATA %

Population

2021 Estimate 31,924

2010 Census 19,657

2000 Census 10,913

Growth 2010 - 2021 62.41%

Growth 2000 - 2010 80.13%

�����������(�V�W�����3�R�S�X�O�D�W�L�R�Q���E�\���6�L�Q�J�O�H���&�O�D�V�V�L�(�F�D�W�L�R�Q��
�5�D�F�H 31,924

White Alone 28,221 88.40%

Black or African American Alone 1,045 3.27%

Amer. Indian and Alaska Native Alone 139 0.44%

Asian Alone 704 2.21%

�1�D�W�L�Y�H���+�D�Z�D�L�L�D�Q���D�Q�G���2�W�K�H�U���3�D�F�L�d�F���,�V�O�D�Q�G���$�O�R�Q�H16 0.05%

Some Other Race Alone 1,132 3.55%

Two or More Races 666 2.09%

�����������(�V�W�����3�R�S�X�O�D�W�L�R�Q���E�\���+�L�V�S�D�Q�L�F���R�U���/�D�W�L�Q�R��
Origin 31,924

Not Hispanic or Latino 27,963 87.59%

Hispanic or Latino 3,961 12.41%

Mexican 3,179 80.26%

Puerto Rican 119 3.00%

�&�X�E�D�Q 46 1.16%

All Other Hispanic or Latino 617 15.58%

�����������(�V�W�����+�L�V�S�����R�U���/�D�W�L�Q�R���3�R�S���E�\���6�L�Q�J�O�H���&�O�D�V�V����
�5�D�F�H 3,961

White Alone 2,512 63.42%

Black or African American Alone 35 0.88%

American Indian and Alaska Native Alone 36 0.91%

Asian Alone 10 0.25%

�1�D�W�L�Y�H���+�D�Z�D�L�L�D�Q���D�Q�G���2�W�K�H�U���3�D�F�L�d�F���,�V�O�D�Q�G�H�U��
Alone 0 0.00%

Some Other Race Alone 1,110 28.02%

Two or More Races 257 6.49%

�����������(�V�W�����3�R�S���E�\���5�D�F�H�����$�V�L�D�Q���$�O�R�Q�H�����E�\���&�D�W�H�J�R�U�\704

Chinese, except Taiwanese 140 19.89%

Filipino 51 7.24%

Japanese 24 3.41%

Asian Indian 335 47.59%

Korean 83 11.79%

Vietnamese 6 0.85%

�&�D�P�E�R�G�L�D�Q 0 0.00%

Hmong 0 0.00%

Laotian 0 0.00%

Thai 8 1.14%

All Other Asian Races Including 2+ Category 58 8.24%

DESCRIPTION DATA %

�����������(�V�W�����3�R�S�X�O�D�W�L�R�Q���E�\���$�Q�F�H�V�W�U�\31,924

�$�U�D�E 46 0.14%

�&�]�H�F�K 306 0.96%

Danish 65 0.20%

Dutch 442 1.39%

English 3,059 9.58%

French (except Basque) 697 2.18%

French Canadian 77 0.24%

German 4,367 13.68%

Greek 75 0.24%

Hungarian 62 0.19%

Irish 2,586 8.10%

Italian 1,114 3.49%

Lithuanian 73 0.23%

United States or American 2,443 7.65%

Norwegian 251 0.79%

Polish 643 2.01%

Portuguese 18 0.06%

Russian 84 0.26%

Scottish 1,098 3.44%

Scotch-Irish 638 2.00%

Slovak 115 0.36%

�6�X�E�V�D�K�D�U�D�Q���$�I�U�L�F�D�Q 141 0.44%

Swedish 479 1.50%

Swiss 35 0.11%

Ukrainian 65 0.20%

Welsh 223 0.70%

West Indian (except Hisp. groups) 42 0.13%

Other ancestries 7,378 23.11%

�$�Q�F�H�V�W�U�\���8�Q�F�O�D�V�V�L�d�H�G 5,303 16.61%

�����������(�V�W�����3�R�S���$�J�H���������E�\���/�D�Q�J�X�D�J�H���6�S�R�N�H�Q���$�W��
Home

Speak Only English at Home 26,792 88.07%

�6�S�H�D�N���$�V�L�D�Q���3�D�F�L�d�F���,�V�O�D�Q�G���/�D�Q�J�X�D�J�H���D�W���+�R�P�H247 0.81%

Speak IndoEuropean Language at Home 497 1.63%

Speak Spanish at Home 2,846 9.36%

Speak Other Language at Home 38 0.13%

Primary Retail Trade Area • Demographic Profile
Argyle, Texas
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DESCRIPTION DATA %

2021 Est. Population by Age 31,924

Age 0 - 4 1,504 4.71%

Age 5 - 9 1,522 4.77%

Age 10 - 14 1,793 5.62%

Age 15 - 17 1,262 3.95%

Age 18 - 20 1,138 3.57%

Age 21 - 24 1,506 4.72%

Age 25 - 34 3,862 12.10%

Age 35 - 44 3,502 10.97%

Age 45 - 54 4,132 12.94%

Age 55 - 64 4,928 15.44%

Age 65 - 74 4,478 14.03%

Age 75 - 84 1,888 5.91%

Age 85 and over 407 1.28%

Age 16 and over 26,691 83.61%

Age 18 and over 25,843 80.95%

Age 21 and over 24,705 77.39%

Age 65 and over 6,773 21.22%

2021 Est. Median Age 44.65

2021 Est. Average Age 42.96

2021 Est. Population by Sex 31,924

Male 15,693 49.16%

Female 16,231 50.84%

DESCRIPTION DATA %

2021 Est. Male Population by Age 15,693

Age 0 - 4 770 4.91%

Age 5 - 9 780 4.97%

Age 10 - 14 950 6.05%

Age 15 - 17 647 4.12%

Age 18 - 20 590 3.76%

Age 21 - 24 774 4.93%

Age 25 - 34 1,969 12.55%

Age 35 - 44 1,718 10.95%

Age 45 - 54 1,968 12.54%

Age 55 - 64 2,339 14.91%

Age 65 - 74 2,108 13.43%

Age 75 - 84 931 5.93%

Age 85 and over 147 0.94%

2021 Est. Median Age, Male 42.99

2021 Est. Average Age, Male 42.29

2021 Est. Female Population by Age 16,231

Age 0 - 4 734 4.52%

Age 5 - 9 742 4.57%

Age 10 - 14 843 5.19%

Age 15 - 17 614 3.78%

Age 18 - 20 548 3.38%

Age 21 - 24 732 4.51%

Age 25 - 34 1,894 11.67%

Age 35 - 44 1,784 10.99%

Age 45 - 54 2,164 13.33%

Age 55 - 64 2,589 15.95%

Age 65 - 74 2,370 14.60%

Age 75 - 84 957 5.90%

Age 85 and over 260 1.60%

2021 Est. Median Age, Female 46.13

2021 Est. Average Age, Female 43.65

Primary Retail Trade Area • Demographic Profile
Argyle, Texas
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DESCRIPTION DATA %

2021 Est. Pop Age 15+ by Marital Status

Total, Never Married 5,046 18.62%

Males, Never Married 2,959 10.92%

Females, Never Married 2,087 7.70%

Married, Spouse present 17,743 65.46%

�0�D�U�U�L�H�G�����6�S�R�X�V�H���D�E�V�H�Q�W 665 2.45%

Widowed 1,248 4.60%

Males Widowed 179 0.66%

Females Widowed 1,069 3.94%

Divorced 2,403 8.87%

Males Divorced 1,255 4.63%

Females Divorced 1,148 4.24%

2021 Est. Pop Age 25+ by Edu. Attainment

Less than 9th grade 483 2.1%

Some High School, no diploma 608 2.6%

High School Graduate (or GED) 3,745 16.1%

Some College, no degree 5,407 23.3%

Associate Degree 1,537 6.6%

�%�D�F�K�H�O�R�U�5�V���'�H�J�U�H�H 7,694 33.2%

�0�D�V�W�H�U�5�V���'�H�J�U�H�H 2,918 12.6%

Professional School Degree 383 1.7%

Doctorate Degree 423 1.8%

2021 Est. Pop Age 25+ by Edu. Attain., Hisp./
�/�D�W��

No High School Diploma 580 27.01%

High School Graduate 472 21.98%

�6�R�P�H���&�R�O�O�H�J�H���R�U���$�V�V�R�F�L�D�W�H�5�V���'�H�J�U�H�H501 23.34%

�%�D�F�K�H�O�R�U�5�V���'�H�J�U�H�H���R�U���+�L�J�K�H�U 594 27.67%

Households

2021 Estimate 11,626

2010 Census 7,011

2000 Census 3,682

Growth 2010 - 2021 65.83%

Growth 2000 - 2010 90.41%

2021 Est. Households by Household Type 11,626

Family Households 9,327 80.23%

Nonfamily Households 2,299 19.78%

2021 Est. Group Quarters Population 177

�����������+�R�X�V�H�K�R�O�G�V���E�\���(�W�K�Q�L�F�L�W�\�����+�L�V�S�D�Q�L�F���/�D�W�L�Q�R964

DESCRIPTION DATA %

�����������(�V�W�����+�R�X�V�H�K�R�O�G�V���E�\���+�R�X�V�H�K�R�O�G���,�Q�F�R�P�H11,626

Income < $15,000 364 3.13%

Income $15,000 - $24,999 316 2.72%

Income $25,000 - $34,999 556 4.78%

Income $35,000 - $49,999 684 5.88%

Income $50,000 - $74,999 1,329 11.43%

Income $75,000 - $99,999 1,565 13.46%

Income $100,000 - $124,999 1,481 12.74%

Income $125,000 - $149,999 1,133 9.75%

Income $150,000 - $199,999 1,402 12.06%

Income $200,000 - $249,999 869 7.48%

Income $250,000 - $499,999 1,131 9.73%

Income $500,000+ 797 6.86%

2021 Est. Average Household Income $161,354

2021 Est. Median Household Income $116,390

�����������0�H�G�L�D�Q���+�+���,�Q�F�����E�\���6�L�Q�J�O�H���&�O�D�V�V�����5�D�F�H���R�U��
Eth.

White Alone $116,751

Black or African American Alone $76,313

American Indian and Alaska Native Alone $111,911

Asian Alone $149,416

�1�D�W�L�Y�H���+�D�Z�D�L�L�D�Q���D�Q�G���2�W�K�H�U���3�D�F�L�d�F���,�V�O�D�Q�G�H�U��
Alone $82,752

Some Other Race Alone $176,898

Two or More Races $140,344

Hispanic or Latino $92,019

Not Hispanic or Latino $119,188

�����������(�V�W�����)�D�P�L�O�\���+�+���7�\�S�H���E�\���3�U�H�V�H�Q�F�H���R�I���2�Z�Q��
Child. 9,327

Married-Couple Family, own children 3,381 36.25%

Married-Couple Family, no own children 4,839 51.88%

Male Householder, own children 166 1.78%

Male Householder, no own children 184 1.97%

Female Householder, own children 431 4.62%

Female Householder, no own children 326 3.50%

2021 Est. Households by Household Size 11,626

1-person 1,852 15.93%

2-person 4,709 40.50%

3-person 1,963 16.89%

4-person 1,837 15.80%

5-person 801 6.89%

6-person 301 2.59%

7-or-more-person 163 1.40%

�����������(�V�W�����$�Y�H�U�D�J�H���+�R�X�V�H�K�R�O�G���6�L�]�H 2.71

Primary Retail Trade Area • Demographic Profile
Argyle, Texas
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DESCRIPTION DATA %

�����������(�V�W�����+�R�X�V�H�K�R�O�G�V���E�\���3�U�H�V�H�Q�F�H���R�I���3�H�R�S�O�H��
Under 18 11,626

Households with 1 or More People under Age 18: 4,285 36.86%

Married-Couple Family 3,558 83.03%

Other Family, Male Householder 202 4.71%

Other Family, Female Householder 503 11.74%

Nonfamily, Male Householder 14 0.33%

Nonfamily, Female Householder 8 0.19%

Households with No People under Age 18: 7,341 63.14%

Married-Couple Family 4,661 63.49%

Other Family, Male Householder 150 2.04%

Other Family, Female Householder 256 3.49%

Nonfamily, Male Householder 1,015 13.83%

Nonfamily, Female Householder 1,261 17.18%

�����������(�V�W�����+�R�X�V�H�K�R�O�G�V���E�\���1�X�P�E�H�U���R�I���9�H�K�L�F�O�H�V11,626

No Vehicles 78 0.67%

1 Vehicle 1,985 17.07%

2 Vehicles 6,257 53.82%

3 Vehicles 2,305 19.83%

4 Vehicles 866 7.45%

5 or more Vehicles 136 1.17%

�����������(�V�W�����$�Y�H�U�D�J�H���1�X�P�E�H�U���R�I���9�H�K�L�F�O�H�V 2.2

Family Households

2021 Estimate 9,327

2010 Census 5,621

2000 Census 3,081

Growth 2010 - 2021 65.93%

Growth 2000 - 2010 82.44%

2021 Est. Families by Poverty Status 9,327

�����������)�D�P�L�O�L�H�V���D�W���R�U���$�E�R�Y�H���3�R�Y�H�U�W�\9,024 96.75%

�����������)�D�P�L�O�L�H�V���D�W���R�U���$�E�R�Y�H���3�R�Y�H�U�W�\���Z�L�W�K���&�K�L�O�G�U�H�Q3,520 37.74%

2021 Families Below Poverty 303 3.25%

2021 Families Below Poverty with Children 182 1.95%

2021 Est. Pop 16+ by Employment Status 26,691

�&�L�Y�L�O�L�D�Q���/�D�E�R�U���)�R�U�F�H�����(�P�S�O�R�\�H�G15,866 59.44%

�&�L�Y�L�O�L�D�Q���/�D�E�R�U���)�R�U�F�H�����8�Q�H�P�S�O�R�\�H�G712 2.67%

Armed Forces 7 0.03%

�1�R�W���L�Q���/�D�E�R�U���)�R�U�F�H 10,106 37.86%

DESCRIPTION DATA %

2021 Est. Civ. Employed Pop 16+ by Class of 
�:�R�U�N�H�U 16,045

�)�R�U���3�U�R�d�W���3�U�L�Y�D�W�H���:�R�U�N�H�U�V 10,914 68.02%

�1�R�Q���3�U�R�d�W���3�U�L�Y�D�W�H���:�R�U�N�H�U�V 788 4.91%

Local Government Workers 296 1.85%

State Government Workers 746 4.65%

Federal Government Workers 958 5.97%

Self-Employed Workers 2,287 14.25%

Unpaid Family Workers 55 0.34%

�����������(�V�W�����&�L�Y�����(�P�S�O�R�\�H�G���3�R�S�����������E�\���2�F�F�X�S�D�W�L�R�Q16,045

Architect/Engineer 226 1.41%

Arts/Entertainment/Sports 305 1.90%

Building Grounds Maintenance 417 2.60%

Business/Financial Operations 1,138 7.09%

Community/Social Services 270 1.68%

Computer/Mathematical 665 4.15%

Construction/Extraction 488 3.04%

�(�G�X�F�D�W�L�R�Q���7�U�D�L�Q�L�Q�J���/�L�E�U�D�U�\ 1,058 6.59%

Farming/Fishing/Forestry 21 0.13%

Food Prep/Serving 525 3.27%

Health Practitioner/Technician 788 4.91%

Healthcare Support 204 1.27%

Maintenance Repair 495 3.09%

Legal 132 0.82%

Life/Physical/Social Science 57 0.36%

Management 3,000 18.70%

�2�f�F�H���$�G�P�L�Q�����6�X�S�S�R�U�W 1,846 11.51%

Production 650 4.05%

Protective Services 176 1.10%

Sales/Related 2,230 13.90%

Personal Care/Service 237 1.48%

Transportation/Moving 1,117 6.96%

�����������(�V�W�����3�R�S�����������E�\���2�F�F�X�S�D�W�L�R�Q���&�O�D�V�V�L�(�F�D�W�L�R�Q16,045

White Collar 11,715 73.01%

Blue Collar 2,750 17.14%

Service and Farm 1,580 9.85%

�����������(�V�W�����:�R�U�N�H�U�V���$�J�H�����������E�\���7�U�D�Q�V�S�����W�R���:�R�U�N15,719

Drove Alone 12,659 80.53%

Car Pooled 868 5.52%

�3�X�E�O�L�F���7�U�D�Q�V�S�R�U�W�D�W�L�R�Q 11 0.07%

Walked 77 0.49%

Bicycle 0 0.00%

Other Means 230 1.46%

Worked at Home 1,874 11.92%

Primary Retail Trade Area • Demographic Profile
Argyle, Texas
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DESCRIPTION DATA %

�����������(�V�W�����:�R�U�N�H�U�V���$�J�H�����������E�\���7�U�D�Y�H�O���7�L�P�H���W�R��
�:�R�U�N

Less than 15 Minutes 2,072

15 - 29 Minutes 4,605

30 - 44 Minutes 3,401

45 - 59 Minutes 2,447

60 or more Minutes 1,363

2021 Est. Avg Travel Time to Work in Minutes 35

�����������(�V�W�����2�F�F�X�S�L�H�G���+�R�X�V�L�Q�J���8�Q�L�W�V���E�\���7�H�Q�X�U�H11,626

Owner Occupied 9,961 85.68%

Renter Occupied 1,665 14.32%

2021 Owner Occ. HUs: Avg. Length of Residence 10.04

2021 Renter Occ. HUs: Avg. Length of Residence 4.77

�����������(�V�W�����2�Z�Q�H�U���2�F�F�X�S�L�H�G���+�R�X�V�L�Q�J���8�Q�L�W�V���E�\��
Value 11,626

Value Less than $20,000 32 0.32%

Value $20,000 - $39,999 65 0.65%

Value $40,000 - $59,999 36 0.36%

Value $60,000 - $79,999 50 0.50%

Value $80,000 - $99,999 33 0.33%

Value $100,000 - $149,999 212 2.13%

Value $150,000 - $199,999 430 4.32%

Value $200,000 - $299,999 1,558 15.64%

Value $300,000 - $399,999 2,206 22.15%

Value $400,000 - $499,999 1,830 18.37%

Value $500,000 - $749,999 2,125 21.33%

Value $750,000 - $999,999 838 8.41%

Value $1,000,000 or $1,499,999 292 2.93%

Value $1,500,000 or $1,999,999 141 1.42%

Value $2,000,000+ 114 1.15%

2021 Est. Median All Owner-Occupied Housing 
Value $417,864

�����������(�V�W�����+�R�X�V�L�Q�J���8�Q�L�W�V���E�\���8�Q�L�W�V���L�Q���6�W�U�X�F�W�X�U�H

1 Unit Detached 10,930 90.27%

1 Unit Attached 175 1.45%

2 Units 41 0.34%

3 or 4 Units 29 0.24%

5 to 19 Units 45 0.37%

20 to 49 Units 4 0.03%

50 or More Units 5 0.04%

�0�R�E�L�O�H���+�R�P�H���R�U���7�U�D�L�O�H�U 865 7.14%

Boat, RV, Van, etc. 14 0.12%

Primary Retail Trade Area • Demographic Profile
Argyle, Texas

DESCRIPTION DATA %

�����������(�V�W�����+�R�X�V�L�Q�J���8�Q�L�W�V���E�\���<�H�D�U���6�W�U�X�F�W�X�U�H���%�X�L�O�W

Housing Units Built 2014 or later 3,801 31.39%

Housing Units Built 2010 to 2014 892 7.37%

Housing Units Built 2000 to 2009 4,125 34.07%

Housing Units Built 1990 to 1999 1,481 12.23%

Housing Units Built 1980 to 1989 862 7.12%

Housing Units Built 1970 to 1979 514 4.25%

Housing Units Built 1960 to 1969 172 1.42%

Housing Units Built 1950 to 1959 62 0.51%

Housing Units Built 1940 to 1949 106 0.88%

Housing Unit Built 1939 or Earlier 92 0.76%

2021 Est. Median Year Structure Built 2006
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�7�K�H���R�E�V�H�U�Y�D�W�L�R�Q�V�����F�R�Q�F�O�X�V�L�R�Q�V���D�Q�G���U�H�F�R�P�P�H�Q�G�D�W�L�R�Q�V���F�R�Q�W�D�L�Q�H�G���L�Q���W�K�L�V���V�W�X�G�\���D�U�H���V�R�O�H�O�\���W�K�R�V�H���R�I���7�K�H���5�H�W�D�L�O��

�&�R�D�F�K�����/�/�&���D�Q�G���V�K�R�X�O�G���Q�R�W���E�H���F�R�Q�V�W�U�X�H�G���W�R���U�H�S�U�H�V�H�Q�W���W�K�H���R�S�L�Q�L�R�Q�V���R�I���R�W�K�H�U�V�����L�Q�F�O�X�G�L�Q�J���L�W�V���F�O�L�H�Q�W�V�����R�U���D�Q�\��

�R�W�K�H�U���H�Q�W�L�W�\���S�U�L�R�U���W�R���V�X�F�K���H�Q�W�L�W�\�5�V���H�[�S�U�H�V�V���D�S�S�U�R�Y�D�O���R�I���W�K�L�V���V�W�X�G�\����

�$�O�O���L�Q�I�R�U�P�D�W�L�R�Q���I�X�U�Q�L�V�K�H�G���L�V���I�U�R�P���V�R�X�U�F�H�V���G�H�H�P�H�G���U�H�O�L�D�E�O�H���D�Q�G���L�V���V�X�E�P�L�W�W�H�G���V�X�E�M�H�F�W���W�R���H�U�U�R�U�V�����R�P�L�V�V�L�R�Q�V����

change of terms and/or conditions. 

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Environics 

�$�Q�D�O�\�W�L�F�V�����(�6�5�,�����8���6�����&�H�Q�V�X�V���%�X�U�H�D�X�����(�F�R�Q�R�P�\���F�R�P�����3�O�D�F�H�U���$�,�����6�S�D�W�L�D�O���,�Q�V�L�J�K�W�V���,�Q�F�������8�U�E�D�Q���/�D�Q�G���,�Q�V�W�L�W�X�W�H����

�&�H�Q�V�X�V�9�L�H�Z�H�U���F�R�P�����,�Q�W�H�U�Q�D�W�L�R�Q�D�O���&�R�X�Q�F�L�O���R�I���6�K�R�S�S�L�Q�J���&�H�Q�W�H�U�V�����D�Q�G���R�U���8���6�����%�X�U�H�D�X���R�I���/�D�E�R�U���D�Q�G���6�W�D�W�L�V�W�L�F�V����

�7�R���E�H�W�W�H�U���U�H�S�U�H�V�H�Q�W���F�X�U�U�H�Q�W���G�D�W�D�����Z�K�H�U�H���D�S�S�O�L�F�D�E�O�H�����S�R�U�W�L�R�Q�V���R�I���H�V�W�L�P�D�W�H�G���D�F�W�X�D�O���V�D�O�H�V���P�D�\���E�H���F�D�O�F�X�O�D�W�H�G��

�X�V�L�Q�J���D�Q���D�Y�H�U�D�J�H���V�D�O�H�V���S�H�U���V�T�X�D�U�H���I�R�R�W���P�R�G�H�O�����0�D�S�S�L�Q�J���G�D�W�D���L�V���S�U�R�Y�L�G�H�G���E�\���*�R�R�J�O�H�����1�L�H�O�V�H�Q�����(�6�5�,���D�Q�G���R�U��

Microsoft Corporation.

�$�O�O���L�Q�I�R�U�P�D�W�L�R�Q���I�X�U�Q�L�V�K�H�G���L�V���I�U�R�P���V�R�X�U�F�H�V���G�H�H�P�H�G���U�H�O�L�D�E�O�H���D�Q�G���L�V���V�X�E�P�L�W�W�H�G���V�X�E�M�H�F�W���W�R���H�U�U�R�U�V�����R�P�L�V�V�L�R�Q�V����

change of terms and/or conditions.
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NAICS DESCRIPTION 2021 DEMAND 2026 DEMAND GROWTH CAGR (%)*

44, 45, 722 Total retail  trade including  food and drinking places $458,540,286 $560,159,338 $101,619,052 4.08%

441         Motor vehicle and parts dealers $98,308,012 $125,448,135 $27,140,123 5.00%

4411             Automobile dealers $87,938,578 $112,207,194 $24,268,616 4.99%

4412             Other motor vehicle dealers $2,948,806 $3,780,259 $831,454 5.09%

4413             Automotive parts, accessories, and tire stores $7,420,628 $9,460,681 $2,040,053 4.98%

442         Furniture and home furnishings stores $5,416,842 $5,845,383 $428,541 1.53%

4421             Furniture stores $3,493,571 $3,763,775 $270,204 1.50%

4422             Home furnishings stores $1,923,270 $2,081,608 $158,337 1.59%

443         Electronics and appliance stores $8,752,281 $10,918,157 $2,165,877 4.52%

443141             Household appliance stores $2,243,447 $2,709,131 $465,684 3.84%

443142             Electronics stores $6,508,834 $8,209,026 $1,700,192 4.75%

444         Building material and garden equipment and 
supplies dealers $26,687,820 $31,422,058 $4,734,238 3.32%

4441             Building material and supplies dealers $23,637,861 $27,837,601 $4,199,740 3.32%

44411                 Home centers $13,558,415 $15,966,398 $2,407,984 3.32%

44412                 Paint and wallpaper stores $871,640 $1,025,848 $154,208 3.31%

44413                 Hardware stores $2,236,599 $2,618,507 $381,908 3.20%

44419                 Other building material dealers $6,971,207 $8,226,848 $1,255,641 3.37%

4442             Lawn and garden equipment and supplies 
stores $3,049,959 $3,584,457 $534,498 3.28%

44421                 Outdoor power equipment stores $580,332 $675,588 $95,256 3.09%

44422                 Nursery, garden center, and farm supply 
stores $2,469,627 $2,908,869 $439,242 3.33%

445         Food and beverage stores $65,928,338 $75,472,563 $9,544,226 2.74%

4451             Grocery stores $61,005,371 $69,805,881 $8,800,510 2.73%

44511                 Supermarkets and other grocery (except 
convenience) stores $58,597,375 $67,053,842 $8,456,467 2.73%

44512                 Convenience stores $2,407,996 $2,752,039 $344,043 2.71%

4452             Specialty food stores $1,827,286 $2,062,767 $235,481 2.45%

4453             Beer, wine, and liquor stores $3,095,680 $3,603,915 $508,235 3.09%

446         Health and personal care stores $11,341,439 $14,225,892 $2,884,454 4.64%

44611             Pharmacies and drug stores $8,590,273 $10,737,009 $2,146,735 4.56%

44612             Cosmetics, beauty supplies, and perfume 
stores $521,645 $673,909 $152,264 5.26%

44613             Optical goods stores $1,753,993 $2,214,298 $460,305 4.77%

44619             Other health and personal care stores $475,527 $600,677 $125,150 4.78%

447         Gasoline stations $34,755,941 $47,071,321 $12,315,381 6.25%

Primary Retail Trade Area • Retail Demand Outlook 
Argyle, Texas
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NAICS DESCRIPTION 2021 DEMAND 2026 DEMAND GROWTH CAGR (%)*

448         Clothing and clothing accessories stores $14,391,123 $15,957,846 $1,566,723 2.09%

4481             Clothing stores $10,653,261 $11,718,681 $1,065,420 1.92%

44811                 Men’s clothing stores $437,986 $479,433 $41,447 1.82%

44812                 Women’s clothing stores $1,903,725 $2,080,221 $176,496 1.79%

44813                 Children’s and infants’ clothing stores $583,007 $651,242 $68,235 2.24%

44814                 Family clothing stores $6,588,721 $7,261,125 $672,404 1.96%

44815                 Clothing accessories stores $347,563 $382,493 $34,930 1.93%

44819                 Other clothing stores $792,259 $864,166 $71,907 1.75%

4482             Shoe stores $2,832,823 $3,195,129 $362,306 2.44%

4483             Jewelry, luggage, and leather goods stores $905,039 $1,044,036 $138,997 2.90%

44831                 Jewelry stores $671,612 $786,190 $114,577 3.20%

44832                 Luggage and leather goods stores $233,427 $257,847 $24,420 2.01%

451         Sporting goods, hobby, musical instrument, and 
book stores $5,650,542 $6,988,725 $1,338,183 4.34%

4511             Sporting goods, hobby, and musical instrument 
stores $4,359,690 $5,556,133 $1,196,443 4.97%

45111                 Sporting goods stores $2,664,987 $3,469,609 $804,622 5.42%

45112                 Hobby, toy, and game stores $848,661 $989,221 $140,559 3.11%

45113                 Sewing, needlework, and piece goods stores $151,666 $172,864 $21,198 2.65%

45114                 Musical instrument and supplies stores $694,376 $924,440 $230,064 5.89%

4512             Book stores and news dealers $1,290,852 $1,432,592 $141,740 2.11%

452         General merchandise stores $58,403,944 $68,606,718 $10,202,774 3.27%

4522             Department stores $3,899,278 $4,499,511 $600,233 2.90%

4523             Other general merchandise stores $54,504,666 $64,107,207 $9,602,542 3.30%

453         Miscellaneous store retailers $8,815,013 $10,379,578 $1,564,565 3.32%

4531             Florists $321,642 $372,790 $51,148 3.00%

4532 �������������������������2�f�F�H �V�X�S�S�O�L�H�V�� �V�W�D�W�L�R�Q�H�U�\�� �D�Q�G �J�L�I�W �V�W�R�U�H�V$1,812,311 $2,059,198 $246,887 2.59%

45321 ���������������������������������2�f�F�H �V�X�S�S�O�L�H�V �D�Q�G �V�W�D�W�L�R�Q�H�U�\ �V�W�R�U�H�V$666,069 $758,428 $92,359 2.63%

45322                 Gift, novelty, and souvenir stores $1,146,243 $1,300,770 $154,527 2.56%

4533             Used merchandise stores $1,638,381 $1,917,807 $279,426 3.20%

4539             Other miscellaneous store retailers $5,042,679 $6,029,784 $987,105 3.64%

45391                 Pet and pet supplies stores $1,935,633 $2,507,705 $572,072 5.32%

45399                 All other miscellaneous store retailers $3,107,046 $3,522,079 $415,033 2.54%

454         Non-store retailers $57,149,036 $67,920,500 $10,771,464 3.51%

722     Food services and drinking places $62,939,958 $79,902,462 $16,962,505 4.89%

7223         Special food services $4,396,488 $5,589,357 $1,192,869 4.92%

7224         Drinking places (alcoholic beverages) $1,599,598 $1,927,286 $327,688 3.80%

7225         Restaurants and other eating places $56,943,872 $72,385,820 $15,441,948 4.92%

722511             Full-service restaurants $27,002,038 $34,185,382 $7,183,344 4.83%

722513             Limited-service restaurants $25,402,406 $32,422,165 $7,019,759 5.00%

722514             Cafeterias, grill buffets, and buffets $646,830 $825,705 $178,875 5.00%

722515             Snack and nonalcoholic beverage bars $3,892,598 $4,952,568 $1,059,970 4.93%

Primary Retail Trade Area • Retail Demand Outlook 
Argyle, Texas
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The observations, conclusions and recommendations contained in this study are solely those of The Retail 

Coach, LLC and should not be construed to represent the opinions of others, including its clients, or any 

other entity prior to such entity’s express approval of this study. 

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 

change of terms and/or conditions. 

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Environics 

Analytics, ESRI, U.S. Census Bureau, Economy.com, Placer.AI, Spatial Insights Inc., Urban Land Institute, 

CensusViewer.com, International Council of Shopping Centers, and/or U.S. Bureau of Labor and Statistics. 

To better represent current data, where applicable, portions of estimated actual sales may be calculated 

using an average sales per square foot model. Mapping data is provided by Google, Nielsen, ESRI and/or 

Microsoft Corporation.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 

change of terms and/or conditions.

* Compound annual growth rate (CAGR) is the geometric progression ratio that provides a constant rate of return over the time period. 
CAGR dampens the effect of volatility of periodic growth.

ACKNOWLEDGMENTS

800.851.0962    |    INFO@THERETAILCOACH.NET    |    THERETAILCOACH.NET    |     AUSTIN, TEXAS  •  TUPELO, MISSISSIPPI



Aaron Farmer
The Retail Coach, LLC 

President

�2�f�F�H������������������������������
�&�H�O�O��������������������������������������

�$�)�D�U�P�H�U�#�W�K�H�U�H�W�D�L�O�F�R�D�F�K���Q�H�W
�Z�Z�Z���7�K�H�5�H�W�D�L�O�&�R�D�F�K���Q�H�W

David Hawkins, AICP
Town of Argyle 

Director of Community Development

���������'�H�Q�W�R�Q���6�W�U�H�H�W
�$�U�J�\�O�H�����7�H�[�D�V������������

�3�K�R�Q�H������������������������������
�)�D�[����������������������������������������

�G�K�D�Z�N�L�Q�V�#�D�U�J�\�O�H�W�[���F�R�P
�Z�Z�Z���D�U�J�\�O�H�W�[���F�R�P

PO Box 7272 | Tupelo, MS 38802 | 800.851.0962 | theretailcoach.net

The information contained herein was obtained from sources believed to be reliable, however, The Retail Coach, LLC makes no guarantees, warranties or representations as to the completeness or accuracy thereof. 
The presentation of this property is submitted subject to errors, omissions, changes of price or conditions, prior sale or lease or withdrawn without notice. 

�7�I�X�E�M�P���2�E�V�O�I�X���5�V�S�Ò�P�I
Argyle, Texas

Population

2010 19,657

2021 31,924

Income

Average HH $161,354

Median HH $116,390

Per Capita $59,089

Age

0 - 9 Years 9.48%

10 - 17 Years 9.57%

18 - 24 Years 8.28%

25 - 34 Years 12.10%

35 - 44 Years 10.97%

45 - 54 Years 12.94%

55 - 64 Years 15.44%

65 and Older 21.22%

Median Age 44.65

Average Age 42.96

Race Distribution (%)

White 88.40%

Black/African American 3.27%

American Indian/Alaskan 0.44%

Asian 2.21%

Native Hawaiian/Islander 0.05%

Other Race 3.55%

Two or More Races 2.09%

Hispanic 12.41%

Educational Attainment (%)

Graduate or Professional 
Degree

16.1%

Bachelors Degree 33.2%

Associate Degree 6.6%

Some College 23.3%

High School Graduate (GED) 16.1%

Some High School, No 
Degree

2.6%

Less than 9th Grade 2.1%

Primary Retail Trade Area
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Town of Argyle
David Hawkins, AICP 
Director of Community Development

308 Denton Street
Argyle, Texas 76226

Phone   940.464.7273
Fax        940.464.7274
dhawkins@argyletx.com
www.argyletx.com
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About The Retail Coach
�7�K�H���5�H�W�D�L�O���&�R�D�F�K���L�V���D���Q�D�W�L�R�Q�D�O���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���D�Q�G���G�H�Y�H�O�R�S�P�H�Q�W���d�U�P���W�K�D�W���F�R�P�E�L�Q�H�V���V�W�U�D�W�H�J�\����

technology, and creative expertise to develop and deliver high-impact retail recruitment and development 

�S�O�D�Q�V���W�R���O�R�F�D�O���J�R�Y�H�U�Q�P�H�Q�W�V�����F�K�D�P�E�H�U�V���R�I���F�R�P�P�H�U�F�H�����H�F�R�Q�R�P�L�F���G�H�Y�H�O�R�S�P�H�Q�W���R�U�J�D�Q�L�]�D�W�L�R�Q�V���D�Q�G���S�U�L�Y�D�W�H��

developers.

Through its unique Retail360 ® Process, The Retail Coach offers a dynamic system of products and 

�V�H�U�Y�L�F�H�V���W�K�D�W���E�H�W�W�H�U���H�Q�D�E�O�H���F�R�P�P�X�Q�L�W�L�H�V���W�R���P�D�[�L�P�L�]�H���W�K�H�L�U���U�H�W�D�L�O���G�H�Y�H�O�R�S�P�H�Q�W���S�R�W�H�Q�W�L�D�O��

Retail:360® Process
Providing more than simple data reports of psychographic and Psychographic trends, The Retail Coach 

�J�R�H�V���Z�H�O�O���E�H�\�R�Q�G���R�W�K�H�U���U�H�W�D�L�O���F�R�Q�V�X�O�W�L�Q�J���D�Q�G���P�D�U�N�H�W���U�H�V�H�D�U�F�K���d�U�P�V�5���R�I�I�H�U�L�Q�J�V���E�\���F�R�P�E�L�Q�L�Q�J���F�X�U�U�H�Q�W��

national and statewide Psychographics and trend data with real-world, “on-the-ground” information 

�J�D�W�K�H�U�H�G���W�K�U�R�X�J�K���H�[�W�H�Q�V�L�Y�H���Y�L�V�L�W�V���W�R���R�X�U���F�O�L�H�Q�W�V�5���F�R�P�P�X�Q�L�W�L�H�V�����(�Y�H�U�\���F�R�P�P�X�Q�L�W�\���L�V���G�L�I�I�H�U�H�Q�W�����D�Q�G���W�K�H�U�H��

�L�V���Q�R���8�R�Q�H���V�L�]�H���d�W�V���D�O�O�9���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���V�R�O�X�W�L�R�Q�����&�R�P�S�L�O�L�Q�J���W�K�H���J�D�W�K�H�U�H�G���G�D�W�D���L�Q�W�R���F�O�L�H�Q�W���W�D�L�O�R�U�H�G��

�L�Q�I�R�U�P�D�W�L�R�Q���S�D�F�N�H�W�V���W�K�D�W���D�U�H���X�Q�L�T�X�H�O�\���G�H�V�L�J�Q�H�G���I�R�U�����D�Q�G���W�D�U�J�H�W�H�G���W�R�����V�S�H�F�L�d�F���U�H�W�D�L�O�H�U�V���D�Q�G���U�H�V�W�D�X�U�D�Q�W�V��

�Z�K�R���P�H�H�W���W�K�H���F�R�P�P�X�Q�L�W�\�5�V���Q�H�H�G�V���K�H�O�S���D�V�V�X�U�H���R�X�U���F�O�L�H�Q�W�V���W�K�D�W���W�K�H�\���D�U�H���U�H�F�H�L�Y�L�Q�J���W�K�H���O�D�W�H�V�W���D�Q�G���E�H�V�W��

information for targeted retail recruitment efforts — all with personal service and coaching guidance that 

�F�R�Q�W�L�Q�X�H�V���E�H�\�R�Q�G���W�K�H���L�Q�L�W�L�D�O���S�U�R�M�H�F�W���V�F�R�S�H���D�Q�G���W�L�P�H�O�L�Q�H��

Our Retail:360® Process assures that communities get timely, accurate and relevant information.

�7�U�D�Q�V�O�D�W�L�Q�J���W�K�D�W���G�D�W�D���L�Q�W�R���W�K�H���L�Q�I�R�U�P�D�W�L�R�Q���W�K�D�W���U�H�W�D�L�O�H�U�V���Q�H�H�G���D�Q�G���V�H�H�N���D�V�V�X�U�H�V���R�X�U���F�O�L�H�Q�W�V���H�Y�H�Q���E�H�W�W�H�U��

�S�R�V�V�L�E�L�O�L�W�L�H�V���I�R�U���W�U�H�P�H�Q�G�R�X�V���U�H�W�D�L�O���J�U�R�Z�W�K���D�Q�G���V�X�F�F�H�V�V��
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Income Range of  Lifemode Summary Groups
Argyle, Texas

+ L1 AFFLUENT ESTATES
Established wealth — educated, well-traveled married couples

+ L2 UPSCALE AVENUES
Prosperous, married couples
in higher density neighborhoods

+ L3 UPTOWN INDIVIDUALS
Younger, urban singles on the move

+ L4 FAMILY LANDSCAPES
Successful younger families in newer housing

+ L5 GENXURBAN
Gen X in middle age; families with fewer kids and a mortgage

+ L6 COZY COUNTRY
Empty nesters in bucolic settings

+ L7 ETHNIC ENCLAVES
Established diversity — young, Hispanic homeowners with families

+ L8 MIDDLE GROUND
Lifestyles of thirtysomethings

+ L9 SENIOR STYLES
Senior lifestyles reveal the e�ects of saving for retirement

+ L10 RUSTIC OUTPOSTS
Country life with older families, older homes

+ L11 MIDTOWN SINGLES
Millennials on the move; single, diverse, and urban

+ L12 HOMETOWN
Growing up and staying close to home; single householders

+ L13 NEXT WAVE
Urban denizens; young, diverse,
hardworking families

+ L14 SCHOLARS AND PATRIOTS
College campuses and military neighborhoods

0 $20k $40k $60k $80k $100k $120k $140k $160k
- - - US Median Income $51,000
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Primary Retail Trade Area • Lifemode Summary Groups Map 
Argyle, Texas

+ L1 AFFLUENT ESTATES
Established wealth — educated, well-traveled married couples

+ L2 UPSCALE AVENUES
Prosperous, married couples
in higher density neighborhoods

+ L3 UPTOWN INDIVIDUALS
Younger, urban singles on the move

+ L4 FAMILY LANDSCAPES
Successful younger families in newer housing

+ L5 GENXURBAN
Gen X in middle age; families with fewer kids and a mortgage

+ L6 COZY COUNTRY
Empty nesters in bucolic settings

+ L7 ETHNIC ENCLAVES
Established diversity — young, Hispanic homeowners with 
families

+ L8 MIDDLE GROUND
Lifestyles of thirtysomethings

+ L9 SENIOR STYLES
Senior lifestyles reveal the e�ects of saving for retirement

+ L10 RUSTIC OUTPOSTS
Country life with older families, older homes

+ L11 MIDTOWN SINGLES
Millennials on the move; single, diverse, and urban

+ L12 HOMETOWN
Growing up and staying close to home; single householders

+ L13 NEXT WAVE
Urban denizens; young, diverse,
hardworking families

+ L14 SCHOLARS AND PATRIOTS
College campuses and military neighborhoods
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TAPESTRY SEGMENTATION HOUSEHOLDS PERCENT CUMULATIVE PERCENT US HOUSEHOLDS PERCENT
CUMULATIVE 

PERCENT
INDEX

1 Soccer Moms (4A) 33.2% 33.2% 3.0% 3.0% 1125

2 �0�L�G�G�O�H�E�X�U�J�������&�� 25.5% 58.7% 2.9% 5.9% 867

3 Silver & Gold (9A) 17.4% 76.1% 0.8% 6.7% 2,208

4 �6�D�Y�Y�\���6�X�E�X�U�E�D�Q�L�W�H�V�������'��14.2% 90.3% 3.0% 9.7% 477

5 Up and Coming Families (7A) 4.0% 94.3% 2.5% 12.2% 157

�6�X�E�W�R�W�D�O 94.3% 12.2%

6 �%�R�R�P�E�X�U�E�V�������&�� 3.2% 97.4% 1.8% 14.0% 180

7 Professional Pride (1B) 1.2% 98.6% 1.6% 15.6% 72

8 Southern Satellites (10A) 1.1% 99.7% 3.2% 18.8% 35

9 Dorms to Diplomas (14C) 0.2% 99.9% 0.5% 19.3% 37

10 College Towns (14B) 0.1% 100.0% 1.0% 20.3% 9

�6�X�E�W�R�W�D�O 5.8% 8.1%

11 �(�[�X�U�E�D�Q�L�W�H�V�������(�� 0.0% 100.0% 1.9% 22.2% 0

Total 100.0% 22.2% 451

Primary Retail Trade Area • Top Tapestry Segments
Argyle, Texas
+ L1 AFFLUENT ESTATES
Established wealth — educated, well-traveled married couples

+ L2 UPSCALE AVENUES
Prosperous, married couples
in higher density neighborhoods

+ L3 UPTOWN INDIVIDUALS
Younger, urban singles on the move

+ L4 FAMILY LANDSCAPES
Successful younger families in newer housing

+ L5 GENXURBAN
Gen X in middle age; families with fewer kids and a mortgage

+ L6 COZY COUNTRY
Empty nesters in bucolic settings

+ L7 ETHNIC ENCLAVES
Established diversity — young, Hispanic homeowners with families

+ L8 MIDDLE GROUND
Lifestyles of thirtysomethings

+ L9 SENIOR STYLES
Senior lifestyles reveal the e�ects of saving for retirement

+ L10 RUSTIC OUTPOSTS
Country life with older families, older homes

+ L11 MIDTOWN SINGLES
Millennials on the move; single, diverse, and urban

+ L12 HOMETOWN
Growing up and staying close to home; single householders

+ L13 NEXT WAVE
Urban denizens; young, diverse,
hardworking families

+ L14 SCHOLARS AND PATRIOTS
College campuses and military neighborhoods
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WHO ARE WE?
�-�œ�V�V�i�À�����œ�“�Ã���ˆ�Ã���>�˜���>�v�y�Õ�i�˜�Ì�]���v�>�“�ˆ�•�Þ�‡�œ�À�ˆ�i�˜�Ì�i�`���“�>�À�Ž�i�Ì���Ü�ˆ�Ì�…���>���V�œ�Õ�˜�Ì�À�Þ���y�>�Û�œ�À�°���,�i�Ã�ˆ�`�i�˜�Ì�Ã���>�À�i���«�>�À�Ì�ˆ�>�•���Ì�œ���˜�i�Ü��
�…�œ�Õ�Ã�ˆ�˜�}���>�Ü�>�Þ���v�À�œ�“���Ì�…�i���L�Õ�Ã�Ì�•�i���œ�v���Ì�…�i���V�ˆ�Ì�Þ���L�Õ�Ì���V�•�œ�Ã�i���i�˜�œ�Õ�}�…���Ì�œ���V�œ�“�“�Õ�Ì�i���Ì�œ���«�À�œ�v�i�Ã�Ã�ˆ�œ�˜�>�•���•�œ�L���V�i�˜�Ì�i�À�Ã�°�����ˆ�v�i���ˆ�˜��
�Ì�…�ˆ�Ã���Ã�Õ�L�Õ�À�L�>�˜���Ü�ˆ�•�`�i�À�˜�i�Ã�Ã���œ�v�v�Ã�i�Ì�Ã���Ì�…�i���…�i�V�Ì�ˆ�V���«�>�V�i���œ�v���Ì�Ü�œ���Ü�œ�À�Ž�ˆ�˜�}���«�>�À�i�˜�Ì�Ã���Ü�ˆ�Ì�…���}�À�œ�Ü�ˆ�˜�}���V�…�ˆ�•�`�À�i�˜�°���/�…�i�Þ���v�>�Û�œ�À��
�Ì�ˆ�“�i�‡�Ã�>�Û�ˆ�˜�}���`�i�Û�ˆ�V�i�Ã�]���•�ˆ�Ž�i���L�>�˜�Ž�ˆ�˜�}���œ�˜�•�ˆ�˜�i���œ�À���…�œ�Õ�Ã�i�Ž�i�i�«�ˆ�˜�}���Ã�i�À�Û�ˆ�V�i�Ã�]���>�˜�`���v�>�“�ˆ�•�Þ�‡�œ�À�ˆ�i�˜�Ì�i�`���«�Õ�À�Ã�Õ�ˆ�Ì�Ã�°

OUR NEIGHBORHOOD
�U���-�œ�V�V�i�À�����œ�“�Ã���À�i�Ã�ˆ�`�i�˜�Ì�Ã���«�À�i�v�i�À���Ì�…�i���Ã�Õ�L�Õ�À�L�>�˜���«�i�À�ˆ�«�…�i�À�Þ���œ�v���“�i�Ì�À�œ�«�œ�•�ˆ�Ì�>�˜���>�À�i�>�Ã�°
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 37.0    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 50.8   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 37.0    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 50.8   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 37.0    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 50.8   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 37.0    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 50.8   US: 64.0
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AVERAGE HOUSEHOLD 
BUDGET INDEX
The index compares the average 
amount spent in this market’s household 
budgets for housing, food, apparel, etc., 
to the average amount spent by all US 
households. An index of 100 is average. 
An index of 120 shows that average 
spending by consumers in this market is 
20 percent above the national average. 
Consumer expenditures are estimated by 
Esri.
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Wealth Index

Socioeconomic Status Index

Housing Affordability Index

143

143
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TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Most households own at least 2 vehicles; the most popular types are minivans and SUVs.

• Family-oriented purchases and activities dominate, like 4+ televisions (Index 154), movie  
 purchases or rentals, children’s apparel and toys, and visits to theme parks or zoos.

• Outdoor activities and sports are characteristic of life in the suburban periphery. They 
 attend sporting events, as well as participate in them like bicycling, jogging, 
 gol�ng, and boating.

• Home maintenance services are frequently contracted, but these families also like their  
 gardens and own the tools for minor upkeep, like lawn mowers, trimmers, and blowers.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Family Landscapes 

Soccer Moms4A

HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$257,400
US Median: $207,300
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LifeMode Group: Family Landscapes
Soccer Moms4A
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 37.0    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 50.8   US: 64.0
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OCCUPATION BY EARNINGS
�/�…�i���w�Û�i���œ�V�V�Õ�«�>�Ì�ˆ�œ�˜�Ã���Ü�ˆ�Ì�…���Ì�…�i���…�ˆ�}�…�i�Ã�Ì���˜�Õ�“�L�i�À���œ�v���Ü�œ�À�Ž�i�À�Ã���ˆ�˜���Ì�…�i���“�>�À�Ž�i�Ì���>�À�i���`�ˆ�Ã�«�•�>�Þ�i�`���L�Þ���“�i�`�ˆ�>�˜���i�>�À�˜�ˆ�˜�}�Ã�°�����>�Ì�>���v�À�œ�“���Ì�…�i���
�i�˜�Ã�Õ�Ã���	�Õ�À�i�>�Õ�½�Ã��
�
�“�i�À�ˆ�V�>�˜���
�œ�“�“�Õ�˜�ˆ�Ì�Þ���-�Õ�À�Û�i�Þ�°
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WHO ARE WE?
���ˆ�`�`�•�i�L�Õ�À�}���˜�i�ˆ�}�…�L�œ�À�…�œ�œ�`�Ã���Ì�À�>�˜�Ã�v�œ�À�“�i�`���v�À�œ�“���Ì�…�i���i�>�Ã�Þ���«�>�V�i���œ�v���V�œ�Õ�˜�Ì�À�Þ���•�ˆ�Û�ˆ�˜�}���Ì�œ���Ã�i�“�ˆ�À�Õ�À�>�•���Ã�Õ�L�`�ˆ�Û�ˆ�Ã�ˆ�œ�˜�Ã��
�ˆ�˜���Ì�…�i���•�>�Ã�Ì���`�i�V�>�`�i�]���Ü�…�i�˜���Ì�…�i���…�œ�Õ�Ã�ˆ�˜�}���L�œ�œ�“���À�i�>�V�…�i�`���œ�Õ�Ì�°���,�i�Ã�ˆ�`�i�˜�Ì�Ã���>�À�i���V�œ�˜�Ã�i�À�Û�>�Ì�ˆ�Û�i�]���v�>�“�ˆ�•�Þ�‡�œ�À�ˆ�i�˜�Ì�i�`��
�V�œ�˜�Ã�Õ�“�i�À�Ã�°���-�Ì�ˆ�•�•���“�œ�À�i���V�œ�Õ�˜�Ì�À�Þ���Ì�…�>�˜���À�œ�V�Ž���>�˜�`���À�œ�•�•�]���Ì�…�i�Þ���>�À�i���Ì�…�À�ˆ�v�Ì�Þ���L�Õ�Ì���Ü�ˆ�•�•�ˆ�˜�}���Ì�œ���V�>�À�À�Þ���Ã�œ�“�i���`�i�L�Ì���>�˜�`���>�À�i��
�>�•�À�i�>�`�Þ���ˆ�˜�Û�i�Ã�Ì�ˆ�˜�}���ˆ�˜���Ì�…�i�ˆ�À���v�Õ�Ì�Õ�À�i�Ã�°���/�…�i�Þ���À�i�•�Þ���œ�˜���Ì�…�i�ˆ�À���Ã�“�>�À�Ì�«�…�œ�˜�i�Ã���>�˜�`���“�œ�L�ˆ�•�i���`�i�Û�ˆ�V�i�Ã���Ì�œ���Ã�Ì�>�Þ���ˆ�˜���Ì�œ�Õ�V�…���>�˜�`��
�«�À�ˆ�`�i���Ì�…�i�“�Ã�i�•�Û�i�Ã���œ�˜���Ì�…�i�ˆ�À���i�Ý�«�i�À�Ì�ˆ�Ã�i�°���/�…�i�Þ���«�À�i�v�i�À���Ì�œ���L�Õ�Þ���‚�“�i�À�ˆ�V�>�˜���>�˜�`���Ì�À�>�Û�i�•���ˆ�˜���Ì�…�i���1�-�°���/�…�ˆ�Ã���“�>�À�Ž�i�Ì���ˆ�Ã��
�Þ�œ�Õ�˜�}�i�À���L�Õ�Ì���}�À�œ�Ü�ˆ�˜�}���ˆ�˜���Ã�ˆ�â�i���>�˜�`���>�Ã�Ã�i�Ì�Ã�°

OUR NEIGHBORHOOD
�U���-�i�“�ˆ�À�Õ�À�>�•���•�œ�V�>�•�i�Ã���Ü�ˆ�Ì�…�ˆ�˜���“�i�Ì�À�œ�«�œ�•�ˆ�Ì�>�˜���>�À�i�>�Ã�°
�U��� �i�ˆ�}�…�L�œ�À�…�œ�œ�`�Ã���V�…�>�˜�}�i�`���À�>�«�ˆ�`�•�Þ���ˆ�˜���Ì�…�i���«�À�i�Û�ˆ�œ�Õ�Ã���`�i�V�>�`�i���Ü�ˆ�Ì�…���Ì�…�i���>�`�`�ˆ�Ì�ˆ�œ�˜���œ�v���˜�i�Ü���Ã�ˆ�˜�}�•�i�‡�v�>�“�ˆ�•�Þ���…�œ�“�i�Ã�°
�U�����˜�V�•�Õ�`�i���>���˜�Õ�“�L�i�À���œ�v���“�œ�L�ˆ�•�i���…�œ�“�i�Ã���­���˜�`�i�Ý���£�x�ä�®�°
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 36.1    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 48.5   US: 64.0
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Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 36.1    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 48.5   US: 64.0

Hispanic*

Multiple

Other

Asian and
Pac. Islander

American
Indian

Black

White

$140,000

$120,000

$100,000

$80,000

$60,000

$40,000

$20,000

0

                             200,000                    400,000    20           600,000                  800,000

*Hispanic Can Be of Any Race.

0                20%             40%             60%             80%

0        $100K     $200K     $300K     $400K     $500K    $600K+

0        $100K     $200K     $300K     $400K     $500K    $600K+

US Average. US Median.

M
ed

ia
n 

E
ar

ni
ng

s

Workers (Age 16+)

90

93

93

95

94

93

83

94

93

0              50             100            150            200            250            300            350

TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

LifeMode Group: Family Landscapes 

Middleburg4C

85+
80–84
75–79
70–74
65–69
60–64
55–59
50–54
45–49
40–44
35–39
30–34
25–29
20–24
15–19
10–14

5–9
<5

8%                     4%                        0                        4%                      8%

Male Female

Median Household Income

Median Net Worth

$56,100

$93,300

$59,800

$115,300

���� ���������������� ���������������� ���������������� ���������������� ���������������� ����������������

�������������������	���������������
������

�������������������	���������������������


�������������� ��������������

$56,100

$93,300

$59,800

$115,300

���� ���������������� ���������������� ���������������� ���������������� ���������������� ����������������

�������������������	���������������
������

�������������������	���������������������


�������������� ��������������

Housing

Food

Apparel & Services

Transportation

Health Care

Entertainment &
Recreation

Education

Pensions &
Social Security

Other

�������������	���������������	���������������	���������������	����������

�����
������������������

�����
������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
������������������

�������������������
���������
��

�������	������ �������	������

�������� �����	�� �������� �����	�� �������� �����	�� �������� �����	�� ��������

�����
�����������	����������

�����
�����������	����������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	����������

���
������������������

�������������� ��������������

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 36.1    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 36.1    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 48.5   US: 64.0

Hispanic*

Multiple

Other

Asian and
Pac. Islander

American
Indian

Black

White

$140,000

$120,000

$100,000

$80,000

$60,000

$40,000

$20,000

0

                             200,000                    400,000    20           600,000                  800,000

*Hispanic Can Be of Any Race.

0                20%             40%             60%             80%

0        $100K     $200K     $300K     $400K     $500K    $600K+

0        $100K     $200K     $300K     $400K     $500K    $600K+

US Average. US Median.
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AVERAGE HOUSEHOLD 
BUDGET INDEX
The index compares the average 
amount spent in this market’s household 
budgets for housing, food, apparel, etc., 
to the average amount spent by all US 
households. An index of 100 is average. 
An index of 120 shows that average 
spending by consumers in this market is 
20 percent above the national average. 
Consumer expenditures are estimated by 
Esri.
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Home
Ownership
US Percentage:

62.7% Own 
37.3% Rent

Population

Population Growth (Annual %)

Population Density (Persons per sq. mile)

350

350

350

0

0

0

900,000

-0.5%

0

                    11,000,000

3.0%

25,000

9,734,400

1.4%

177

1000

Wealth Index

Socioeconomic Status Index

Housing Affordability Index

86

106

166

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Residents are partial to domestic vehicles; they like to drive trucks, SUVs, or motorcycles.

• Entertainment is primarily family-oriented, TV and movie rentals or theme parks 
 and family restaurants.

• Spending priorities also focus on family (children’s toys and apparel) or home DIY projects.

• Sports include hunting, �shing, bowling, and baseball.

• TV and magazines provide entertainment and information.

• Media preferences include country and Christian channels.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Family Landscapes 

Middleburg4C

HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$175,000
US Median: $207,300
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LifeMode Group: Family Landscapes
Middleburg4C

�/�C�T�M�G�V���2�T�Q�‚�N�G
�U���,�i�Ã�ˆ�`�i�˜�Ì�Ã���>�À�i���«�>�À�Ì�ˆ�>�•���Ì�œ���`�œ�“�i�Ã�Ì�ˆ�V���Û�i�…�ˆ�V�•�i�Ã�Æ���Ì�…�i�Þ���•�ˆ�Ž�i���Ì�œ���`�À�ˆ�Û�i���Ì�À�Õ�V�Ž�Ã�]���-�1�6�Ã�]���œ�À���“�œ�Ì�œ�À�V�Þ�V�•�i�Ã�°
�U���
�˜�Ì�i�À�Ì�>�ˆ�˜�“�i�˜�Ì���ˆ�Ã���«�À�ˆ�“�>�À�ˆ�•�Þ���v�>�“�ˆ�•�Þ�‡�œ�À�ˆ�i�˜�Ì�i�`�]���/�6���>�˜�`���“�œ�Û�ˆ�i���À�i�˜�Ì�>�•�Ã���œ�À���Ì�…�i�“�i���«�>�À�Ž�Ã���>�˜�`���v�>�“�ˆ�•�Þ���À�i�Ã�Ì�>�Õ�À�>�˜�Ì�Ã�°
�U���-�«�i�˜�`�ˆ�˜�}���«�À�ˆ�œ�À�ˆ�Ì�ˆ�i�Ã���>�•�Ã�œ���v�œ�V�Õ�Ã���œ�˜���v�>�“�ˆ�•�Þ���­�V�…�ˆ�•�`�À�i�˜�½�Ã���Ì�œ�Þ�Ã���>�˜�`���>�«�«�>�À�i�•�®���œ�À���…�œ�“�i�������9���«�À�œ�•�i�V�Ì�Ã�°
�U���-�«�œ�À�Ì�Ã���ˆ�˜�V�•�Õ�`�i���…�Õ�˜�Ì�ˆ�˜�}�]���w�Ã�…�ˆ�˜�}�]���L�œ�Ü�•�ˆ�˜�}�]���>�˜�`���L�>�Ã�i�L�>�•�•�°
�U���/�6���>�˜�`���“�>�}�>�â�ˆ�˜�i�Ã���«�À�œ�Û�ˆ�`�i���i�˜�Ì�i�À�Ì�>�ˆ�˜�“�i�˜�Ì���>�˜�`���ˆ�˜�v�œ�À�“�>�Ì�ˆ�œ�˜�°
�U�����i�`�ˆ�>���«�À�i�v�i�À�i�˜�V�i�Ã���ˆ�˜�V�•�Õ�`�i���V�œ�Õ�˜�Ì�À�Þ���>�˜�`���
�…�À�ˆ�Ã�Ì�ˆ�>�˜���V�…�>�˜�˜�i�•�Ã�°

TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

LifeMode Group: Family Landscapes 

Middleburg4C

85+
80–84
75–79
70–74
65–69
60–64
55–59
50–54
45–49
40–44
35–39
30–34
25–29
20–24
15–19
10–14

5–9
<5

8%                     4%                        0                        4%                      8%

Male Female

Median Household Income

Median Net Worth

$56,100

$93,300

$59,800

$115,300
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 36.1    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 48.5   US: 64.0

Hispanic*

Multiple

Other

Asian and
Pac. Islander

American
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0

                             200,000                    400,000    20           600,000                  800,000

*Hispanic Can Be of Any Race.
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0        $100K     $200K     $300K     $400K     $500K    $600K+

US Average. US Median.
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OCCUPATION BY EARNINGS
�/�…�i���w�Û�i���œ�V�V�Õ�«�>�Ì�ˆ�œ�˜�Ã���Ü�ˆ�Ì�…���Ì�…�i���…�ˆ�}�…�i�Ã�Ì���˜�Õ�“�L�i�À���œ�v���Ü�œ�À�Ž�i�À�Ã���ˆ�˜���Ì�…�i���“�>�À�Ž�i�Ì���>�À�i���`�ˆ�Ã�«�•�>�Þ�i�`���L�Þ���“�i�`�ˆ�>�˜���i�>�À�˜�ˆ�˜�}�Ã�°�����>�Ì�>���v�À�œ�“���Ì�…�i���
�i�˜�Ã�Õ�Ã���	�Õ�À�i�>�Õ�½�Ã��
�
�“�i�À�ˆ�V�>�˜���
�œ�“�“�Õ�˜�ˆ�Ì�Þ���-�Õ�À�Û�i�Þ�°
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WHO ARE WE?
�‚�•�“�œ�Ã�Ì���Ì�…�i���œ�•�`�i�Ã�Ì���Ã�i�˜�ˆ�œ�À���“�>�À�Ž�i�Ì���­�Ã�i�V�œ�˜�`���Ì�œ���/�…�i���
�•�`�i�À�Ã�®�]���Ì�…�i���`�ˆ�v�v�i�À�i�˜�V�i���œ�v���™���Þ�i�>�À�Ã���ˆ�˜���“�i�`�ˆ�>�˜���>�}�i���À�i�Û�i�>�•�Ã��
�>���Ã�œ�V�ˆ�œ�i�V�œ�˜�œ�“�ˆ�V���`�ˆ�v�v�i�À�i�˜�V�i�\���/�…�ˆ�Ã���ˆ�Ã���Ì�…�i���“�œ�Ã�Ì���>�v�y�Õ�i�˜�Ì���Ã�i�˜�ˆ�œ�À���“�>�À�Ž�i�Ì���>�˜�`���ˆ�Ã���Ã�Ì�ˆ�•�•���}�À�œ�Ü�ˆ�˜�}�°���/�…�i���>�v�y�Õ�i�˜�V�i��
�œ�v���-�ˆ�•�Û�i�À���>�˜�`�����œ�•�`���…�>�Ã���>�v�v�œ�À�`�i�`���Ì�…�i���œ�«�«�œ�À�Ì�Õ�˜�ˆ�Ì�Þ���Ì�œ���À�i�Ì�ˆ�À�i���Ì�œ���Ã�Õ�˜�˜�ˆ�i�À���V�•�ˆ�“�>�Ì�i�Ã���Ì�…�>�Ì���v�i�>�Ì�Õ�À�i���i�Ý�V�•�Õ�Ã�ˆ�Û�i��
�V�œ�“�“�Õ�˜�ˆ�Ì�ˆ�i�Ã���>�˜�`���Û�>�V�>�Ì�ˆ�œ�˜���…�œ�“�i�Ã�°���/�…�i�Ã�i���V�œ�˜�Ã�Õ�“�i�À�Ã���…�>�Û�i���Ì�…�i���v�À�i�i���Ì�ˆ�“�i�]���Ã�Ì�>�“�ˆ�˜�>�]���>�˜�`���À�i�Ã�œ�Õ�À�V�i�Ã���Ì�œ���i�˜�•�œ�Þ��
�Ì�…�i���}�œ�œ�`���•�ˆ�v�i�°

OUR NEIGHBORHOOD
�U���,�i�Ã�ˆ�`�i�˜�Ì�Ã���œ�v���-�ˆ�•�Û�i�À���>�˜�`�����œ�•�`���«�À�i�v�i�À���>���“�œ�À�i���L�Õ�V�œ�•�ˆ�V���Ã�i�Ì�Ì�ˆ�˜�}�]���L�Õ�Ì���V�•�œ�Ã�i���Ì�œ���“�i�Ì�À�œ�«�œ�•�ˆ�Ì�>�˜���V�ˆ�Ì�ˆ�i�Ã�°
�U���*�À�i�`�œ�“�ˆ�˜�>�˜�Ì�•�Þ���Ã�ˆ�˜�}�•�i�‡�v�>�“�ˆ�•�Þ�]���œ�Ü�˜�i�À�œ�V�V�Õ�«�ˆ�i�`���…�œ�“�i�Ã���Ì�…�>�Ì���…�>�Û�i���>���“�i�`�ˆ�>�˜���Û�>�•�Õ�i���œ�v���f�Î�n�x�]�Ç�ä�ä���­���˜�`�i�Ý���£�n�È�®�°
�U��� �i�ˆ�}�…�L�œ�À�…�œ�œ�`�Ã���ˆ�˜�V�•�Õ�`�i���Ã�i�>�Ã�œ�˜�>�•���œ�À���Û�>�V�>�Ì�ˆ�œ�˜���…�œ�“�i�Ã�]���À�i�y�i�V�Ì�i�`���ˆ�˜���Ì�…�i���…�ˆ�}�…���Û�>�V�>�˜�V�Þ���À�>�Ì�i���œ�v���{�Î�¯�°
�U�����œ�Ã�Ì�•�Þ���œ�•�`�i�À���“�>�À�À�ˆ�i�`���V�œ�Õ�«�•�i�Ã���Ü�ˆ�Ì�…���˜�œ���V�…�ˆ�•�`�À�i�˜�]���>�Û�i�À�>�}�i���…�œ�Õ�Ã�i�…�œ�•�`���Ã�ˆ�â�i���ˆ�Ã���Ó�°�ä�Î�°

SOCIOECONOMIC TRAITS
�U���7�i�•�•�‡�i�`�Õ�V�>�Ì�i�`���Ã�i�˜�ˆ�œ�À�Ã�]���{�Ç�¯���…�>�Û�i���V�œ�•�•�i�}�i���`�i�}�À�i�i�­�Ã�®�°
�U���*�À�ˆ�“�>�À�ˆ�•�Þ���À�i�Ì�ˆ�À�i�`�]���L�Õ�Ì���“�>�˜�Þ���Ã�Ì�ˆ�•�•���>�V�Ì�ˆ�Û�i���ˆ�˜���Ì�…�i���•�>�L�œ�À���v�œ�À�V�i�]���«�>�À�Ì�ˆ�V�ˆ�«�>�Ì�ˆ�œ�˜���À�>�Ì�i���œ�v���{�£�¯�°
�U�����œ�Ü���Õ�˜�i�“�«�•�œ�Þ�“�i�˜�Ì���>�Ì���{�°�{�¯���­���˜�`�i�Ý���n�£�®�Æ���Ü�ˆ�Ì�…���Ã�i�•�v�‡�i�“�«�•�œ�Þ�“�i�˜�Ì���…�ˆ�}�…�i�Ã�Ì���>�“�œ�˜�}���/�>�«�i�Ã�Ì�À�Þ���“�>�À�Ž�i�Ì�Ã���­���˜�`�i�Ý��

�Ó�£�n�®�°
�U�����œ�À�i���Ì�…�>�˜���…�>�•�v���œ�v���Ì�…�i���…�œ�Õ�Ã�i�…�œ�•�`�Ã���Ü�ˆ�Ì�…���ˆ�˜�V�œ�“�i���v�À�œ�“���Ü�>�}�i�Ã�É�Ã�>�•�>�À�ˆ�i�Ã�]���-�œ�V�ˆ�>�•���-�i�V�Õ�À�ˆ�Ì�Þ�]���œ�À���ˆ�˜�Û�i�Ã�Ì�“�i�˜�Ì�Ã�]��

�“�>�˜�Þ���`�À�>�Ü�ˆ�˜�}���À�i�Ì�ˆ�À�i�“�i�˜�Ì���ˆ�˜�V�œ�“�i���­���˜�`�i�Ý���Ó�£�Î�®�°
�U���
�œ�˜�˜�i�V�Ì�i�`�]���L�Õ�Ì���«�À�ˆ�“�>�À�ˆ�•�Þ���Ì�œ���}�i�Ì���˜�i�Ü�Ã���>�˜�`���Ì�À�>�V�Ž���ˆ�˜�Û�i�Ã�Ì�“�i�˜�Ì�Ã�]���“�œ�À�i���•�ˆ�Ž�i�•�Þ���Ì�œ���œ�Ü�˜���>�˜���i�‡�À�i�>�`�i�À���œ�À���Ì�>�L�•�i�Ì��

�Ì�…�>�˜���>���Ã�“�>�À�Ì�«�…�œ�˜�i�°

LifeMode Group: Senior Styles
Silver and Gold9A

US Households: �™�{�Ó�]�™�ä�ä
Average Household Size: �Ó�°�ä�Î

Median Age: �È�Î�°�Ó
Median Household Income: �f�Ç�Ó�]�£�ä�ä
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TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

LifeMode Group: Senior Styles 

Silver and Gold9A

85+
80–84
75–79
70–74
65–69
60–64
55–59
50–54
45–49
40–44
35–39
30–34
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 63.2    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 24.1   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 63.2    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 63.2    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 63.2    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).
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amount spent in this market’s household 
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to the average amount spent by all US 
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Partial to luxury cars or SUVs; highest demand market for convertibles.

• Active seniors that maintain a regular exercise regimen and pay attention to 
 healthier eating habits.

• Pursue the luxuries that well-funded retirement affords: an active social life, travel, 
 hobbies, and sports (especially golf and boating) and liberal use of home 
 maintenance services to minimize chores.

• Avid readers of newspapers, magazines (sports and travel), and books 
 (audio, e-readers, or tablets).

• Generous supporters of charitable organizations.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Senior Styles 

Silver and Gold9A

HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family/Seasonal

Median Value:
$385,700
US Median: $207,300
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LifeMode Group: Senior Styles
Silver and Gold9A
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esri.com/tapestry

LifeMode Group: Senior Styles 

Silver and Gold9A

85+
80–84
75–79
70–74
65–69
60–64
55–59
50–54
45–49
40–44
35–39
30–34
25–29
20–24
15–19
10–14

5–9
<5

8%                     4%                        0                        4%                      8%

Male Female

Median Household Income

Median Net Worth

$56,100

$93,300

$72,100

$357,100
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 63.2    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 24.1   US: 64.0
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Multiple

Other

Asian and
Pac. Islander

American
Indian

Black

White

$140,000

$120,000

$100,000

$80,000

$60,000

$40,000

$20,000

0

                                     40,000                                80,000                               120,000

*Hispanic Can Be of Any Race.

0               20%          40%           60%           80%          100%

0        $100K     $200K     $300K     $400K     $500K    $600K+

0        $100K     $200K     $300K     $400K     $500K    $600K+

US Average. US Median.

M
ed

ia
n 

E
ar

ni
ng

s

Workers (Age 16+)

132

131

127

133

153

139

112

132

145

0              50             100            150            200            250            300            350

OCCUPATION BY EARNINGS
�/�…�i���w�Û�i���œ�V�V�Õ�«�>�Ì�ˆ�œ�˜�Ã���Ü�ˆ�Ì�…���Ì�…�i���…�ˆ�}�…�i�Ã�Ì���˜�Õ�“�L�i�À���œ�v���Ü�œ�À�Ž�i�À�Ã���ˆ�˜���Ì�…�i���“�>�À�Ž�i�Ì���>�À�i���`�ˆ�Ã�«�•�>�Þ�i�`���L�Þ���“�i�`�ˆ�>�˜���i�>�À�˜�ˆ�˜�}�Ã�°�����>�Ì�>���v�À�œ�“���Ì�…�i���
�i�˜�Ã�Õ�Ã���	�Õ�À�i�>�Õ�½�Ã��
�
�“�i�À�ˆ�V�>�˜���
�œ�“�“�Õ�˜�ˆ�Ì�Þ���-�Õ�À�Û�i�Þ�°
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WHO ARE WE?
�-�>�Û�Û�Þ���-�Õ�L�Õ�À�L�>�˜�ˆ�Ì�i�Ã���À�i�Ã�ˆ�`�i�˜�Ì�Ã���>�À�i���Ü�i�•�•���i�`�Õ�V�>�Ì�i�`�]���Ü�i�•�•���À�i�>�`�]���>�˜�`���Ü�i�•�•���V�>�«�ˆ�Ì�>�•�ˆ�â�i�`�°�����>�“�ˆ�•�ˆ�i�Ã���ˆ�˜�V�•�Õ�`�i��
�i�“�«�Ì�Þ���˜�i�Ã�Ì�i�À�Ã���>�˜�`���i�“�«�Ì�Þ���˜�i�Ã�Ì�i�À���Ü�>�˜�˜�>�L�i�Ã�]���Ü�…�œ���Ã�Ì�ˆ�•�•���…�>�Û�i���>�`�Õ�•�Ì���V�…�ˆ�•�`�À�i�˜���>�Ì���…�œ�“�i�°�����œ�V�>�Ì�i�`���ˆ�˜���œ�•�`�i�À��
�˜�i�ˆ�}�…�L�œ�À�…�œ�œ�`�Ã���œ�Õ�Ì�Ã�ˆ�`�i���Ì�…�i���Õ�À�L�>�˜���V�œ�À�i�]���Ì�…�i�ˆ�À���Ã�Õ�L�Õ�À�L�>�˜���•�ˆ�v�i�Ã�Ì�Þ�•�i���ˆ�˜�V�•�Õ�`�i�Ã���…�œ�“�i���À�i�“�œ�`�i�•�ˆ�˜�}���>�˜�`���}�>�À�`�i�˜�ˆ�˜�}��
�«�•�Õ�Ã���Ì�…�i���>�V�Ì�ˆ�Û�i���«�Õ�À�Ã�Õ�ˆ�Ì���œ�v���Ã�«�œ�À�Ì�Ã���>�˜�`���i�Ý�i�À�V�ˆ�Ã�i�°���/�…�i�Þ���i�˜�•�œ�Þ���}�œ�œ�`���v�œ�œ�`���>�˜�`���Ü�ˆ�˜�i�]���«�•�Õ�Ã���Ì�…�i���>�“�i�˜�ˆ�Ì�ˆ�i�Ã���œ�v���Ì�…�i��
�V�ˆ�Ì�Þ�½�Ã���V�Õ�•�Ì�Õ�À�>�•���i�Û�i�˜�Ì�Ã�°

OUR NEIGHBORHOOD
�U���
�Ã�Ì�>�L�•�ˆ�Ã�…�i�`���˜�i�ˆ�}�…�L�œ�À�…�œ�œ�`�Ã���­�“�œ�Ã�Ì���L�Õ�ˆ�•�Ì���L�i�Ì�Ü�i�i�˜���£�™�Ç�ä���>�˜�`���£�™�™�ä�®���v�œ�Õ�˜�`���ˆ�˜���Ì�…�i���Ã�Õ�L�Õ�À�L�>�˜���«�i�À�ˆ�«�…�i�À�Þ���œ�v��

�•�>�À�}�i���“�i�Ì�À�œ�«�œ�•�ˆ�Ì�>�˜���“�>�À�Ž�i�Ì�Ã�°
�U�����>�À�À�ˆ�i�`���V�œ�Õ�«�•�i�Ã���Ü�ˆ�Ì�…���˜�œ���V�…�ˆ�•�`�À�i�˜���œ�À���œ�•�`�i�À���V�…�ˆ�•�`�À�i�˜�Æ���>�Û�i�À�>�}�i���…�œ�Õ�Ã�i�…�œ�•�`���Ã�ˆ�â�i���ˆ�Ã���Ó�°�n�x�°
�U���™�£�¯���œ�Ü�˜�i�À���œ�V�V�Õ�«�ˆ�i�`�Æ���È�È�¯���“�œ�À�Ì�}�>�}�i�`���­���˜�`�i�Ý���£�È�ä�®�°
�U���*�À�ˆ�“�>�À�ˆ�•�Þ���Ã�ˆ�˜�}�•�i�‡�v�>�“�ˆ�•�Þ���…�œ�“�i�Ã�]���Ü�ˆ�Ì�…���>���“�i�`�ˆ�>�˜���Û�>�•�Õ�i���œ�v���f�Î�È�Ó�]�™�ä�ä���­���˜�`�i�Ý���£�È�£�®�°
�U�����œ�Ü���Û�>�V�>�˜�V�Þ���À�>�Ì�i���>�Ì���Î�°�n�¯�°

SOCIOECONOMIC TRAITS
�U���
�`�Õ�V�>�Ì�ˆ�œ�˜�\���x�ä�°�È�¯���V�œ�•�•�i�}�i���}�À�>�`�Õ�>�Ì�i�Ã�Æ���Ç�Ç�°�È�¯���Ü�ˆ�Ì�…���Ã�œ�“�i���V�œ�•�•�i�}�i���i�`�Õ�V�>�Ì�ˆ�œ�˜�°
�U�����œ�Ü���Õ�˜�i�“�«�•�œ�Þ�“�i�˜�Ì���>�Ì���Î�°�x�¯���­���˜�`�i�Ý���È�x�®�Æ���…�ˆ�}�…�i�À���•�>�L�œ�À���v�œ�À�V�i���«�>�À�Ì�ˆ�V�ˆ�«�>�Ì�ˆ�œ�˜���À�>�Ì�i���>�Ì���È�Ç�°�™�¯���­���˜�`�i�Ý���£�ä�™�®���Ü�ˆ�Ì�…��

�«�À�œ�«�œ�À�Ì�ˆ�œ�˜�>�Ì�i�•�Þ���“�œ�À�i���Ó�‡�Ü�œ�À�Ž�i�À���…�œ�Õ�Ã�i�…�œ�•�`�Ã���>�Ì���È�Ó�°�Ó�¯�]���­���˜�`�i�Ý���£�Ó�ä�®�°
�U���7�i�•�•�‡�V�œ�˜�˜�i�V�Ì�i�`���V�œ�˜�Ã�Õ�“�i�À�Ã���Ì�…�>�Ì���>�«�«�À�i�V�ˆ�>�Ì�i���Ì�i�V�…�˜�œ�•�œ�}�Þ���>�˜�`���“�>�Ž�i���•�ˆ�L�i�À�>�•���Õ�Ã�i���œ�v���ˆ�Ì���v�œ�À���i�Û�i�À�Þ�Ì�…�ˆ�˜�}���v�À�œ�“��

�Ã�…�œ�«�«�ˆ�˜�}���>�˜�`���L�>�˜�Ž�ˆ�˜�}���Ì�œ���Ã�Ì�>�Þ�ˆ�˜�}���V�Õ�À�À�i�˜�Ì���>�˜�`���V�œ�“�“�Õ�˜�ˆ�V�>�Ì�ˆ�˜�}�°
�U�����˜�v�œ�À�“�i�`���Ã�…�œ�«�«�i�À�Ã���Ì�…�>�Ì���`�œ���Ì�…�i�ˆ�À���À�i�Ã�i�>�À�V�…���«�À�ˆ�œ�À���Ì�œ���«�Õ�À�V�…�>�Ã�ˆ�˜�}���>�˜�`���v�œ�V�Õ�Ã���œ�˜���µ�Õ�>�•�ˆ�Ì�Þ�°

LifeMode Group: Affluent Estates
Savvy Suburbanites1D

US Households: �Î�]�È�È�{�]�Ó�ä�ä
Average Household Size: �Ó�°�n�x

Median Age: �{�x�°�£
Median Household Income: �f�£�ä�n�]�Ç�ä�ä
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LifeMode Group: Af fluent Estates 

Savvy Suburbanites1D
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8%                     4%                        0                        4%                      8%

Male Female

Median Household Income

Median Net Worth

$56,100

$93,300

$108,700

$518,100
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 45.1    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 36.2   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 45.1    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 36.2   US: 64.0

Hispanic*

Multiple

Other

Asian and
Pac. Islander

American
Indian

Black

White

$140,000

$120,000

$100,000

$80,000

$60,000

$40,000

$20,000

0

           100,000    200,000        400,000    400,000        700,000    600,0          1,000,000

*Hispanic Can Be of Any Race.

0                20%            40%             60%             80%

0        $100K     $200K     $300K     $400K     $500K    $600K+

0        $100K     $200K     $300K     $400K     $500K    $600K+

US Average. US Median.

M
ed

ia
n 

E
ar

ni
ng

s

Workers (Age 16+)0              50             100            150            200            250            300            350

159

152

162

152

161

163

194

176

168

TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

LifeMode Group: Af fluent Estates 

Savvy Suburbanites1D

85+
80–84
75–79
70–74
65–69
60–64
55–59
50–54
45–49
40–44
35–39
30–34
25–29
20–24
15–19
10–14

5–9
<5

8%                     4%                        0                        4%                      8%

Male Female

Median Household Income

Median Net Worth

$56,100

$93,300

$108,700

$518,100

���� ���������������� ���������������� ���������������� ���������������� ���������������� ����������������

�������������������	���������������
������

�������������������	���������������������


�������������� ��������������

$56,100

$93,300

$108,700

$518,100

���� ���������������� ���������������� ���������������� ���������������� ���������������� ����������������

�������������������	���������������
������

�������������������	���������������������


�������������� ��������������

Housing

Food

Apparel & Services

Transportation

Health Care

Entertainment &
Recreation

Education

Pensions &
Social Security

Other

�������������	���������������	���������������	���������������	���������������	���	������

�����
������������������

�����
������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
����������������������

�����
������������������

�������������������
���������
��

�������	������ �������	������

�������� �����	�� �������� �����	�� �������� �����	�� �������� �����	�� �������� �����	�� �	������

�����
�����������	����������

�����
�����������	����������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	��������������

�����
�����������	����������

���
������������������

�������������� ��������������

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 45.1    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 36.2   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 45.1    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 36.2   US: 64.0
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AVERAGE HOUSEHOLD 
BUDGET INDEX
The index compares the average 
amount spent in this market’s household 
budgets for housing, food, apparel, etc., 
to the average amount spent by all US 
households. An index of 100 is average. 
An index of 120 shows that average 
spending by consumers in this market is 
20 percent above the national average. 
Consumer expenditures are estimated by 
Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Residents prefer late model, family-oriented vehicles: SUVs, minivans, and station wagons.

• Gardening and home remodeling are priorities, usually DIY. Riding mowers and 
 power tools are popular, although they also hire contractors for the heavy lifting. 

• There is extensive use of housekeeping and personal care services.

• Foodies: They like to cook and prefer natural or organic products.

• These investors are �nancially active, using a number of resources for informed investing.  
 They are not afraid of debt; many households carry �rst and second mortgages, plus 
 home equity credit lines. 

• Physically �t, residents actively pursue a number of sports, from skiing to golf, and 
 invest heavily in sports gear and exercise equipment.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Af fluent Estates 

Savvy Suburbanites1D

HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$362,900
US Median: $207,300
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LifeMode Group: Affluent Estates
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LifeMode Group: Af fluent Estates 

Savvy Suburbanites1D
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 45.1    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 36.2   US: 64.0
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WHO ARE WE?
�1�«���>�˜�`���
�œ�“�ˆ�˜�}�����>�“�ˆ�•�ˆ�i�Ã���ˆ�Ã���>���“�>�À�Ž�i�Ì���ˆ�˜���Ì�À�>�˜�Ã�ˆ�Ì�ˆ�œ�˜�p�À�i�Ã�ˆ�`�i�˜�Ì�Ã���>�À�i���Þ�œ�Õ�˜�}�i�À���>�˜�`���“�œ�À�i���“�œ�L�ˆ�•�i���>�˜�`���i�Ì�…�˜�ˆ�V�>�•�•�Þ��
�`�ˆ�Û�i�À�Ã�i���Ì�…�>�˜���Ì�…�i���«�À�i�Û�ˆ�œ�Õ�Ã���}�i�˜�i�À�>�Ì�ˆ�œ�˜�°���/�…�i�Þ���>�À�i���>�“�L�ˆ�Ì�ˆ�œ�Õ�Ã�]���Ü�œ�À�Ž�ˆ�˜�}���…�>�À�`���Ì�œ���}�i�Ì���>�…�i�>�`�]���>�˜�`���Ü�ˆ�•�•�ˆ�˜�}���Ì�œ���Ì�>�Ž�i��
�Ã�œ�“�i���À�ˆ�Ã�Ž�Ã���Ì�œ���>�V�…�ˆ�i�Û�i���Ì�…�i�ˆ�À���}�œ�>�•�Ã�°���/�…�i���À�i�V�i�Ã�Ã�ˆ�œ�˜���…�>�Ã���ˆ�“�«�>�V�Ì�i�`���Ì�…�i�ˆ�À���w�˜�>�˜�V�ˆ�>�•���Ü�i�•�•�‡�L�i�ˆ�˜�}�]���L�Õ�Ì���Ì�…�i�Þ���>�À�i��
�œ�«�Ì�ˆ�“�ˆ�Ã�Ì�ˆ�V�°���/�…�i�ˆ�À���…�œ�“�i�Ã���>�À�i���˜�i�Ü�Æ���Ì�…�i�ˆ�À���v�>�“�ˆ�•�ˆ�i�Ã���>�À�i���Þ�œ�Õ�˜�}�°���‚�˜�`���Ì�…�ˆ�Ã���ˆ�Ã���œ�˜�i���œ�v���Ì�…�i���v�>�Ã�Ì�i�Ã�Ì�‡�}�À�œ�Ü�ˆ�˜�}���“�>�À�Ž�i�Ì�Ã��
�ˆ�˜���Ì�…�i���V�œ�Õ�˜�Ì�À�Þ�°

OUR NEIGHBORHOOD
�U��� �i�Ü���Ã�Õ�L�Õ�À�L�>�˜���«�i�À�ˆ�«�…�i�À�Þ�\���˜�i�Ü���v�>�“�ˆ�•�ˆ�i�Ã���ˆ�˜���˜�i�Ü���…�œ�Õ�Ã�ˆ�˜�}���Ã�Õ�L�`�ˆ�Û�ˆ�Ã�ˆ�œ�˜�Ã�°
�U���	�Õ�ˆ�•�`�ˆ�˜�}���L�i�}�>�˜���ˆ�˜���Ì�…�i���…�œ�Õ�Ã�ˆ�˜�}���L�œ�œ�“���œ�v���Ì�…�i���Ó�ä�ä�ä�Ã���>�˜�`���V�œ�˜�Ì�ˆ�˜�Õ�i�Ã���ˆ�˜���Ì�…�ˆ�Ã���v�>�Ã�Ì�‡�}�À�œ�Ü�ˆ�˜�}���“�>�À�Ž�i�Ì�°
�U���-�ˆ�˜�}�•�i�‡�v�>�“�ˆ�•�Þ���…�œ�“�i�Ã���Ü�ˆ�Ì�…���>���“�i�`�ˆ�>�˜���Û�>�•�Õ�i���œ�v���f�£�™�{�]�{�ä�ä���>�˜�`���>���•�œ�Ü�i�À���Û�>�V�>�˜�V�Þ���À�>�Ì�i�°
�U���/�…�i���«�À�ˆ�V�i���œ�v���>�v�v�œ�À�`�>�L�•�i���…�œ�Õ�Ã�ˆ�˜�}�\���•�œ�˜�}�i�À���V�œ�“�“�Õ�Ì�i���Ì�ˆ�“�i�Ã���­���˜�`�i�Ý���Ó�£�Ç�®�°

SOCIOECONOMIC TRAITS
�U���
�`�Õ�V�>�Ì�ˆ�œ�˜�\���È�Ç�¯���…�>�Û�i���Ã�œ�“�i���V�œ�•�•�i�}�i���i�`�Õ�V�>�Ì�ˆ�œ�˜���œ�À���`�i�}�À�i�i�­�Ã�®�°
�U�����>�À�`�‡�Ü�œ�À�Ž�ˆ�˜�}���•�>�L�œ�À���v�œ�À�V�i���Ü�ˆ�Ì�…���>���«�>�À�Ì�ˆ�V�ˆ�«�>�Ì�ˆ�œ�˜���À�>�Ì�i���œ�v���Ç�£�¯���­���˜�`�i�Ý���£�£�{�®���>�˜�`���•�œ�Ü���Õ�˜�i�“�«�•�œ�Þ�“�i�˜�Ì���>�Ì���{�°�È�¯��

�­���˜�`�i�Ý���n�{�®�°
�U�����œ�Ã�Ì���…�œ�Õ�Ã�i�…�œ�•�`�Ã���­�È�£�¯�®���…�>�Û�i���Ó���œ�À���“�œ�À�i���Ü�œ�À�Ž�i�À�Ã�°
�U���
�>�À�i�v�Õ�•���Ã�…�œ�«�«�i�À�Ã�]���>�Ü�>�À�i���œ�v���«�À�ˆ�V�i�Ã�]���Ü�ˆ�•�•�ˆ�˜�}���Ì�œ���Ã�…�œ�«���>�À�œ�Õ�˜�`���v�œ�À���Ì�…�i���L�i�Ã�Ì���`�i�>�•�Ã���>�˜�`���œ�«�i�˜���Ì�œ���ˆ�˜�y�Õ�i�˜�V�i���L�Þ��

�œ�Ì�…�i�À�Ã�½���œ�«�ˆ�˜�ˆ�œ�˜�Ã�°
�U���-�i�i�Ž���Ì�…�i���•�>�Ì�i�Ã�Ì���>�˜�`���L�i�Ã�Ì���ˆ�˜���Ì�i�V�…�˜�œ�•�œ�}�Þ�°
�U���9�œ�Õ�˜�}���v�>�“�ˆ�•�ˆ�i�Ã���Ã�Ì�ˆ�•�•���v�i�>�Ì�…�i�À�ˆ�˜�}���Ì�…�i���˜�i�Ã�Ì���>�˜�`���i�Ã�Ì�>�L�•�ˆ�Ã�…�ˆ�˜�}���Ì�…�i�ˆ�À���Ã�Ì�Þ�•�i�°

LifeMode Group: Ethnic Enclaves
Up and Coming Families7A

US Households: �Ó�]�™�ä�£�]�Ó�ä�ä
Average Household Size: �Î�°�£�Ó

Median Age: �Î�£�°�{
Median Household Income: �f�Ç�Ó�]�ä�ä�ä
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 31.4    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 73.9   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 31.4    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 73.9   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 31.4    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 73.9   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 31.4    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 73.9   US: 64.0
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AVERAGE HOUSEHOLD 
BUDGET INDEX
The index compares the average 
amount spent in this market’s household 
budgets for housing, food, apparel, etc., 
to the average amount spent by all US 
households. An index of 100 is average. 
An index of 120 shows that average 
spending by consumers in this market is 
20 percent above the national average. 
Consumer expenditures are estimated by 
Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Rely on the Internet for entertainment, information, shopping, and banking.

• Prefer imported SUVs or compact cars, late models.

• Carry debt from credit card balances to student loans and mortgages, but also 
 maintain retirement plans and make charitable contributions.

• Busy with work and family; use home and landscaping services to save time.

• Find leisure in family activities, movies at home, trips to theme parks or the zoo, 
 and sports; from gol�ng, weight lifting, to taking a jog or run.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Et hnic Enclaves 

Up and Coming Families7A

HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$194,400
US Median: $207,300
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The � ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 31.4    US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 73.9   US: 64.0
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LifeMode Group: Et hnic Enclaves 

Up and Coming Families7A

OCCUPATION BY EARNINGS
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�7�K�H���R�E�V�H�U�Y�D�W�L�R�Q�V�����F�R�Q�F�O�X�V�L�R�Q�V���D�Q�G���U�H�F�R�P�P�H�Q�G�D�W�L�R�Q�V���F�R�Q�W�D�L�Q�H�G���L�Q���W�K�L�V���V�W�X�G�\���D�U�H���V�R�O�H�O�\���W�K�R�V�H���R�I���7�K�H���5�H�W�D�L�O��

�&�R�D�F�K�����/�/�&���D�Q�G���V�K�R�X�O�G���Q�R�W���E�H���F�R�Q�V�W�U�X�H�G���W�R���U�H�S�U�H�V�H�Q�W���W�K�H���R�S�L�Q�L�R�Q�V���R�I���R�W�K�H�U�V�����L�Q�F�O�X�G�L�Q�J���L�W�V���F�O�L�H�Q�W�V�����R�U���D�Q�\��

�R�W�K�H�U���H�Q�W�L�W�\���S�U�L�R�U���W�R���V�X�F�K���H�Q�W�L�W�\�5�V���H�[�S�U�H�V�V���D�S�S�U�R�Y�D�O���R�I���W�K�L�V���V�W�X�G�\����

�$�O�O���L�Q�I�R�U�P�D�W�L�R�Q���I�X�U�Q�L�V�K�H�G���L�V���I�U�R�P���V�R�X�U�F�H�V���G�H�H�P�H�G���U�H�O�L�D�E�O�H���D�Q�G���L�V���V�X�E�P�L�W�W�H�G���V�X�E�M�H�F�W���W�R���H�U�U�R�U�V�����R�P�L�V�V�L�R�Q�V����

change of terms and/or conditions. 

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Environics 

�$�Q�D�O�\�W�L�F�V�����(�6�5�,�����8���6�����&�H�Q�V�X�V���%�X�U�H�D�X�����(�F�R�Q�R�P�\���F�R�P�����3�O�D�F�H�U���$�,�����6�S�D�W�L�D�O���,�Q�V�L�J�K�W�V���,�Q�F�������8�U�E�D�Q���/�D�Q�G���,�Q�V�W�L�W�X�W�H����

�&�H�Q�V�X�V�9�L�H�Z�H�U���F�R�P�����,�Q�W�H�U�Q�D�W�L�R�Q�D�O���&�R�X�Q�F�L�O���R�I���6�K�R�S�S�L�Q�J���&�H�Q�W�H�U�V�����D�Q�G���R�U���8���6�����%�X�U�H�D�X���R�I���/�D�E�R�U���D�Q�G���6�W�D�W�L�V�W�L�F�V����

�7�R���E�H�W�W�H�U���U�H�S�U�H�V�H�Q�W���F�X�U�U�H�Q�W���G�D�W�D�����Z�K�H�U�H���D�S�S�O�L�F�D�E�O�H�����S�R�U�W�L�R�Q�V���R�I���H�V�W�L�P�D�W�H�G���D�F�W�X�D�O���V�D�O�H�V���P�D�\���E�H���F�D�O�F�X�O�D�W�H�G��

�X�V�L�Q�J���D�Q���D�Y�H�U�D�J�H���V�D�O�H�V���S�H�U���V�T�X�D�U�H���I�R�R�W���P�R�G�H�O�����0�D�S�S�L�Q�J���G�D�W�D���L�V���S�U�R�Y�L�G�H�G���E�\���*�R�R�J�O�H�����1�L�H�O�V�H�Q�����(�6�5�,���D�Q�G���R�U��

Microsoft Corporation.

�$�O�O���L�Q�I�R�U�P�D�W�L�R�Q���I�X�U�Q�L�V�K�H�G���L�V���I�U�R�P���V�R�X�U�F�H�V���G�H�H�P�H�G���U�H�O�L�D�E�O�H���D�Q�G���L�V���V�X�E�P�L�W�W�H�G���V�X�E�M�H�F�W���W�R���H�U�U�R�U�V�����R�P�L�V�V�L�R�Q�V����

change of terms and/or conditions.
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About The Retail Coach
�7�K�H���5�H�W�D�L�O���&�R�D�F�K���L�V���D���Q�D�W�L�R�Q�D�O���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���D�Q�G���G�H�Y�H�O�R�S�P�H�Q�W���d�U�P���W�K�D�W���F�R�P�E�L�Q�H�V���V�W�U�D�W�H�J�\����

�W�H�F�K�Q�R�O�R�J�\�����D�Q�G���F�U�H�D�W�L�Y�H���H�[�S�H�U�W�L�V�H���W�R���G�H�Y�H�O�R�S���D�Q�G���G�H�O�L�Y�H�U���K�L�J�K���L�P�S�D�F�W���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���D�Q�G���G�H�Y�H�O�R�S�P�H�Q�W��

�S�O�D�Q�V���W�R���O�R�F�D�O���J�R�Y�H�U�Q�P�H�Q�W�V�����F�K�D�P�E�H�U�V���R�I���F�R�P�P�H�U�F�H�����H�F�R�Q�R�P�L�F���G�H�Y�H�O�R�S�P�H�Q�W���R�U�J�D�Q�L�]�D�W�L�R�Q�V���D�Q�G���S�U�L�Y�D�W�H��

developers.

�7�K�U�R�X�J�K���L�W�V���X�Q�L�T�X�H���5�H�W�D�L�O������®���3�U�R�F�H�V�V�����7�K�H���5�H�W�D�L�O���&�R�D�F�K���R�I�I�H�U�V���D���G�\�Q�D�P�L�F���V�\�V�W�H�P���R�I���S�U�R�G�X�F�W�V���D�Q�G��

�V�H�U�Y�L�F�H�V���W�K�D�W���E�H�W�W�H�U���H�Q�D�E�O�H���F�R�P�P�X�Q�L�W�L�H�V���W�R���P�D�[�L�P�L�]�H���W�K�H�L�U���U�H�W�D�L�O���G�H�Y�H�O�R�S�P�H�Q�W���S�R�W�H�Q�W�L�D�O��

Retail:360® Process
�3�U�R�Y�L�G�L�Q�J���P�R�U�H���W�K�D�Q���V�L�P�S�O�H���G�D�W�D���U�H�S�R�U�W�V���R�I���S�V�\�F�K�R�J�U�D�S�K�L�F���D�Q�G���G�H�P�R�J�U�D�S�K�L�F���W�U�H�Q�G�V�����7�K�H���5�H�W�D�L�O���&�R�D�F�K��

�J�R�H�V���Z�H�O�O���E�H�\�R�Q�G���R�W�K�H�U���U�H�W�D�L�O���F�R�Q�V�X�O�W�L�Q�J���D�Q�G���P�D�U�N�H�W���U�H�V�H�D�U�F�K���d�U�P�V�5���R�I�I�H�U�L�Q�J�V���E�\���F�R�P�E�L�Q�L�Q�J���F�X�U�U�H�Q�W��

�Q�D�W�L�R�Q�D�O���D�Q�G���V�W�D�W�H�Z�L�G�H���G�H�P�R�J�U�D�S�K�L�F�V���D�Q�G���W�U�H�Q�G���G�D�W�D���Z�L�W�K���U�H�D�O���Z�R�U�O�G�����8�R�Q���W�K�H���J�U�R�X�Q�G�9���L�Q�I�R�U�P�D�W�L�R�Q��

�J�D�W�K�H�U�H�G���W�K�U�R�X�J�K���H�[�W�H�Q�V�L�Y�H���Y�L�V�L�W�V���W�R���R�X�U���F�O�L�H�Q�W�V�5���F�R�P�P�X�Q�L�W�L�H�V�����(�Y�H�U�\���F�R�P�P�X�Q�L�W�\���L�V���G�L�I�I�H�U�H�Q�W�����D�Q�G���W�K�H�U�H��

�L�V���Q�R���8�R�Q�H���V�L�]�H���d�W�V���D�O�O�9���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���V�R�O�X�W�L�R�Q�����&�R�P�S�L�O�L�Q�J���W�K�H���J�D�W�K�H�U�H�G���G�D�W�D���L�Q�W�R���F�O�L�H�Q�W���W�D�L�O�R�U�H�G��

�L�Q�I�R�U�P�D�W�L�R�Q���S�D�F�N�H�W�V���W�K�D�W���D�U�H���X�Q�L�T�X�H�O�\���G�H�V�L�J�Q�H�G���I�R�U�����D�Q�G���W�D�U�J�H�W�H�G���W�R�����V�S�H�F�L�d�F���U�H�W�D�L�O�H�U�V���D�Q�G���U�H�V�W�D�X�U�D�Q�W�V��

�Z�K�R���P�H�H�W���W�K�H���F�R�P�P�X�Q�L�W�\�5�V���Q�H�H�G�V���K�H�O�S���D�V�V�X�U�H���R�X�U���F�O�L�H�Q�W�V���W�K�D�W���W�K�H�\���D�U�H���U�H�F�H�L�Y�L�Q�J���W�K�H���O�D�W�H�V�W���D�Q�G���E�H�V�W��

�L�Q�I�R�U�P�D�W�L�R�Q���I�R�U���W�D�U�J�H�W�H�G���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���H�I�I�R�U�W�V���1���D�O�O���Z�L�W�K���S�H�U�V�R�Q�D�O���V�H�U�Y�L�F�H���D�Q�G���F�R�D�F�K�L�Q�J���J�X�L�G�D�Q�F�H���W�K�D�W��

�F�R�Q�W�L�Q�X�H�V���E�H�\�R�Q�G���W�K�H���L�Q�L�W�L�D�O���S�U�R�M�H�F�W���V�F�R�S�H���D�Q�G���W�L�P�H�O�L�Q�H��

�2�X�U���5�H�W�D�L�O��������®���3�U�R�F�H�V�V���D�V�V�X�U�H�V���W�K�D�W���F�R�P�P�X�Q�L�W�L�H�V���J�H�W���W�L�P�H�O�\�����D�F�F�X�U�D�W�H���D�Q�G���U�H�O�H�Y�D�Q�W���L�Q�I�R�U�P�D�W�L�R�Q��

�7�U�D�Q�V�O�D�W�L�Q�J���W�K�D�W���G�D�W�D���L�Q�W�R���W�K�H���L�Q�I�R�U�P�D�W�L�R�Q���W�K�D�W���U�H�W�D�L�O�H�U�V���Q�H�H�G���D�Q�G���V�H�H�N���D�V�V�X�U�H�V���R�X�U���F�O�L�H�Q�W�V���H�Y�H�Q���E�H�W�W�H�U��

�S�R�V�V�L�E�L�O�L�W�L�H�V���I�R�U���W�U�H�P�H�Q�G�R�X�V���U�H�W�D�L�O���J�U�R�Z�W�K���D�Q�G���V�X�F�F�H�V�V��

Town of Argyle
�'�D�Y�L�G���+�D�Z�N�L�Q�V�����$�,�&�3 
�'�L�U�H�F�W�R�U���R�I���&�R�P�P�X�Q�L�W�\���'�H�Y�H�O�R�S�P�H�Q�W

���������'�H�Q�W�R�Q���6�W�U�H�H�W
�$�U�J�\�O�H�����7�H�[�D�V������������

�3�K�R�Q�H������������������������������
�)�D�[����������������������������������������
�G�K�D�Z�N�L�Q�V�#�D�U�J�\�O�H�W�[���F�R�P
�Z�Z�Z���D�U�J�\�O�H�W�[���F�R�P

�3�U�H�S�D�U�H�G���I�R�U��
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�$�U�J�\�O�H���*�U�R�F�H�U�\���6�H�F�W�R�U���$�Q�D�O�\�V�L�V

Primary Retail Trade Area

�7�K�H���5�H�W�D�L�O���&�R�D�F�K���W�H�D�P���K�D�V���F�R�P�S�O�H�W�H�G���D���*�U�R�F�H�U�\���6�H�F�W�R�U���$�Q�D�O�\�V�L�V���L�Q���$�U�J�\�O�H���W�R���E�H�W�W�H�U���X�Q�G�H�U�V�W�D�Q�G���W�K�H��
�J�U�R�F�H�U�\���R�S�S�R�U�W�X�Q�L�W�\���L�Q���$�U�J�\�O�H�����Q�R�Z���D�Q�G���L�Q���W�K�H���I�X�W�X�U�H�����7�K�L�V���*�U�R�F�H�U�\���6�H�F�W�R�U���$�Q�D�O�\�V�L�V���L�G�H�Q�W�L�d�H�G���J�U�R�F�H�U�\��
�G�H�P�D�Q�G���L�Q���$�U�J�\�O�H���I�R�U�������������D�Q�G���������������D�Q�G���D�O�V�R���I�R�F�X�V�H�G���R�Q���D�Q�D�O�\�]�L�Q�J���D�Q�G���U�D�Q�N�L�Q�J���S�R�W�H�Q�W�L�D�O���J�U�R�F�H�U�\��
�V�W�R�U�H���V�L�W�H�V���L�Q���W�K�H���F�R�P�P�X�Q�L�W�\�����%�H�J�L�Q�Q�L�Q�J���L�Q���2�F�W�R�E�H�U���R�I���������������7�K�H���5�H�W�D�L�O���&�R�D�F�K���W�H�D�P���P�D�G�H���P�X�O�W�L�S�O�H��
�W�U�L�S�V���W�R���$�U�J�\�O�H���D�Q�D�O�\�]�L�Q�J���D���Q�X�P�E�H�U���R�I���I�D�F�W�R�U�V�����L�Q�F�O�X�G�L�Q�J����

�=�3�U�L�P�D�U�\���5�H�W�D�L�O���7�U�D�G�H���$�U�H�D���V�L�]�H
�=�3�U�L�P�D�U�\���5�H�W�D�L�O���7�U�D�G�H���$�U�H�D���3�R�S�X�O�D�W�L�R�Q
�=�3�U�L�P�D�U�\���5�H�W�D�L�O���7�U�D�G�H���$�U�H�D���'�H�P�R�J�U�D�S�K�L�F�V�����D�Y�H�U�D�J�H���K�R�X�V�H�K�R�O�G���L�Q�F�R�P�H�V�����D�J�H���E�U�H�D�N�G�R�Z�Q�����H�W�F����
�=�7�U�D�f�F���&�R�X�Q�W�V��
•Grocer Competition 
�=�'�H�P�D�Q�G���2�X�W�O�R�R�N���$�Q�D�O�\�V�L�V��

�3�U�L�P�D�U�\���5�H�W�D�L�O���7�U�D�G�H���$�U�H�D��
�8�W�L�O�L�]�L�Q�J���0�R�E�L�O�H���3�K�R�Q�H���$�Q�D�O�\�V�L�V���W�H�F�K�Q�R�O�R�J�\�����7�K�H���5�H�W�D�L�O���&�R�D�F�K���K�D�V���G�H�Y�H�O�R�S�H�G���W�K�H���I�R�O�O�R�Z�L�Q�J���$�U�J�\�O�H��
�3�U�L�P�D�U�\���5�H�W�D�L�O���7�U�D�G�H���$�U�H�D�����$���3�U�L�P�D�U�\���5�H�W�D�L�O���7�U�D�G�H���$�U�H�D���L�V���W�K�H���O�D�U�J�H�V�W���G�L�V�W�D�Q�F�H���F�R�Q�V�X�P�H�U�V���Z�L�O�O���W�U�D�Y�H�O��
�W�R���V�K�R�S���R�U���H�D�W���L�Q���D���F�R�P�P�X�Q�L�W�\���D�Q�G���U�H�S�U�H�V�H�Q�W�V���U�R�X�J�K�O�\�����������R�I���W�K�H���F�R�Q�V�X�P�H�U�V���L�Q���$�U�J�\�O�H����
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Population

2010 19,657

2021 31,924

Income

Average HH $161,354

Median HH $116,390

Per Capita $59,089

Age

0 - 9 Years 9.48%

10 - 17 Years 9.57%

18 - 24 Years 8.28%

25 - 34 Years 12.10%

35 - 44 Years 10.97%

45 - 54 Years 12.94%

55 - 64 Years 15.44%

65 and Older 21.22%

Median Age 44.65

Average Age 42.96

Race Distribution (%)

White 88.40%

Black/African American 3.27%

American Indian/Alaskan 0.44%

Asian 2.21%

Native Hawaiian/Islander 0.05%

Other Race 3.55%

Two or More Races 2.09%

Hispanic 12.41%

Educational Attainment (%)

Graduate or Professional Degree 16.1%

Bachelors Degree 33.2%

Associate Degree 6.6%

Some College 23.3%

High School Graduate (GED) 16.1%

Some High School, No Degree 2.6%

Less than 9th Grade 2.1%

Traffic Count Map

Primary Retail Trade Area Demographics
�7�K�H�������������S�R�S�X�O�D�W�L�R�Q���R�I���W�K�H���$�U�J�\�O�H���3�U�L�P�D�U�\���5�H�W�D�L�O���7�U�D�G�H���$�U�H�D���L�V�������������������2�W�K�H�U���G�H�P�R�J�U�D�S�K�L�F�V��
�D�U�H���E�H�O�R�Z���D�Q�G���D���I�X�O�O���G�H�P�R�J�U�D�S�K�L�F���S�U�R�d�O�H���F�D�Q���E�H���I�R�X�Q�G���L�Q���W�K�H�������������3�U�L�P�D�U�\���5�H�W�D�L�O���7�U�D�G�H���$�U�H�D��
�'�H�P�R�J�U�D�S�K�L�F���5�H�S�R�U�W��
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NAICS DESCRIPTION 2021 DEMAND 2026 DEMAND GROWTH CAGR (%)*

44, 45, 722 Total retail  trade including  food and drinking places $458,540,286 $560,159,338 $101,619,052 4.08%

441         Motor vehicle and parts dealers ���������������������� ������������������������ ���������������������� ����������

4411             �$�X�W�R�P�R�E�L�O�H���G�H�D�O�H�U�V���������������������� ������������������������ $24,268,616 ����������

4412             Other motor vehicle dealers $2,948,806 �������������������� ���������������� ����������

��������             Automotive parts, accessories, and tire stores �������������������� $9,460,681 �������������������� ����������

442         �)�X�U�Q�L�W�X�U�H���D�Q�G���K�R�P�H���I�X�U�Q�L�V�K�L�Q�J�V���V�W�R�U�H�V$5,416,842 �������������������� $428,541 ����������

4421             Furniture stores �������������������� �������������������� ���������������� ����������

4422             �+�R�P�H���I�X�U�Q�L�V�K�L�Q�J�V���V�W�R�U�H�V�������������������� $2,081,608 ���������������� ����������

������         Electronics and appliance stores �������������������� ���������������������� �������������������� ����������

������������             Household appliance stores �������������������� �������������������� $465,684 ����������

������������             Electronics stores �������������������� $8,209,026 �������������������� ����������

444         �%�X�L�O�G�L�Q�J���P�D�W�H�U�L�D�O���D�Q�G���J�D�U�G�H�Q���H�T�X�L�S�P�H�Q�W���D�Q�G��
supplies dealers ���������������������� ���������������������� �������������������� ����������

4441             �%�X�L�O�G�L�Q�J���P�D�W�H�U�L�D�O���D�Q�G���V�X�S�S�O�L�H�V���G�H�D�O�H�U�V���������������������� ���������������������� �������������������� ����������

44411                 Home centers ���������������������� ���������������������� �������������������� ����������

44412                 �3�D�L�Q�W���D�Q�G���Z�D�O�O�S�D�S�H�U���V�W�R�U�H�V���������������� $1,025,848 $154,208 ����������

����������                 �+�D�U�G�Z�D�U�H���V�W�R�U�H�V�������������������� �������������������� ���������������� ����������

44419                 �2�W�K�H�U���E�X�L�O�G�L�Q�J���P�D�W�H�U�L�D�O���G�H�D�O�H�U�V�������������������� $8,226,848 $1,255,641 ����������

4442             �/�D�Z�Q���D�Q�G���J�D�U�G�H�Q���H�T�X�L�S�P�H�Q�W���D�Q�G���V�X�S�S�O�L�H�V��
stores �������������������� �������������������� ���������������� ����������

44421                 �2�X�W�G�R�R�U���S�R�Z�H�U���H�T�X�L�S�P�H�Q�W���V�W�R�U�H�V���������������� ���������������� $95,256 ����������

44422                 �1�X�U�V�H�U�\�����J�D�U�G�H�Q���F�H�Q�W�H�U�����D�Q�G���I�D�U�P���V�X�S�S�O�\��
stores �������������������� $2,908,869 ���������������� ����������

445         �)�R�R�G���D�Q�G���E�H�Y�H�U�D�J�H���V�W�R�U�H�V���������������������� ���������������������� $9,544,226 ����������

4451             �*�U�R�F�H�U�\���V�W�R�U�H�V���������������������� $69,805,881 $8,800,510 ����������

44511                 �6�X�S�H�U�P�D�U�N�H�W�V���D�Q�G���R�W�K�H�U���J�U�R�F�H�U�\�����H�[�F�H�S�W��
�F�R�Q�Y�H�Q�L�H�Q�F�H�����V�W�R�U�H�V���������������������� ���������������������� �������������������� ����������

44512                 Convenience stores �������������������� �������������������� ���������������� ����������

4452             �6�S�H�F�L�D�O�W�\���I�R�R�G���V�W�R�U�H�V�������������������� �������������������� ���������������� ����������

��������             �%�H�H�U�����Z�L�Q�H�����D�Q�G���O�L�T�X�R�U���V�W�R�U�H�V�������������������� �������������������� ���������������� ����������

446         Health and personal care stores ���������������������� $14,225,892 $2,884,454 ����������

44611             �3�K�D�U�P�D�F�L�H�V���D�Q�G���G�U�X�J���V�W�R�U�H�V�������������������� ���������������������� �������������������� ����������

44612             �&�R�V�P�H�W�L�F�V�����E�H�D�X�W�\���V�X�S�S�O�L�H�V�����D�Q�G���S�H�U�I�X�P�H��
stores $521,645 ���������������� $152,264 ����������

����������             �2�S�W�L�F�D�O���J�R�R�G�V���V�W�R�U�H�V�������������������� $2,214,298 ���������������� ����������

44619             Other health and personal care stores ���������������� ���������������� $125,150 ����������

������         Gasoline stations ���������������������� ���������������������� ���������������������� ����������

Primary Retail Trade Area • Retail Demand Outlook 
�$�U�J�\�O�H�����7�H�[�D�V
Retail Demand Outlook Analysis
�7�K�H���5�H�W�D�L�O���&�R�D�F�K���S�H�U�I�R�U�P�H�G���D���5�H�W�D�L�O���'�H�P�D�Q�G���2�X�W�O�R�R�N���$�Q�D�O�\�V�L�V���W�K�D�W���O�R�R�N�H�G���D�W�����������U�H�W�D�L�O���V�H�F�W�R�U�V���W�R���G�H�W�H�U�P�L�Q�H���H�D�F�K��
�V�H�F�W�R�U�V���G�H�P�D�Q�G���I�R�U�������������D�Q�G���������������%�D�V�H�G���R�Q���W�K�L�V���D�Q�D�O�\�V�L�V�����W�K�H���J�U�R�F�H�U�\���V�H�F�W�R�U���G�H�P�D�Q�G���Q�X�P�E�H�U�V���I�R�U���W�K�H���$�U�J�\�O�H���3�U�L�P�D�U�\��
�5�H�W�D�L�O���7�U�D�G�H���$�D�U�H���D�U�H���E�H�O�R�Z��

�$�U�J�\�O�H���3�U�L�P�D�U�\���5�H�W�D�L�O���7�U�D�G�H���$�U�H�D�������������'�H�P�D�Q�G��������������������������
�$�U�J�\�O�H���3�U�L�P�D�U�\���5�H�W�D�L�O���7�U�D�G�H���$�U�H�D�������������'�H�P�D�Q�G��������������������������
�&�R�P�S�R�X�Q�G���$�Q�Q�X�D�O���*�U�R�Z�W�K���5�D�W�H���3�H�U�F�H�Q�W�D�J�H�����&�$�*�5����������������
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Primary Retail Trade Area • Grocery Sector Analysis
�$�U�J�\�O�H�����7�H�[�D�V

Conclusions
�%�D�V�H�G���R�Q���R�X�U���D�Q�D�O�\�V�L�V�����W�K�H�U�H���L�V���D���Q�H�H�G���I�R�U���D���J�U�R�F�H�U�\���V�W�R�U�H���L�Q���$�U�J�\�O�H�����7�K�L�V���Q�H�H�G���L�V���V�X�S�S�R�U�W�H�G���E�\���W�K�H���U�H�W�D�L�O���G�H�P�D�Q�G��
�Q�X�P�E�H�U�V���D�Q�G���S�R�S�X�O�D�W�L�R�Q���J�U�R�Z�W�K���R�F�F�X�U�U�L�Q�J���W�K�U�R�X�J�K�R�X�W���W�K�H���U�H�J�L�R�Q����

Location
�)�U�R�P���D���O�R�F�D�W�L�R�Q���V�W�D�Q�G�S�R�L�Q�W�����R�X�U���W�H�D�P���K�D�V���U�D�Q�N�H�G���W�K�H���I�R�O�O�R�Z�L�Q�J���D�U�H�D�V���I�U�R�P�������������Z�L�W�K�������E�H�L�Q�J���W�K�H���F�X�U�U�H�Q�W���K�L�J�K�H�V�W���U�D�Q�N�H�G��
�D�U�H�D���R�I���$�U�J�\�O�H���I�R�U���D���J�U�R�F�H�U�\���V�W�R�U�H��

�������,�+�������:���D�Q�G���)�0����������
�������,�+�������:���D�Q�G���)�0��������
�������8���6�������������D�Q�G���)�0����������

�$�O�W�K�R�X�J�K���D���Q�X�P�E�H�U���R�I���I�D�F�W�R�U�V���Z�H�U�H���F�R�Q�V�L�G�H�U�H�G���Z�K�H�Q���U�D�Q�N�L�Q�J���W�K�H���S�R�W�H�Q�W�L�D�O���J�U�R�F�H�U�\���V�L�W�H�V�����W�K�H���J�U�H�D�W�H�V�W���I�D�F�W�R�U���L�V���$�U�J�\�O�H�5�V��
�R�Q�H���D�F�U�H���O�R�W���V�L�]�H���P�L�Q�L�P�X�P�����7�K�H���S�R�W�H�Q�W�L�D�O���J�U�R�F�H�U�\���V�W�R�U�H���V�L�W�H�V���I�X�U�W�K�H�U���:�H�V�W���L�Q���$�U�J�\�O�H���D�U�H���P�R�U�H���D�S�S�H�D�O�L�Q�J���G�X�H���W�K�H���K�L�J�K�H�U��
�K�R�X�V�L�Q�J���D�Q�G���S�R�S�X�O�D�W�L�R�Q���G�H�Q�V�L�W�\�����Q�R�Z���D�Q�G���L�Q���W�K�H���I�X�W�X�U�H�����L�Q���D�U�H�D�V���V�X�F�K���D�V���1�R�U�W�K�O�D�N�H�����+�D�U�Y�H�V�W�����D�Q�G���5�R�E�V�R�Q���5�D�Q�F�K�����Z�K�L�F�K��
�D�U�H���D�O�O���L�Q���W�K�H���$�U�J�\�O�H���3�U�L�P�D�U�\���5�H�W�D�L�O���7�U�D�G�H���$�U�H�D��



�7�K�H���R�E�V�H�U�Y�D�W�L�R�Q�V�����F�R�Q�F�O�X�V�L�R�Q�V���D�Q�G���U�H�F�R�P�P�H�Q�G�D�W�L�R�Q�V���F�R�Q�W�D�L�Q�H�G���L�Q���W�K�L�V���V�W�X�G�\���D�U�H���V�R�O�H�O�\���W�K�R�V�H���R�I���7�K�H���5�H�W�D�L�O��

�&�R�D�F�K�����/�/�&���D�Q�G���V�K�R�X�O�G���Q�R�W���E�H���F�R�Q�V�W�U�X�H�G���W�R���U�H�S�U�H�V�H�Q�W���W�K�H���R�S�L�Q�L�R�Q�V���R�I���R�W�K�H�U�V�����L�Q�F�O�X�G�L�Q�J���L�W�V���F�O�L�H�Q�W�V�����R�U���D�Q�\��

�R�W�K�H�U���H�Q�W�L�W�\���S�U�L�R�U���W�R���V�X�F�K���H�Q�W�L�W�\�5�V���H�[�S�U�H�V�V���D�S�S�U�R�Y�D�O���R�I���W�K�L�V���V�W�X�G�\����

�$�O�O���L�Q�I�R�U�P�D�W�L�R�Q���I�X�U�Q�L�V�K�H�G���L�V���I�U�R�P���V�R�X�U�F�H�V���G�H�H�P�H�G���U�H�O�L�D�E�O�H���D�Q�G���L�V���V�X�E�P�L�W�W�H�G���V�X�E�M�H�F�W���W�R���H�U�U�R�U�V�����R�P�L�V�V�L�R�Q�V����

�F�K�D�Q�J�H���R�I���W�H�U�P�V���D�Q�G���R�U���F�R�Q�G�L�W�L�R�Q�V����

�6�R�X�U�F�H�V���X�V�H�G���L�Q���F�R�P�S�O�H�W�L�Q�J���W�K�L�V���V�W�X�G�\���L�Q�F�O�X�G�H�����L�Q�I�R�8�6�$�Q�����$�S�S�O�L�H�G���*�H�R�J�U�D�S�K�L�F���6�R�O�X�W�L�R�Q�V�����(�Q�Y�L�U�R�Q�L�F�V��

�$�Q�D�O�\�W�L�F�V�����(�6�5�,�����8���6�����&�H�Q�V�X�V���%�X�U�H�D�X�����(�F�R�Q�R�P�\���F�R�P�����3�O�D�F�H�U���$�,�����6�S�D�W�L�D�O���,�Q�V�L�J�K�W�V���,�Q�F�������8�U�E�D�Q���/�D�Q�G���,�Q�V�W�L�W�X�W�H����

�&�H�Q�V�X�V�9�L�H�Z�H�U���F�R�P�����,�Q�W�H�U�Q�D�W�L�R�Q�D�O���&�R�X�Q�F�L�O���R�I���6�K�R�S�S�L�Q�J���&�H�Q�W�H�U�V�����D�Q�G���R�U���8���6�����%�X�U�H�D�X���R�I���/�D�E�R�U���D�Q�G���6�W�D�W�L�V�W�L�F�V����

�7�R���E�H�W�W�H�U���U�H�S�U�H�V�H�Q�W���F�X�U�U�H�Q�W���G�D�W�D�����Z�K�H�U�H���D�S�S�O�L�F�D�E�O�H�����S�R�U�W�L�R�Q�V���R�I���H�V�W�L�P�D�W�H�G���D�F�W�X�D�O���V�D�O�H�V���P�D�\���E�H���F�D�O�F�X�O�D�W�H�G��

�X�V�L�Q�J���D�Q���D�Y�H�U�D�J�H���V�D�O�H�V���S�H�U���V�T�X�D�U�H���I�R�R�W���P�R�G�H�O�����0�D�S�S�L�Q�J���G�D�W�D���L�V���S�U�R�Y�L�G�H�G���E�\���*�R�R�J�O�H�����1�L�H�O�V�H�Q�����(�6�5�,���D�Q�G���R�U��

�0�L�F�U�R�V�R�I�W���&�R�U�S�R�U�D�W�L�R�Q��

�$�O�O���L�Q�I�R�U�P�D�W�L�R�Q���I�X�U�Q�L�V�K�H�G���L�V���I�U�R�P���V�R�X�U�F�H�V���G�H�H�P�H�G���U�H�O�L�D�E�O�H���D�Q�G���L�V���V�X�E�P�L�W�W�H�G���V�X�E�M�H�F�W���W�R���H�U�U�R�U�V�����R�P�L�V�V�L�R�Q�V����

�F�K�D�Q�J�H���R�I���W�H�U�P�V���D�Q�G���R�U���F�R�Q�G�L�W�L�R�Q�V��

�
���&�R�P�S�R�X�Q�G���D�Q�Q�X�D�O���J�U�R�Z�W�K���U�D�W�H�����&�$�*�5�����L�V���W�K�H���J�H�R�P�H�W�U�L�F���S�U�R�J�U�H�V�V�L�R�Q���U�D�W�L�R���W�K�D�W���S�U�R�Y�L�G�H�V���D���F�R�Q�V�W�D�Q�W���U�D�W�H���R�I���U�H�W�X�U�Q���R�Y�H�U���W�K�H���W�L�P�H���S�H�U�L�R�G����
�&�$�*�5���G�D�P�S�H�Q�V���W�K�H���H�I�I�H�F�W���R�I���Y�R�O�D�W�L�O�L�W�\���R�I���S�H�U�L�R�G�L�F���J�U�R�Z�W�K��
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About The Retail Coach
�7�K�H���5�H�W�D�L�O���&�R�D�F�K���L�V���D���Q�D�W�L�R�Q�D�O���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���D�Q�G���G�H�Y�H�O�R�S�P�H�Q�W���d�U�P���W�K�D�W���F�R�P�E�L�Q�H�V���V�W�U�D�W�H�J�\����

�W�H�F�K�Q�R�O�R�J�\�����D�Q�G���F�U�H�D�W�L�Y�H���H�[�S�H�U�W�L�V�H���W�R���G�H�Y�H�O�R�S���D�Q�G���G�H�O�L�Y�H�U���K�L�J�K���L�P�S�D�F�W���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���D�Q�G���G�H�Y�H�O�R�S�P�H�Q�W��

�S�O�D�Q�V���W�R���O�R�F�D�O���J�R�Y�H�U�Q�P�H�Q�W�V�����F�K�D�P�E�H�U�V���R�I���F�R�P�P�H�U�F�H�����H�F�R�Q�R�P�L�F���G�H�Y�H�O�R�S�P�H�Q�W���R�U�J�D�Q�L�]�D�W�L�R�Q�V���D�Q�G���S�U�L�Y�D�W�H��

developers.

�7�K�U�R�X�J�K���L�W�V���X�Q�L�T�X�H���5�H�W�D�L�O������®���3�U�R�F�H�V�V�����7�K�H���5�H�W�D�L�O���&�R�D�F�K���R�I�I�H�U�V���D���G�\�Q�D�P�L�F���V�\�V�W�H�P���R�I���S�U�R�G�X�F�W�V���D�Q�G��

�V�H�U�Y�L�F�H�V���W�K�D�W���E�H�W�W�H�U���H�Q�D�E�O�H���F�R�P�P�X�Q�L�W�L�H�V���W�R���P�D�[�L�P�L�]�H���W�K�H�L�U���U�H�W�D�L�O���G�H�Y�H�O�R�S�P�H�Q�W���S�R�W�H�Q�W�L�D�O��

Retail360® Process
�3�U�R�Y�L�G�L�Q�J���P�R�U�H���W�K�D�Q���V�L�P�S�O�H���G�D�W�D���U�H�S�R�U�W�V���R�I���S�V�\�F�K�R�J�U�D�S�K�L�F���D�Q�G���G�H�P�R�J�U�D�S�K�L�F���W�U�H�Q�G�V�����7�K�H���5�H�W�D�L�O���&�R�D�F�K��

�J�R�H�V���Z�H�O�O���E�H�\�R�Q�G���R�W�K�H�U���U�H�W�D�L�O���F�R�Q�V�X�O�W�L�Q�J���D�Q�G���P�D�U�N�H�W���U�H�V�H�D�U�F�K���d�U�P�V�5���R�I�I�H�U�L�Q�J�V���E�\���F�R�P�E�L�Q�L�Q�J���F�X�U�U�H�Q�W��

�Q�D�W�L�R�Q�D�O���D�Q�G���V�W�D�W�H�Z�L�G�H���G�H�P�R�J�U�D�S�K�L�F�V���D�Q�G���W�U�H�Q�G���G�D�W�D���Z�L�W�K���U�H�D�O���Z�R�U�O�G�����8�R�Q���W�K�H���J�U�R�X�Q�G�9���L�Q�I�R�U�P�D�W�L�R�Q��

�J�D�W�K�H�U�H�G���W�K�U�R�X�J�K���H�[�W�H�Q�V�L�Y�H���Y�L�V�L�W�V���W�R���R�X�U���F�O�L�H�Q�W�V�5���F�R�P�P�X�Q�L�W�L�H�V�����(�Y�H�U�\���F�R�P�P�X�Q�L�W�\���L�V���G�L�I�I�H�U�H�Q�W�����D�Q�G���W�K�H�U�H��

�L�V���Q�R���8�R�Q�H���V�L�]�H���d�W�V���D�O�O�9���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���V�R�O�X�W�L�R�Q�����&�R�P�S�L�O�L�Q�J���W�K�H���J�D�W�K�H�U�H�G���G�D�W�D���L�Q�W�R���F�O�L�H�Q�W���W�D�L�O�R�U�H�G��

�L�Q�I�R�U�P�D�W�L�R�Q���S�D�F�N�H�W�V���W�K�D�W���D�U�H���X�Q�L�T�X�H�O�\���G�H�V�L�J�Q�H�G���I�R�U�����D�Q�G���W�D�U�J�H�W�H�G���W�R�����V�S�H�F�L�d�F���U�H�W�D�L�O�H�U�V���D�Q�G���U�H�V�W�D�X�U�D�Q�W�V��

�Z�K�R���P�H�H�W���W�K�H���F�R�P�P�X�Q�L�W�\�5�V���Q�H�H�G�V���K�H�O�S���D�V�V�X�U�H���R�X�U���F�O�L�H�Q�W�V���W�K�D�W���W�K�H�\���D�U�H���U�H�F�H�L�Y�L�Q�J���W�K�H���O�D�W�H�V�W���D�Q�G���E�H�V�W��

�L�Q�I�R�U�P�D�W�L�R�Q���I�R�U���W�D�U�J�H�W�H�G���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���H�I�I�R�U�W�V���1���D�O�O���Z�L�W�K���S�H�U�V�R�Q�D�O���V�H�U�Y�L�F�H���D�Q�G���F�R�D�F�K�L�Q�J���J�X�L�G�D�Q�F�H���W�K�D�W��

�F�R�Q�W�L�Q�X�H�V���E�H�\�R�Q�G���W�K�H���L�Q�L�W�L�D�O���S�U�R�M�H�F�W���V�F�R�S�H���D�Q�G���W�L�P�H�O�L�Q�H��

�2�X�U���5�H�W�D�L�O������®���3�U�R�F�H�V�V���D�V�V�X�U�H�V���W�K�D�W���F�R�P�P�X�Q�L�W�L�H�V���J�H�W���W�L�P�H�O�\�����D�F�F�X�U�D�W�H���D�Q�G���U�H�O�H�Y�D�Q�W���L�Q�I�R�U�P�D�W�L�R�Q��

�7�U�D�Q�V�O�D�W�L�Q�J���W�K�D�W���G�D�W�D���L�Q�W�R���W�K�H���L�Q�I�R�U�P�D�W�L�R�Q���W�K�D�W���U�H�W�D�L�O�H�U�V���Q�H�H�G���D�Q�G���V�H�H�N���D�V�V�X�U�H�V���R�X�U���F�O�L�H�Q�W�V���H�Y�H�Q���E�H�W�W�H�U��

�S�R�V�V�L�E�L�O�L�W�L�H�V���I�R�U���W�U�H�P�H�Q�G�R�X�V���U�H�W�D�L�O���J�U�R�Z�W�K���D�Q�G���V�X�F�F�H�V�V��
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�,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�/ �G�V�T�K�E�U

�(�U�V������ ���Q�H���&�W�U�V�Q�O�G�T�U �(�U�V������ ���Q�H���8�K�U�K�V�U �$�X�I�����8�K�U�K�V�U�������&�W�U�V�Q�O�G�T �2�C�P�G�N���8�K�U�K�V�U

�,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�&�8�5�a�����)�O�����������( ���������- ���������- �������� �������-

�&�8�5

�,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�/ �G�V�T�K�E�U

�(�U�V������ ���Q�H���&�W�U�V�Q�O�G�T�U �(�U�V������ ���Q�H���8�K�U�K�V�U �$�X�I�����8�K�U�K�V�U�������&�W�U�V�Q�O�G�T �2�C�P�G�N���8�K�U�K�V�U

�,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�&�8�5�a�����)�O�����������( ���������- ���������- �������� �������-

�&�8�5

Est. # of Customers          Est. # of Visits

43.7K             94.6KCVS

�8�K�U�K�V�U���6�T�G�P�F

�(�U�V������ ���Q�H���8�K�U�K�V�U��� �̂��,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��
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�6�[�R�K�E�C�N���&�W�U�V�Q�O�G�T���2�G�T�U�Q�P�C

�,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�&�8�5

�(�V�J�P�K�E�K�V�[ ���9 �J�K�V�G

�á�P�E�Q�O�G ���������-���������������-

�6�T�C�F�G���$�T�G�C�������+�Q�O�G���.�Q�E�C�V�K�Q�P

�7�P�K�S�W�G���� ���Q�H���8�K�U�K�V�U��� �̂��5�J�Q�Y�K�P�I���+�Q�O�G��� �̂��$�V���N�G�C�U�V�������X�K�U�K�V��� �̂��,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�&�8�5�������)�O���� �� �� ���(

# of Visits/ 
Square Mile 

Trade Area - Home Locations

Typical Customer Persona

�)�C�X�Q�T�K�V�G���2�N�C�E�G�U

�$�V���N�G�C�U�V�������X�K�U�K�V��� �̂��,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�&�8�5�������)�O�����������(

�2�N�C�E�G �&�W�U�V�Q�O�G�T�U

�.�C�P�V�C�P�C���6�Q�Y�P���&�G�P�V�G�T�a�����)�/ �����������(�C�U�V

�6�J�G���/ �C�T�M�G�V�R�N�C�E�G���C�V���+�K�I�J�N�C�P�F���8�K�N�N�C�I�G�a�����,�W�U�V�K�P���4�F

�-�T�Q�I�G�T�a�����)�O�����������(��

�4�Q�C�P�Q�M�G���&�T�Q�U�U�K�P�I�a�����0���+�Y�[��������

�4�C�[�\�Q�T���4�C�P�E�J�a�����9 ���7�P�K�X�G�T�U�K�V�[���' �T

Favorite Places

CVS • Mobile Data Analysis 
�$�U�J�\�O�H�����7�H�[�D�V
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�&�W�U�V�Q�O�G�T���,�Q�W�T�P�G�[�����4�Q�W�V�G�U�������2�T�K�Q�T���.�Q�E�C�V�K�Q�P

�)�T�Q�O���2�T�K�Q�T���.�Q�E�C�V�K�Q�P��� �̂��,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�&�8�5�������)�O���� �� �� ���(

�&�W�U�V�Q�O�G�T���,�Q�W�T�P�G�[

�,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�&�8�5�������)�O�����������(

�+�Q�O�G

�9 �Q�T�M

�.�C�P�V�C�P�C���6�Q�Y�P���&�G�P�V�G�T
�����������)�/ �����������(�C�U�V�����5�W�K�V�G�������������%�C�T�V�Q�P�X�K�N�N�G�����������������������������6�:

�$�T�I�[�N�G���+�K�I�J���5�E�J�Q�Q�N
�����������&�C�P�[�Q�P���)�C�N�N�U���4�F�����$�T�I�[�N�G�������������������6�:

�6�J�G���5�J�Q�R�U���$�V���+�K�I�J�N�C�P�F���8�K�N�N�C�I�G
�����������5�J�Q�C�N���&�T�G�G�M�����.�G�Y�K�U�X�K�N�N�G�������������������6�:

���������� ������

�������� ��������

�������� ��������

�������� ��������

���� ��������

�+�Q�O�G

�9 �Q�T�M

�.�C�P�V�C�P�C���6�Q�Y�P���&�G�P�V�G�T
�����������)�/ �����������(�C�U�V�����5�W�K�V�G�������������%�C�T�V�Q�P�X�K�N�N�G�����������������������������6�:

�$�T�I�[�N�G���+�K�I�J���5�E�J�Q�Q�N
�����������&�C�P�[�Q�P���)�C�N�N�U���4�F�����$�T�I�[�N�G�������������������6�:

�.�K�D�G�T�V�[���&�J�T�K�U�V�K�C�P���6�T�C�E�M
�$�T�I�[�N�G�������������������6�:

Customer Journey

CVS • Mobile Data Analysis 
�$�U�J�\�O�H�����7�H�[�D�V
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�+�Q�W�T�N�[���8�K�U�K�V�U

�(�U�V������ ���Q�H���8�K�U�K�V�U��� �̂��,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�������������C�O �������������C�O �������������C�O �������������C�O �������������C�O �������������C�O �������������R�O �������������R�O �������������R�O �������������R�O �������������R�O �������������R�O
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�&�8�5�������)�O���� �� �� ���(

Hourly Visits

�' �C�K�N�[���8�K�U�K�V�U

�(�U�V������ ���Q�H���8�K�U�K�V�U��� �̂��,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�/ �Q�P�F�C�[ �6�W�G�U�F�C�[ �9�G�F�P�G�U�F�C�[ �6�J�W�T�U�F�C�[ �)�T�K�F�C�[ �5�C�V�W�T�F�C�[ �5�W�P�F�C�[
��
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�����-
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���Q

�H�
��8�

K�U�
K�V�
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�&�8�5�������)�O���� �� �� ���(

Daily Visits

�.�G�P�I�V�J���1�H���5�V�C�[

�(�U�V������ ���Q�H���8�K�U�K�V�U��� �̂��,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�������/ �K�P

�$�X�G�T�C�I�G���5�V�C�[

�������������� �������������� �������������� �������������� �������������� ���������������� ������������������ ������������������ ������������������ �!��������
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About The Retail Coach
�7�K�H���5�H�W�D�L�O���&�R�D�F�K���L�V���D���Q�D�W�L�R�Q�D�O���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���D�Q�G���G�H�Y�H�O�R�S�P�H�Q�W���d�U�P���W�K�D�W���F�R�P�E�L�Q�H�V���V�W�U�D�W�H�J�\����

�W�H�F�K�Q�R�O�R�J�\�����D�Q�G���F�U�H�D�W�L�Y�H���H�[�S�H�U�W�L�V�H���W�R���G�H�Y�H�O�R�S���D�Q�G���G�H�O�L�Y�H�U���K�L�J�K���L�P�S�D�F�W���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���D�Q�G���G�H�Y�H�O�R�S�P�H�Q�W��

�S�O�D�Q�V���W�R���O�R�F�D�O���J�R�Y�H�U�Q�P�H�Q�W�V�����F�K�D�P�E�H�U�V���R�I���F�R�P�P�H�U�F�H�����H�F�R�Q�R�P�L�F���G�H�Y�H�O�R�S�P�H�Q�W���R�U�J�D�Q�L�]�D�W�L�R�Q�V���D�Q�G���S�U�L�Y�D�W�H��

developers.

�7�K�U�R�X�J�K���L�W�V���X�Q�L�T�X�H���5�H�W�D�L�O������®���3�U�R�F�H�V�V�����7�K�H���5�H�W�D�L�O���&�R�D�F�K���R�I�I�H�U�V���D���G�\�Q�D�P�L�F���V�\�V�W�H�P���R�I���S�U�R�G�X�F�W�V���D�Q�G��

�V�H�U�Y�L�F�H�V���W�K�D�W���E�H�W�W�H�U���H�Q�D�E�O�H���F�R�P�P�X�Q�L�W�L�H�V���W�R���P�D�[�L�P�L�]�H���W�K�H�L�U���U�H�W�D�L�O���G�H�Y�H�O�R�S�P�H�Q�W���S�R�W�H�Q�W�L�D�O��

Retail360® Process
�3�U�R�Y�L�G�L�Q�J���P�R�U�H���W�K�D�Q���V�L�P�S�O�H���G�D�W�D���U�H�S�R�U�W�V���R�I���S�V�\�F�K�R�J�U�D�S�K�L�F���D�Q�G���G�H�P�R�J�U�D�S�K�L�F���W�U�H�Q�G�V�����7�K�H���5�H�W�D�L�O���&�R�D�F�K��

�J�R�H�V���Z�H�O�O���E�H�\�R�Q�G���R�W�K�H�U���U�H�W�D�L�O���F�R�Q�V�X�O�W�L�Q�J���D�Q�G���P�D�U�N�H�W���U�H�V�H�D�U�F�K���d�U�P�V�5���R�I�I�H�U�L�Q�J�V���E�\���F�R�P�E�L�Q�L�Q�J���F�X�U�U�H�Q�W��

�Q�D�W�L�R�Q�D�O���D�Q�G���V�W�D�W�H�Z�L�G�H���G�H�P�R�J�U�D�S�K�L�F�V���D�Q�G���W�U�H�Q�G���G�D�W�D���Z�L�W�K���U�H�D�O���Z�R�U�O�G�����8�R�Q���W�K�H���J�U�R�X�Q�G�9���L�Q�I�R�U�P�D�W�L�R�Q��

�J�D�W�K�H�U�H�G���W�K�U�R�X�J�K���H�[�W�H�Q�V�L�Y�H���Y�L�V�L�W�V���W�R���R�X�U���F�O�L�H�Q�W�V�5���F�R�P�P�X�Q�L�W�L�H�V�����(�Y�H�U�\���F�R�P�P�X�Q�L�W�\���L�V���G�L�I�I�H�U�H�Q�W�����D�Q�G���W�K�H�U�H��

�L�V���Q�R���8�R�Q�H���V�L�]�H���d�W�V���D�O�O�9���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���V�R�O�X�W�L�R�Q�����&�R�P�S�L�O�L�Q�J���W�K�H���J�D�W�K�H�U�H�G���G�D�W�D���L�Q�W�R���F�O�L�H�Q�W���W�D�L�O�R�U�H�G��

�L�Q�I�R�U�P�D�W�L�R�Q���S�D�F�N�H�W�V���W�K�D�W���D�U�H���X�Q�L�T�X�H�O�\���G�H�V�L�J�Q�H�G���I�R�U�����D�Q�G���W�D�U�J�H�W�H�G���W�R�����V�S�H�F�L�d�F���U�H�W�D�L�O�H�U�V���D�Q�G���U�H�V�W�D�X�U�D�Q�W�V��

�Z�K�R���P�H�H�W���W�K�H���F�R�P�P�X�Q�L�W�\�5�V���Q�H�H�G�V���K�H�O�S���D�V�V�X�U�H���R�X�U���F�O�L�H�Q�W�V���W�K�D�W���W�K�H�\���D�U�H���U�H�F�H�L�Y�L�Q�J���W�K�H���O�D�W�H�V�W���D�Q�G���E�H�V�W��

�L�Q�I�R�U�P�D�W�L�R�Q���I�R�U���W�D�U�J�H�W�H�G���U�H�W�D�L�O���U�H�F�U�X�L�W�P�H�Q�W���H�I�I�R�U�W�V���1���D�O�O���Z�L�W�K���S�H�U�V�R�Q�D�O���V�H�U�Y�L�F�H���D�Q�G���F�R�D�F�K�L�Q�J���J�X�L�G�D�Q�F�H���W�K�D�W��

�F�R�Q�W�L�Q�X�H�V���E�H�\�R�Q�G���W�K�H���L�Q�L�W�L�D�O���S�U�R�M�H�F�W���V�F�R�S�H���D�Q�G���W�L�P�H�O�L�Q�H��

�2�X�U���5�H�W�D�L�O������®���3�U�R�F�H�V�V���D�V�V�X�U�H�V���W�K�D�W���F�R�P�P�X�Q�L�W�L�H�V���J�H�W���W�L�P�H�O�\�����D�F�F�X�U�D�W�H���D�Q�G���U�H�O�H�Y�D�Q�W���L�Q�I�R�U�P�D�W�L�R�Q��
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�S�R�V�V�L�E�L�O�L�W�L�H�V���I�R�U���W�U�H�P�H�Q�G�R�X�V���U�H�W�D�L�O���J�U�R�Z�W�K���D�Q�G���V�X�F�F�H�V�V��
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Est. # of Customers          Est. # of Visits

97.4K             243.9KArgyle Business & Restaurant Cluster
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�6�[�R�K�E�C�N���&�W�U�V�Q�O�G�T���2�G�T�U�Q�P�C

�,�C�P�����������������������' �G�E������������������
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�$�T�I�[�N�G���%�W�U�K�P�G�U�U���4�G�U�V�C�W�T�C�P�V���&�N�W�U�V�G�T

�(�V�J�P�K�E�K�V�[ ���9 �J�K�V�G

�á�P�E�Q�O�G ���������-���������������-

�6�T�C�F�G���$�T�G�C�������+�Q�O�G���.�Q�E�C�V�K�Q�P

�7�P�K�S�W�G���� ���Q�H���8�K�U�K�V�U��� �̂��5�J�Q�Y�K�P�I���+�Q�O�G��� �̂��$�V���N�G�C�U�V�������X�K�U�K�V��� �̂��,�C�P�����������������������' �G�E������������������
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# of Visits/ 
Square Mile 

Trade Area - Home Locations

Typical Customer Persona

�)�C�X�Q�T�K�V�G���2�N�C�E�G�U

�$�V���N�G�C�U�V�������X�K�U�K�V��� �̂��,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�$�T�I�[�N�G���%�W�U�K�P�G�U�U���4�G�U�V�C�W�T�C�P�V���&�N�W�U�V�G�T�������7���U����������

�2�N�C�E�G �&�W�U�V�Q�O�G�T�U

�(�C�T�N�
�U���� �� �� ���2�K�\�\�C�a�����7�5�����������5�Q�W�V�J

�6�J�G���5�J�Q�R�U���$�V���+�K�I�J�N�C�P�F���8�K�N�N�C�I�G�a�����5�J�Q�C�N���&�T�G�G�M

�6�J�G���/ �C�T�M�G�V�R�N�C�E�G���C�V���+�K�I�J�N�C�P�F���8�K�N�N�C�I�G�a�����,�W�U�V�K�P���4�F

�' �C�N�N�C�U���)�Q�T�V���9 �Q�T�V�J���á�P�V�G�T�P�C�V�K�Q�P�C�N���$�K�T�R�Q�T�V�a�����$�X�K�C�V�K�Q�P���' �T�K�X�G

�4�Q�D�G�T�V�U�Q�P�
�U���&�T�G�G�M�a�����.�Q�P�I���2�T�C�K�T�K�G���4�F

Favorite Places

Argyle Business & Restaurant Cluster • Mobile Data Analysis 
�$�U�J�\�O�H�����7�H�[�D�V
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�&�W�U�V�Q�O�G�T���,�Q�W�T�P�G�[�����4�Q�W�V�G�U�������2�T�K�Q�T���.�Q�E�C�V�K�Q�P

�)�T�Q�O���2�T�K�Q�T���.�Q�E�C�V�K�Q�P��� �̂��,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�$�T�I�[�N�G���%�W�U�K�P�G�U�U���4�G�U�V�C�W�T�C�P�V���&�N�W�U�V�G�T�������7���U������ �� ��

�&�W�U�V�Q�O�G�T���,�Q�W�T�P�G�[

�,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�$�T�I�[�N�G���%�W�U�K�P�G�U�U���4�G�U�V�C�W�T�C�P�V���&�N�W�U�V�G�T�������7���U����������

�+�Q�O�G

�9 �Q�T�M

�$�T�I�[�N�G���+�K�I�J���5�E�J�Q�Q�N
�����������&�C�P�[�Q�P���)�C�N�N�U���4�F�����$�T�I�[�N�G�������������������6�:

�.�K�D�G�T�V�[���&�J�T�K�U�V�K�C�P���6�T�C�E�M
�$�T�I�[�N�G�������������������6�:

�&�8�5���R�J�C�T�O�C�E�[
���������)�O�����������(�����$�T�I�[�N�G�������������������6�:

���������� ������

�������� ��������

�������� ����

���� ��������

�������� ��������

�+�Q�O�G

�9 �Q�T�M

�$�T�I�[�N�G���+�K�I�J���5�E�J�Q�Q�N
�����������&�C�P�[�Q�P���)�C�N�N�U���4�F�����$�T�I�[�N�G�������������������6�:

�.�K�D�G�T�V�[���&�J�T�K�U�V�K�C�P���6�T�C�E�M
�$�T�I�[�N�G�������������������6�:

�.�C�P�V�C�P�C���6�Q�Y�P���&�G�P�V�G�T
�����������)�/ �����������(�C�U�V�����5�W�K�V�G�������������%�C�T�V�Q�P�X�K�N�N�G�����������������������������6�:

Customer Journey

Argyle Business & Restaurant Cluster • Mobile Data Analysis 
�$�U�J�\�O�H�����7�H�[�D�V
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�+�Q�W�T�N�[���8�K�U�K�V�U

�(�U�V������ ���Q�H���8�K�U�K�V�U��� �̂��,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�������������C�O �������������C�O �������������C�O �������������C�O �������������C�O �������������C�O �������������R�O �������������R�O �������������R�O �������������R�O �������������R�O �������������R�O
��

�����-

�����-

�����-

��
���Q

�H�
��8�

K�U�
K�V�

U

�$�T�I�[�N�G���%�W�U�K�P�G�U�U���4�G�U�V�C�W�T�C�P�V���&�N�W�U�V�G�T�������7���U������ �� ��

Hourly Visits

�' �C�K�N�[���8�K�U�K�V�U

�(�U�V������ ���Q�H���8�K�U�K�V�U��� �̂��,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�/ �Q�P�F�C�[ �6�W�G�U�F�C�[ �9�G�F�P�G�U�F�C�[ �6�J�W�T�U�F�C�[ �)�T�K�F�C�[ �5�C�V�W�T�F�C�[ �5�W�P�F�C�[
��

�����-

�����-

�����-

��
���Q

�H�
��8�

K�U�
K�V�

U

�$�T�I�[�N�G���%�W�U�K�P�G�U�U���4�G�U�V�C�W�T�C�P�V���&�N�W�U�V�G�T�������7���U������ �� ��

Daily Visits

�.�G�P�I�V�J���1�H���5�V�C�[

�(�U�V������ ���Q�H���8�K�U�K�V�U��� �̂��,�C�P�����������������������' �G�E������������������
�' �C�V�C���R�T�Q�X�K�F�G�F���D�[���2�N�C�E�G�T���.�C�D�U���á�P�E�������Y�Y�Y���R�N�C�E�G�T���C�K��

�������/ �K�P

�$�X�G�T�C�I�G���5�V�C�[

�������������� �������������� �������������� �������������� �������������� ���������������� ������������������ ������������������ ������������������ �!��������
��

�����-

�����-

�����-

�.�G�P�I�V�J���K�P���O�K�P�W�V�G�U

��
���Q

�H�
��8�

K�U�
K�V�

U

�$�T�I�[�N�G���%�W�U�K�P�G�U�U���4�G�U�V�C�W�T�C�P�V���&�N�W�U�V�G�T�������7���U������ �� ��

Length of Stay

Argyle Business & Restaurant Cluster • Mobile Data Analysis 
�$�U�J�\�O�H�����7�H�[�D�V
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�7�K�H���R�E�V�H�U�Y�D�W�L�R�Q�V�����F�R�Q�F�O�X�V�L�R�Q�V���D�Q�G���U�H�F�R�P�P�H�Q�G�D�W�L�R�Q�V���F�R�Q�W�D�L�Q�H�G���L�Q���W�K�L�V���V�W�X�G�\���D�U�H���V�R�O�H�O�\���W�K�R�V�H���R�I���7�K�H���5�H�W�D�L�O��

�&�R�D�F�K�����/�/�&���D�Q�G���V�K�R�X�O�G���Q�R�W���E�H���F�R�Q�V�W�U�X�H�G���W�R���U�H�S�U�H�V�H�Q�W���W�K�H���R�S�L�Q�L�R�Q�V���R�I���R�W�K�H�U�V�����L�Q�F�O�X�G�L�Q�J���L�W�V���F�O�L�H�Q�W�V�����R�U���D�Q�\��

�R�W�K�H�U���H�Q�W�L�W�\���S�U�L�R�U���W�R���V�X�F�K���H�Q�W�L�W�\�5�V���H�[�S�U�H�V�V���D�S�S�U�R�Y�D�O���R�I���W�K�L�V���V�W�X�G�\����

�$�O�O���L�Q�I�R�U�P�D�W�L�R�Q���I�X�U�Q�L�V�K�H�G���L�V���I�U�R�P���V�R�X�U�F�H�V���G�H�H�P�H�G���U�H�O�L�D�E�O�H���D�Q�G���L�V���V�X�E�P�L�W�W�H�G���V�X�E�M�H�F�W���W�R���H�U�U�R�U�V�����R�P�L�V�V�L�R�Q�V����

�F�K�D�Q�J�H���R�I���W�H�U�P�V���D�Q�G���R�U���F�R�Q�G�L�W�L�R�Q�V����

�6�R�X�U�F�H�V���X�V�H�G���L�Q���F�R�P�S�O�H�W�L�Q�J���W�K�L�V���V�W�X�G�\���L�Q�F�O�X�G�H�����L�Q�I�R�8�6�$�Q�����$�S�S�O�L�H�G���*�H�R�J�U�D�S�K�L�F���6�R�O�X�W�L�R�Q�V�����(�Q�Y�L�U�R�Q�L�F�V��

�$�Q�D�O�\�W�L�F�V�����(�6�5�,�����8���6�����&�H�Q�V�X�V���%�X�U�H�D�X�����(�F�R�Q�R�P�\���F�R�P�����3�O�D�F�H�U���$�,�����6�S�D�W�L�D�O���,�Q�V�L�J�K�W�V���,�Q�F�������8�U�E�D�Q���/�D�Q�G���,�Q�V�W�L�W�X�W�H����

�&�H�Q�V�X�V�9�L�H�Z�H�U���F�R�P�����,�Q�W�H�U�Q�D�W�L�R�Q�D�O���&�R�X�Q�F�L�O���R�I���6�K�R�S�S�L�Q�J���&�H�Q�W�H�U�V�����D�Q�G���R�U���8���6�����%�X�U�H�D�X���R�I���/�D�E�R�U���D�Q�G���6�W�D�W�L�V�W�L�F�V����

�7�R���E�H�W�W�H�U���U�H�S�U�H�V�H�Q�W���F�X�U�U�H�Q�W���G�D�W�D�����Z�K�H�U�H���D�S�S�O�L�F�D�E�O�H�����S�R�U�W�L�R�Q�V���R�I���H�V�W�L�P�D�W�H�G���D�F�W�X�D�O���V�D�O�H�V���P�D�\���E�H���F�D�O�F�X�O�D�W�H�G��

�X�V�L�Q�J���D�Q���D�Y�H�U�D�J�H���V�D�O�H�V���S�H�U���V�T�X�D�U�H���I�R�R�W���P�R�G�H�O�����0�D�S�S�L�Q�J���G�D�W�D���L�V���S�U�R�Y�L�G�H�G���E�\���*�R�R�J�O�H�����1�L�H�O�V�H�Q�����(�6�5�,���D�Q�G���R�U��

�0�L�F�U�R�V�R�I�W���&�R�U�S�R�U�D�W�L�R�Q��

�$�O�O���L�Q�I�R�U�P�D�W�L�R�Q���I�X�U�Q�L�V�K�H�G���L�V���I�U�R�P���V�R�X�U�F�H�V���G�H�H�P�H�G���U�H�O�L�D�E�O�H���D�Q�G���L�V���V�X�E�P�L�W�W�H�G���V�X�E�M�H�F�W���W�R���H�U�U�R�U�V�����R�P�L�V�V�L�R�Q�V����

�F�K�D�Q�J�H���R�I���W�H�U�P�V���D�Q�G���R�U���F�R�Q�G�L�W�L�R�Q�V��
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Primary Retail Trade Area

Prepared for:



3

NAICS DESCRIPTION 2021 DEMAND 2026 DEMAND GROWTH CAGR (%)*

44, 45, 722 Total retail  trade including  food and drinking places $458,540,286 $560,159,338 $101,619,052 4.08%

441         Motor vehicle and parts dealers $98,308,012 $125,448,135 $27,140,123 5.00%

4411             Automobile dealers $87,938,578 $112,207,194 $24,268,616 4.99%

4412             Other motor vehicle dealers $2,948,806 $3,780,259 $831,454 5.09%

4413             Automotive parts, accessories, and tire stores $7,420,628 $9,460,681 $2,040,053 4.98%

442         Furniture and home furnishings stores $5,416,842 $5,845,383 $428,541 1.53%

4421             Furniture stores $3,493,571 $3,763,775 $270,204 1.50%

4422             Home furnishings stores $1,923,270 $2,081,608 $158,337 1.59%

443         Electronics and appliance stores $8,752,281 $10,918,157 $2,165,877 4.52%

443141             Household appliance stores $2,243,447 $2,709,131 $465,684 3.84%

443142             Electronics stores $6,508,834 $8,209,026 $1,700,192 4.75%

444         Building material and garden equipment and 
supplies dealers $26,687,820 $31,422,058 $4,734,238 3.32%

4441             Building material and supplies dealers $23,637,861 $27,837,601 $4,199,740 3.32%

44411                 Home centers $13,558,415 $15,966,398 $2,407,984 3.32%

44412                 Paint and wallpaper stores $871,640 $1,025,848 $154,208 3.31%

44413                 Hardware stores $2,236,599 $2,618,507 $381,908 3.20%

44419                 Other building material dealers $6,971,207 $8,226,848 $1,255,641 3.37%

4442             Lawn and garden equipment and supplies 
stores $3,049,959 $3,584,457 $534,498 3.28%

44421                 Outdoor power equipment stores $580,332 $675,588 $95,256 3.09%

44422                 Nursery, garden center, and farm supply 
stores $2,469,627 $2,908,869 $439,242 3.33%

445         Food and beverage stores $65,928,338 $75,472,563 $9,544,226 2.74%

4451             Grocery stores $61,005,371 $69,805,881 $8,800,510 2.73%

44511                 Supermarkets and other grocery (except 
convenience) stores $58,597,375 $67,053,842 $8,456,467 2.73%

44512                 Convenience stores $2,407,996 $2,752,039 $344,043 2.71%

4452             Specialty food stores $1,827,286 $2,062,767 $235,481 2.45%

4453             Beer, wine, and liquor stores $3,095,680 $3,603,915 $508,235 3.09%

446         Health and personal care stores $11,341,439 $14,225,892 $2,884,454 4.64%

44611             Pharmacies and drug stores $8,590,273 $10,737,009 $2,146,735 4.56%

44612             Cosmetics, beauty supplies, and perfume 
stores $521,645 $673,909 $152,264 5.26%

44613             Optical goods stores $1,753,993 $2,214,298 $460,305 4.77%

44619             Other health and personal care stores $475,527 $600,677 $125,150 4.78%

447         Gasoline stations $34,755,941 $47,071,321 $12,315,381 6.25%

Primary Retail Trade Area • Retail Demand Outlook 
Argyle, Texas
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NAICS DESCRIPTION 2021 DEMAND 2026 DEMAND GROWTH CAGR (%)*

448         Clothing and clothing accessories stores $14,391,123 $15,957,846 $1,566,723 2.09%

4481             Clothing stores $10,653,261 $11,718,681 $1,065,420 1.92%

44811                 Men’s clothing stores $437,986 $479,433 $41,447 1.82%

44812                 Women’s clothing stores $1,903,725 $2,080,221 $176,496 1.79%

44813                 Children’s and infants’ clothing stores $583,007 $651,242 $68,235 2.24%

44814                 Family clothing stores $6,588,721 $7,261,125 $672,404 1.96%

44815                 Clothing accessories stores $347,563 $382,493 $34,930 1.93%

44819                 Other clothing stores $792,259 $864,166 $71,907 1.75%

4482             Shoe stores $2,832,823 $3,195,129 $362,306 2.44%

4483             Jewelry, luggage, and leather goods stores $905,039 $1,044,036 $138,997 2.90%

44831                 Jewelry stores $671,612 $786,190 $114,577 3.20%

44832                 Luggage and leather goods stores $233,427 $257,847 $24,420 2.01%

451         Sporting goods, hobby, musical instrument, and 
book stores $5,650,542 $6,988,725 $1,338,183 4.34%

4511             Sporting goods, hobby, and musical instrument 
stores $4,359,690 $5,556,133 $1,196,443 4.97%

45111                 Sporting goods stores $2,664,987 $3,469,609 $804,622 5.42%

45112                 Hobby, toy, and game stores $848,661 $989,221 $140,559 3.11%

45113                 Sewing, needlework, and piece goods stores $151,666 $172,864 $21,198 2.65%

45114                 Musical instrument and supplies stores $694,376 $924,440 $230,064 5.89%

4512             Book stores and news dealers $1,290,852 $1,432,592 $141,740 2.11%

452         General merchandise stores $58,403,944 $68,606,718 $10,202,774 3.27%

4522             Department stores $3,899,278 $4,499,511 $600,233 2.90%

4523             Other general merchandise stores $54,504,666 $64,107,207 $9,602,542 3.30%

453         Miscellaneous store retailers $8,815,013 $10,379,578 $1,564,565 3.32%

4531             Florists $321,642 $372,790 $51,148 3.00%

4532 �������������������������2�f�F�H �V�X�S�S�O�L�H�V�� �V�W�D�W�L�R�Q�H�U�\�� �D�Q�G �J�L�I�W �V�W�R�U�H�V$1,812,311 $2,059,198 $246,887 2.59%

45321 ���������������������������������2�f�F�H �V�X�S�S�O�L�H�V �D�Q�G �V�W�D�W�L�R�Q�H�U�\ �V�W�R�U�H�V$666,069 $758,428 $92,359 2.63%

45322                 Gift, novelty, and souvenir stores $1,146,243 $1,300,770 $154,527 2.56%

4533             Used merchandise stores $1,638,381 $1,917,807 $279,426 3.20%

4539             Other miscellaneous store retailers $5,042,679 $6,029,784 $987,105 3.64%

45391                 Pet and pet supplies stores $1,935,633 $2,507,705 $572,072 5.32%

45399                 All other miscellaneous store retailers $3,107,046 $3,522,079 $415,033 2.54%

454         Non-store retailers $57,149,036 $67,920,500 $10,771,464 3.51%

722     Food services and drinking places $62,939,958 $79,902,462 $16,962,505 4.89%

7223         Special food services $4,396,488 $5,589,357 $1,192,869 4.92%

7224         Drinking places (alcoholic beverages) $1,599,598 $1,927,286 $327,688 3.80%

7225         Restaurants and other eating places $56,943,872 $72,385,820 $15,441,948 4.92%

722511             Full-service restaurants $27,002,038 $34,185,382 $7,183,344 4.83%

722513             Limited-service restaurants $25,402,406 $32,422,165 $7,019,759 5.00%

722514             Cafeterias, grill buffets, and buffets $646,830 $825,705 $178,875 5.00%

722515             Snack and nonalcoholic beverage bars $3,892,598 $4,952,568 $1,059,970 4.93%

Primary Retail Trade Area • Retail Demand Outlook 
Argyle, Texas



5

DESCRIPTION DATA %

Population

2021 Estimate 31,924

2010 Census 19,657

2000 Census 10,913

Growth 2010 - 2021 62.41%

Growth 2000 - 2010 80.13%

�����������(�V�W�����3�R�S�X�O�D�W�L�R�Q���E�\���6�L�Q�J�O�H���&�O�D�V�V�L�(�F�D�W�L�R�Q��
Race 31,924

White Alone 28,221 88.40%

Black or African American Alone 1,045 3.27%

Amer. Indian and Alaska Native Alone 139 0.44%

Asian Alone 704 2.21%

�1�D�W�L�Y�H �+�D�Z�D�L�L�D�Q �D�Q�G �2�W�K�H�U �3�D�F�L�d�F �,�V�O�D�Q�G �$�O�R�Q�H16 0.05%

Some Other Race Alone 1,132 3.55%

Two or More Races 666 2.09%

2021 Est. Population by Hispanic or Latino 
Origin 31,924

Not Hispanic or Latino 27,963 87.59%

Hispanic or Latino 3,961 12.41%

Mexican 3,179 80.26%

Puerto Rican 119 3.00%

Cuban 46 1.16%

All Other Hispanic or Latino 617 15.58%

2021 Est. Hisp. or Latino Pop by Single-Class. 
Race 3,961

White Alone 2,512 63.42%

Black or African American Alone 35 0.88%

American Indian and Alaska Native Alone 36 0.91%

Asian Alone 10 0.25%

�1�D�W�L�Y�H �+�D�Z�D�L�L�D�Q �D�Q�G �2�W�K�H�U �3�D�F�L�d�F �,�V�O�D�Q�G�H�U 
Alone 0 0.00%

Some Other Race Alone 1,110 28.02%

Two or More Races 257 6.49%

2021 Est. Pop by Race, Asian Alone, by Category 704

Chinese, except Taiwanese 140 19.89%

Filipino 51 7.24%

Japanese 24 3.41%

Asian Indian 335 47.59%

Korean 83 11.79%

Vietnamese 6 0.85%

Cambodian 0 0.00%

Hmong 0 0.00%

Laotian 0 0.00%

Thai 8 1.14%

All Other Asian Races Including 2+ Category 58 8.24%

DESCRIPTION DATA %

2021 Est. Population by Ancestry 31,924

Arab 46 0.14%

Czech 306 0.96%

Danish 65 0.20%

Dutch 442 1.39%

English 3,059 9.58%

French (except Basque) 697 2.18%

French Canadian 77 0.24%

German 4,367 13.68%

Greek 75 0.24%

Hungarian 62 0.19%

Irish 2,586 8.10%

Italian 1,114 3.49%

Lithuanian 73 0.23%

United States or American 2,443 7.65%

Norwegian 251 0.79%

Polish 643 2.01%

Portuguese 18 0.06%

Russian 84 0.26%

Scottish 1,098 3.44%

Scotch-Irish 638 2.00%

Slovak 115 0.36%

Subsaharan African 141 0.44%

Swedish 479 1.50%

Swiss 35 0.11%

Ukrainian 65 0.20%

Welsh 223 0.70%

West Indian (except Hisp. groups) 42 0.13%

Other ancestries 7,378 23.11%

�$�Q�F�H�V�W�U�\ �8�Q�F�O�D�V�V�L�d�H�G 5,303 16.61%

2021 Est. Pop Age 5+ by Language Spoken At 
Home

Speak Only English at Home 26,792 88.07%

�6�S�H�D�N �$�V�L�D�Q���3�D�F�L�d�F �,�V�O�D�Q�G �/�D�Q�J�X�D�J�H �D�W �+�R�P�H247 0.81%

Speak IndoEuropean Language at Home 497 1.63%

Speak Spanish at Home 2,846 9.36%

Speak Other Language at Home 38 0.13%

Primary Retail Trade Area • Demographic Profile
Argyle, Texas
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DESCRIPTION DATA %

2021 Est. Population by Age 31,924

Age 0 - 4 1,504 4.71%

Age 5 - 9 1,522 4.77%

Age 10 - 14 1,793 5.62%

Age 15 - 17 1,262 3.95%

Age 18 - 20 1,138 3.57%

Age 21 - 24 1,506 4.72%

Age 25 - 34 3,862 12.10%

Age 35 - 44 3,502 10.97%

Age 45 - 54 4,132 12.94%

Age 55 - 64 4,928 15.44%

Age 65 - 74 4,478 14.03%

Age 75 - 84 1,888 5.91%

Age 85 and over 407 1.28%

Age 16 and over 26,691 83.61%

Age 18 and over 25,843 80.95%

Age 21 and over 24,705 77.39%

Age 65 and over 6,773 21.22%

2021 Est. Median Age 44.65

2021 Est. Average Age 42.96

2021 Est. Population by Sex 31,924

Male 15,693 49.16%

Female 16,231 50.84%

DESCRIPTION DATA %

2021 Est. Male Population by Age 15,693

Age 0 - 4 770 4.91%

Age 5 - 9 780 4.97%

Age 10 - 14 950 6.05%

Age 15 - 17 647 4.12%

Age 18 - 20 590 3.76%

Age 21 - 24 774 4.93%

Age 25 - 34 1,969 12.55%

Age 35 - 44 1,718 10.95%

Age 45 - 54 1,968 12.54%

Age 55 - 64 2,339 14.91%

Age 65 - 74 2,108 13.43%

Age 75 - 84 931 5.93%

Age 85 and over 147 0.94%

2021 Est. Median Age, Male 42.99

2021 Est. Average Age, Male 42.29

2021 Est. Female Population by Age 16,231

Age 0 - 4 734 4.52%

Age 5 - 9 742 4.57%

Age 10 - 14 843 5.19%

Age 15 - 17 614 3.78%

Age 18 - 20 548 3.38%

Age 21 - 24 732 4.51%

Age 25 - 34 1,894 11.67%

Age 35 - 44 1,784 10.99%

Age 45 - 54 2,164 13.33%

Age 55 - 64 2,589 15.95%

Age 65 - 74 2,370 14.60%

Age 75 - 84 957 5.90%

Age 85 and over 260 1.60%

2021 Est. Median Age, Female 46.13

2021 Est. Average Age, Female 43.65

Primary Retail Trade Area • Demographic Profile
Argyle, Texas
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DESCRIPTION DATA %

2021 Est. Pop Age 15+ by Marital Status

Total, Never Married 5,046 18.62%

Males, Never Married 2,959 10.92%

Females, Never Married 2,087 7.70%

Married, Spouse present 17,743 65.46%

Married, Spouse absent 665 2.45%

Widowed 1,248 4.60%

Males Widowed 179 0.66%

Females Widowed 1,069 3.94%

Divorced 2,403 8.87%

Males Divorced 1,255 4.63%

Females Divorced 1,148 4.24%

2021 Est. Pop Age 25+ by Edu. Attainment

Less than 9th grade 483 2.1%

Some High School, no diploma 608 2.6%

High School Graduate (or GED) 3,745 16.1%

Some College, no degree 5,407 23.3%

Associate Degree 1,537 6.6%

Bachelor’s Degree 7,694 33.2%

Master’s Degree 2,918 12.6%

Professional School Degree 383 1.7%

Doctorate Degree 423 1.8%

2021 Est. Pop Age 25+ by Edu. Attain., Hisp./
Lat.

No High School Diploma 580 27.01%

High School Graduate 472 21.98%

Some College or Associate’s Degree 501 23.34%

Bachelor’s Degree or Higher 594 27.67%

Households

2021 Estimate 11,626

2010 Census 7,011

2000 Census 3,682

Growth 2010 - 2021 65.83%

Growth 2000 - 2010 90.41%

2021 Est. Households by Household Type 11,626

Family Households 9,327 80.23%

Nonfamily Households 2,299 19.78%

2021 Est. Group Quarters Population 177

2021 Households by Ethnicity, Hispanic/Latino 964

DESCRIPTION DATA %

2021 Est. Households by Household Income 11,626

Income < $15,000 364 3.13%

Income $15,000 - $24,999 316 2.72%

Income $25,000 - $34,999 556 4.78%

Income $35,000 - $49,999 684 5.88%

Income $50,000 - $74,999 1,329 11.43%

Income $75,000 - $99,999 1,565 13.46%

Income $100,000 - $124,999 1,481 12.74%

Income $125,000 - $149,999 1,133 9.75%

Income $150,000 - $199,999 1,402 12.06%

Income $200,000 - $249,999 869 7.48%

Income $250,000 - $499,999 1,131 9.73%

Income $500,000+ 797 6.86%

2021 Est. Average Household Income $161,354

2021 Est. Median Household Income $116,390

2021 Median HH Inc. by Single-Class. Race or 
Eth.

White Alone $116,751

Black or African American Alone $76,313

American Indian and Alaska Native Alone $111,911

Asian Alone $149,416

�1�D�W�L�Y�H �+�D�Z�D�L�L�D�Q �D�Q�G �2�W�K�H�U �3�D�F�L�d�F �,�V�O�D�Q�G�H�U 
Alone $82,752

Some Other Race Alone $176,898

Two or More Races $140,344

Hispanic or Latino $92,019

Not Hispanic or Latino $119,188

2021 Est. Family HH Type by Presence of Own 
Child. 9,327

Married-Couple Family, own children 3,381 36.25%

Married-Couple Family, no own children 4,839 51.88%

Male Householder, own children 166 1.78%

Male Householder, no own children 184 1.97%

Female Householder, own children 431 4.62%

Female Householder, no own children 326 3.50%

2021 Est. Households by Household Size 11,626

1-person 1,852 15.93%

2-person 4,709 40.50%

3-person 1,963 16.89%

4-person 1,837 15.80%

5-person 801 6.89%

6-person 301 2.59%

7-or-more-person 163 1.40%

2021 Est. Average Household Size 2.71

Primary Retail Trade Area • Demographic Profile
Argyle, Texas
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DESCRIPTION DATA %

2021 Est. Households by Presence of People 
Under 18 11,626

Households with 1 or More People under Age 18: 4,285 36.86%

Married-Couple Family 3,558 83.03%

Other Family, Male Householder 202 4.71%

Other Family, Female Householder 503 11.74%

Nonfamily, Male Householder 14 0.33%

Nonfamily, Female Householder 8 0.19%

Households with No People under Age 18: 7,341 63.14%

Married-Couple Family 4,661 63.49%

Other Family, Male Householder 150 2.04%

Other Family, Female Householder 256 3.49%

Nonfamily, Male Householder 1,015 13.83%

Nonfamily, Female Householder 1,261 17.18%

2021 Est. Households by Number of Vehicles 11,626

No Vehicles 78 0.67%

1 Vehicle 1,985 17.07%

2 Vehicles 6,257 53.82%

3 Vehicles 2,305 19.83%

4 Vehicles 866 7.45%

5 or more Vehicles 136 1.17%

2021 Est. Average Number of Vehicles 2.2

Family Households

2021 Estimate 9,327

2010 Census 5,621

2000 Census 3,081

Growth 2010 - 2021 65.93%

Growth 2000 - 2010 82.44%

2021 Est. Families by Poverty Status 9,327

2021 Families at or Above Poverty 9,024 96.75%

2021 Families at or Above Poverty with Children 3,520 37.74%

2021 Families Below Poverty 303 3.25%

2021 Families Below Poverty with Children 182 1.95%

2021 Est. Pop 16+ by Employment Status 26,691

Civilian Labor Force, Employed 15,866 59.44%

Civilian Labor Force, Unemployed 712 2.67%

Armed Forces 7 0.03%

Not in Labor Force 10,106 37.86%

DESCRIPTION DATA %

2021 Est. Civ. Employed Pop 16+ by Class of 
Worker 16,045

�)�R�U���3�U�R�d�W �3�U�L�Y�D�W�H �:�R�U�N�H�U�V 10,914 68.02%

�1�R�Q���3�U�R�d�W �3�U�L�Y�D�W�H �:�R�U�N�H�U�V 788 4.91%

Local Government Workers 296 1.85%

State Government Workers 746 4.65%

Federal Government Workers 958 5.97%

Self-Employed Workers 2,287 14.25%

Unpaid Family Workers 55 0.34%

2021 Est. Civ. Employed Pop 16+ by Occupation 16,045

Architect/Engineer 226 1.41%

Arts/Entertainment/Sports 305 1.90%

Building Grounds Maintenance 417 2.60%

Business/Financial Operations 1,138 7.09%

Community/Social Services 270 1.68%

Computer/Mathematical 665 4.15%

Construction/Extraction 488 3.04%

Education/Training/Library 1,058 6.59%

Farming/Fishing/Forestry 21 0.13%

Food Prep/Serving 525 3.27%

Health Practitioner/Technician 788 4.91%

Healthcare Support 204 1.27%

Maintenance Repair 495 3.09%

Legal 132 0.82%

Life/Physical/Social Science 57 0.36%

Management 3,000 18.70%

�2�f�F�H���$�G�P�L�Q�� �6�X�S�S�R�U�W 1,846 11.51%

Production 650 4.05%

Protective Services 176 1.10%

Sales/Related 2,230 13.90%

Personal Care/Service 237 1.48%

Transportation/Moving 1,117 6.96%

�����������(�V�W�����3�R�S�����������E�\���2�F�F�X�S�D�W�L�R�Q���&�O�D�V�V�L�(�F�D�W�L�R�Q16,045

White Collar 11,715 73.01%

Blue Collar 2,750 17.14%

Service and Farm 1,580 9.85%

2021 Est. Workers Age 16+ by Transp. to Work 15,719

Drove Alone 12,659 80.53%

Car Pooled 868 5.52%

Public Transportation 11 0.07%

Walked 77 0.49%

Bicycle 0 0.00%

Other Means 230 1.46%

Worked at Home 1,874 11.92%

Primary Retail Trade Area • Demographic Profile
Argyle, Texas
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DESCRIPTION DATA %

2021 Est. Workers Age 16+ by Travel Time to 
Work

Less than 15 Minutes 2,072

15 - 29 Minutes 4,605

30 - 44 Minutes 3,401

45 - 59 Minutes 2,447

60 or more Minutes 1,363

2021 Est. Avg Travel Time to Work in Minutes 35

2021 Est. Occupied Housing Units by Tenure 11,626

Owner Occupied 9,961 85.68%

Renter Occupied 1,665 14.32%

2021 Owner Occ. HUs: Avg. Length of Residence 10.04

2021 Renter Occ. HUs: Avg. Length of Residence 4.77

2021 Est. Owner-Occupied Housing Units by 
Value 11,626

Value Less than $20,000 32 0.32%

Value $20,000 - $39,999 65 0.65%

Value $40,000 - $59,999 36 0.36%

Value $60,000 - $79,999 50 0.50%

Value $80,000 - $99,999 33 0.33%

Value $100,000 - $149,999 212 2.13%

Value $150,000 - $199,999 430 4.32%

Value $200,000 - $299,999 1,558 15.64%

Value $300,000 - $399,999 2,206 22.15%

Value $400,000 - $499,999 1,830 18.37%

Value $500,000 - $749,999 2,125 21.33%

Value $750,000 - $999,999 838 8.41%

Value $1,000,000 or $1,499,999 292 2.93%

Value $1,500,000 or $1,999,999 141 1.42%

Value $2,000,000+ 114 1.15%

2021 Est. Median All Owner-Occupied Housing 
Value $417,864

2021 Est. Housing Units by Units in Structure

1 Unit Detached 10,930 90.27%

1 Unit Attached 175 1.45%

2 Units 41 0.34%

3 or 4 Units 29 0.24%

5 to 19 Units 45 0.37%

20 to 49 Units 4 0.03%

50 or More Units 5 0.04%

Mobile Home or Trailer 865 7.14%

Boat, RV, Van, etc. 14 0.12%

Primary Retail Trade Area • Demographic Profile
Argyle, Texas

DESCRIPTION DATA %

2021 Est. Housing Units by Year Structure Built

Housing Units Built 2014 or later 3,801 31.39%

Housing Units Built 2010 to 2014 892 7.37%

Housing Units Built 2000 to 2009 4,125 34.07%

Housing Units Built 1990 to 1999 1,481 12.23%

Housing Units Built 1980 to 1989 862 7.12%

Housing Units Built 1970 to 1979 514 4.25%

Housing Units Built 1960 to 1969 172 1.42%

Housing Units Built 1950 to 1959 62 0.51%

Housing Units Built 1940 to 1949 106 0.88%

Housing Unit Built 1939 or Earlier 92 0.76%

2021 Est. Median Year Structure Built 2006



10

Town of Argyle
David Hawkins, AICP 
Director of Community Development

308 Denton Street
Argyle, Texas 76226

Phone   940.464.7273
Fax        940.464.7274
dhawkins@argyletx.com
www.argyletx.com

Community
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The observations, conclusions and recommendations contained in this study are solely those of The Retail 

Coach, LLC and should not be construed to represent the opinions of others, including its clients, or any 

other entity prior to such entity’s express approval of this study. 

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 

change of terms and/or conditions. 

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Environics 

Analytics, ESRI, U.S. Census Bureau, Economy.com, Placer.AI, Spatial Insights Inc., Urban Land Institute, 

CensusViewer.com, International Council of Shopping Centers, and/or U.S. Bureau of Labor and Statistics. 

To better represent current data, where applicable, portions of estimated actual sales may be calculated 

using an average sales per square foot model. Mapping data is provided by Google, Nielsen, ESRI and/or 

Microsoft Corporation.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 

change of terms and/or conditions.

* Compound annual growth rate (CAGR) is the geometric progression ratio that provides a constant rate of return over the time period. 
CAGR dampens the effect of volatility of periodic growth.

ACKNOWLEDGMENTS

800.851.0962    |    INFO@THERETAILCOACH.NET    |    THERETAILCOACH.NET    |     AUSTIN, TEXAS  •  TUPELO, MISSISSIPPI



12

DESCRIPTION DATA %

Population

2021 Estimate 4,277

2010 Census 3,282

2000 Census 1,627

Growth 2010 - 2021 30.32%

Growth 2000 - 2010 101.72%

�����������(�V�W�����3�R�S�X�O�D�W�L�R�Q���E�\���6�L�Q�J�O�H���&�O�D�V�V�L�(�F�D�W�L�R�Q��
Race 4,277

White Alone 3,851 90.04%

Black or African American Alone 113 2.64%

Amer. Indian and Alaska Native Alone 17 0.40%

Asian Alone 77 1.80%

�1�D�W�L�Y�H �+�D�Z�D�L�L�D�Q �D�Q�G �2�W�K�H�U �3�D�F�L�d�F �,�V�O�D�Q�G �$�O�R�Q�H0 0.00%

Some Other Race Alone 131 3.06%

Two or More Races 88 2.06%

2021 Est. Population by Hispanic or Latino 
Origin 4,277

Not Hispanic or Latino 3,752 87.73%

Hispanic or Latino 525 12.28%

Mexican 412 78.48%

Puerto Rican 18 3.43%

Cuban 4 0.76%

All Other Hispanic or Latino 91 17.33%

2021 Est. Hisp. or Latino Pop by Single-Class. 
Race 525

White Alone 347 66.10%

Black or African American Alone 3 0.57%

American Indian and Alaska Native Alone 6 1.14%

Asian Alone 3 0.57%

�1�D�W�L�Y�H �+�D�Z�D�L�L�D�Q �D�Q�G �2�W�K�H�U �3�D�F�L�d�F �,�V�O�D�Q�G�H�U 
Alone 0 0.00%

Some Other Race Alone 129 24.57%

Two or More Races 37 7.05%

2021 Est. Pop by Race, Asian Alone, by Category 77

Chinese, except Taiwanese 18 23.38%

Filipino 0 0.00%

Japanese 0 0.00%

Asian Indian 43 55.84%

Korean 8 10.39%

Vietnamese 1 1.30%

Cambodian 0 0.00%

Hmong 0 0.00%

Laotian 0 0.00%

Thai 0 0.00%

All Other Asian Races Including 2+ Category 7 9.09%

DESCRIPTION DATA %

2021 Est. Population by Ancestry 4,277

Arab 3 0.07%

Czech 40 0.94%

Danish 5 0.12%

Dutch 49 1.15%

English 479 11.20%

French (except Basque) 82 1.92%

French Canadian 13 0.30%

German 567 13.26%

Greek 4 0.09%

Hungarian 12 0.28%

Irish 323 7.55%

Italian 173 4.05%

Lithuanian 19 0.44%

United States or American 329 7.69%

Norwegian 34 0.80%

Polish 110 2.57%

Portuguese 0 0.00%

Russian 5 0.12%

Scottish 181 4.23%

Scotch-Irish 98 2.29%

Slovak 30 0.70%

Subsaharan African 13 0.30%

Swedish 78 1.82%

Swiss 5 0.12%

Ukrainian 3 0.07%

Welsh 26 0.61%

West Indian (except Hisp. groups) 6 0.14%

Other ancestries 958 22.40%

�$�Q�F�H�V�W�U�\ �8�Q�F�O�D�V�V�L�d�H�G 632 14.78%

2021 Est. Pop Age 5+ by Language Spoken At 
Home

Speak Only English at Home 3,574 87.68%

�6�S�H�D�N �$�V�L�D�Q���3�D�F�L�d�F �,�V�O�D�Q�G �/�D�Q�J�X�D�J�H �D�W �+�R�P�H25 0.61%

Speak IndoEuropean Language at Home 87 2.13%

Speak Spanish at Home 383 9.40%

Speak Other Language at Home 7 0.17%

Community • Demographic Profile
Argyle, Texas
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DESCRIPTION DATA %

2021 Est. Population by Age 4,277

Age 0 - 4 201 4.70%

Age 5 - 9 211 4.93%

Age 10 - 14 268 6.27%

Age 15 - 17 181 4.23%

Age 18 - 20 167 3.91%

Age 21 - 24 232 5.42%

Age 25 - 34 637 14.89%

Age 35 - 44 466 10.90%

Age 45 - 54 625 14.61%

Age 55 - 64 682 15.95%

Age 65 - 74 390 9.12%

Age 75 - 84 179 4.19%

Age 85 and over 38 0.89%

Age 16 and over 3,537 82.70%

Age 18 and over 3,416 79.87%

Age 21 and over 3,249 75.97%

Age 65 and over 607 14.19%

2021 Est. Median Age 40.18

2021 Est. Average Age 40.10

2021 Est. Population by Sex 4,277

Male 2,132 49.85%

Female 2,145 50.15%

DESCRIPTION DATA %

2021 Est. Male Population by Age 2,132

Age 0 - 4 103 4.83%

Age 5 - 9 108 5.07%

Age 10 - 14 146 6.85%

Age 15 - 17 94 4.41%

Age 18 - 20 88 4.13%

Age 21 - 24 121 5.68%

Age 25 - 34 332 15.57%

Age 35 - 44 229 10.74%

Age 45 - 54 283 13.27%

Age 55 - 64 335 15.71%

Age 65 - 74 192 9.01%

Age 75 - 84 85 3.99%

Age 85 and over 16 0.75%

2021 Est. Median Age, Male 38.03

2021 Est. Average Age, Male 39.30

2021 Est. Female Population by Age 2,145

Age 0 - 4 98 4.57%

Age 5 - 9 103 4.80%

Age 10 - 14 122 5.69%

Age 15 - 17 87 4.06%

Age 18 - 20 79 3.68%

Age 21 - 24 111 5.18%

Age 25 - 34 305 14.22%

Age 35 - 44 237 11.05%

Age 45 - 54 342 15.94%

Age 55 - 64 347 16.18%

Age 65 - 74 198 9.23%

Age 75 - 84 94 4.38%

Age 85 and over 22 1.03%

2021 Est. Median Age, Female 42.24

2021 Est. Average Age, Female 40.90

Community • Demographic Profile
Argyle, Texas
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